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Eventtech has grown up. The evolution of event technology over the past 15 years 

surprised even the most stubborn detractor. I remember a little over 10 years ago 

how frustrated I was by the walls put up by many event professionals when discussing 

event technology or the use of social media at events.

Event technology enthusiasts were geeks, seen as futurists rather than pragmatists. 

Possibly the worst insult to someone working in events.

Then things changed. In 2009, winter came. The recession was seeping away 

billions from stock exchanges worldwide. At the same time the iPhone was born, 

shortly followed by the iPad. Android also flourished and democratized access to 

smartphones. Things were never going to be the same again.

Today, there are few events in the event industry without a solid event technology 

offering. In fact, eventtech initiatives have flourished around the world and I like to 

think, as the Editor of EventMB, we have been partly responsible for such blossoming.

The thing is there is a growing movement of event professionals that view technology 

as intrinsically linked to the event planning process and there is no turning back.

Try to comprehend going back to faxes or bank drafts to register attendees, binders 

to manage the event onsite and massive show guides with attendee profiles. The 

contribution technology has brought along to make events more lean, engaging and 

successful is unquestionable.

A large number of event professionals would be aghast at any of the above practices. 

Especially those that joined the industry less than five years ago. They see tools such 

as online registration, mobile apps, and engagement apps as business as usual. These 

are not quirky trends or add-ons to look into.

As a result, an industry that traditionally is action and production oriented is now 

asked to evaluate technology platforms and optimize the event planning process for 

and with them. This was a big shock for a lot of us and had an even bigger effect on 

our events.

</INTRODUCTION>
Julius Solaris
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If in fact some event professionals immediately adapted by learning, studying and 

keeping themselves informed, some others preferred the road of denial. As for any 

industry or business, denial won’t get you anywhere. Lack of awareness or flexibility is 

the enemy of change. This is why the event industry is profoundly split today between 

those who love and those who loathe event technology.

This has nothing to do with generations or millennial buzz wording. It has more to do 

with one’s openness to change than whether they are junior or senior.

Is it too late to reunite the industry again? Not really. Whether you are a young 

gun entering the industry but completely computer illiterate, or whether you are a 

veteran that never touched a registration system, this report is your opportunity to 

bridge the gap. Even if you are experienced and you definitely know your eventtech, 

you will find new ways to approach new problems, thanks to over 1,000 solutions we 

have lined up for you. New problems and new opportunities to solve them via tech 

are always just around the corner. 

The only requirement is thirst. Thirst for knowledge of course. But also willingness 

to go back to the very skill that makes you great at what you do; attention to detail. If 

you’ve witnessed me presenting at an event or at the Event Innovation Lab, you know 

I always draw the parallel with restrooms or food.

Would you put 10,000 people in a room with no restrooms? Would you serve rotten 

food at your annual meeting or corporate event? I am sure you are reading in disgust. 

Just the idea will freak out every respectable event professional.

Yet, when it comes to technology, our perception is not as sensible. We still think having 

no WiFi is OK; people will understand it is expensive. Well, let’s put this in perspective. 

What about a CEO attending your pricey conference? Are you telling them they cannot 

do important work because you did not think about the WiFi? Or maybe you thought 

about it but decided not to budget for it. What about catering? Is that free? 

The main objective of this report is to shift your perception towards event 

technology. Eventtech is not an item to skip on your list anymore because “you don’t 

work with kids” (real feedback I’ve heard). It has permeated so much into the event 

planning process and the attendee experience that it is increasingly difficult to 

discount technology.

2018 specifically has been the year when we have redefined events as experiences. 

What we have stressed in the past 12 months, has been the important part 

technology plays in delivering such experiences. Your experience mix needs to include 

a sound technology plan.
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Don’t get me wrong. Some events can still be completely techless. When there is no 

fit with the attendee or the event planning process is straightforward, you are more 

than welcome to use pen and paper. Yet, the cases where technology is not relevant 

diminish by the hour. 

Whether you are in your 80s or in your 20s, having an amazingly interactive screen 

for performers, solid WiFi, engagement tools, highly performing security tools, will 

most certainly be relevant. 

So are you thirsty? Are you willing to give up a little bit of perceived security to 

embrace change? Risk aversion is instilled in any good event professional, yet 

tech resistance is exposing us to the bigger risk of not being relevant, up to date, 

welcoming, fresh and effective. 

LET’S START THE RIDE.
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THE NEW ERA 
OF EVENT 
TECHNOLOGY

EVENT TECHNOLOGY = CHANGE

If you’ve met me at an event around the world, I may have dropped the 

Tour Eiffel story on you. I don’t want to spoil it if you want to see it live, 

but it has something to do with the fact that events have been pretty 

much the same for the past 120 years.

We have experienced a massive amount of change in the last 11 

years amid reluctance of the status quo, mainly driven by technology. 

Technology is FORCING change into the industry. Thanks to 

pioneering and smart event professionals that opened the gates to 

embrace innovation, technology has finally put the ball back where it 

belongs – in the attendees’ hands.

NEW CHALLENGES

The impact of having mobile apps for feedback, Twitter to bitch about 

crappy events, and live polling to engage with speakers is creating a 

new set of problems for the industry.

What I’ve been waiting for, for so long, is finally happening. Awful 

events are getting busted. For too long we have said “oh awesome” to 

something that wasn’t. It seems like as attendees we ingurgitated a 

massive red pill and we finally see all the green in the Matrix (I should 

stop using this blue pill/red pill metaphor).

So, all of a sudden sponsors are no longer willing to pay for big 

banners, nobody attends sessions made of bullet points and speakers 

show the middle finger to exposure.

The new era of event technology has finally started. I am pumped for it, 

and I am going to tell you what it is in a second. Before then, I need to 

share what is driving change in event technology.
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5 KEY FORCES 
DRIVING 
CHANGE 
IN EVENT 
TECHNOLOGY

1. 
TECHNOLOGY AS PART OF THE 
EXPERIENCE REVOLUTION

2018 will go down in history as the year when events became 

experiences. Attendees, sponsors, and to a certain extent event 

planners, are not happy with simple events. They want experiences. 

Designing experiences also means using technology strategically to 

deliver a memorable event. 

A flawless registration process, easy check-in, immediate access to 

information, and better online attendance. These are just some of the 

elements that impact on the attendee journey, with a technology-first 

focus. In other words, we tried to make these processes better with 

non-tech tools and we failed. Technology, in most cases, offers a better, 

faster, slicker and cheaper solution to these needs.

For sizeable events, in terms of budget and attendance, there is no way 

to deliver a superb, delightful experience without a strong investment 

in technology.
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2. 
UNPRECEDENTED INTEREST FROM 
VCS AND FUNDS

I cannot give you precise data or facts about the incredible wave of 

interest VCs and investment funds are showing for event technology. 

You’ll have to trust me on that.

I get asked from time to time for advice on where to invest. The 

number of inquiries has skyrocketed in the past months.

Big funds are looking into eventtech. They see the market as an opportunity 

and are exploring the potential to invest a massive amount of capital in it.

I’ll shortly cover one of the issues we face with this, but this interest is 

only good news for event technology companies.

Could it push the sector into a big bubble? Of course, especially if the 

investment is made into companies with a great sales team but little 

value for planners or attendees.

3. 
A RENEWED INTEREST FROM 
FOUNDERS

At the beginning of 2015, I was quite depressed. As I was judging yet 

another eventtech competition and was going through the submissions, 

I was saddened by how un-innovative the ideas were. I was complaining 

all over the place. The chances are that if you’d met me back then, I 

would have looked like a frustrated teen upset with my parents.

The last few years have been refreshing. The frustrated teen finally got 

a ticket to go and watch Harry Styles and Justin Bieber live in concert. 

I am happy again.

The number of submissions we are receiving to our dedicated section 

for startups on EventMB is healthy but most importantly the quality 

and innovation is at an all-time high.

Finally, developers are looking back at events as a profitable market to 

start a tech business. YAY to that!
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4. 
UNPRECEDENTED FUNDING

Money is flowing in. Don’t get me wrong it’s cool to talk about interest, 

but you don’t build a company based on interest alone. The good news 

is that capital is coming into tech companies with unprecedented 

speed and quantity.

While most of us have been impressed by eye-watering investment 

figures north of $45 million, we are also seeing a solid number of $5 to 

$10 million funding rounds into eventtech companies.

Renewed interest from investors is a very positive signal that things 

are going well for those companies able to create value, solve real 

challenges and help event professionals, instead of creating extra 

problems.

5. 
NEW WAVE OF MERGERS, 
ACQUISITIONS, AND IPOS

A lot of the action is happening in mergers and acquisitions. Large 

companies are consolidating and big conglomerates are emerging with 

the largest acquisition in the region of $1.6 billion.

Does this massive injection of capital pose monopoly and massive 

barrier to entry issues? Of course, it does. It’s not going to be easy if 

you are an event registration startup to compete out there. But then 

again, if your plan was to make it in ticketing and registration, I believe 

you missed the train a few years ago.

There are challenges but there are more and more positive case 

studies setting precedents for more investments. After some of the 

largest acquisitions happened, more deals materialized. 
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THE 4 WAVES 
OF EVENT 
TECHNOLOGY

If I had the pleasure to present to you lately, you may have seen this 

nice graph below.

I had a critic about it by my inspiration and industry visionary Corbin 

Ball. He was right. As always. I’ll explain.

The graph below shows the four waves of eventtech:

1. The first wave was online registration and ticketing.
2. The second wave was event mobile apps.
3. The third wave was engagement technology (polls, ARS, live 
engagement).
4. The fourth wave consists of VR, AR, and AI.

2 0 0 0

ONLINE 
REGISTRATION

2 0 0 8

EVENT APPS

2 0 1 2

ENGAGEMENT

2 0 1 6

VR-AR-AI
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The first three waves are gone. The technologies above have become 

commodities. Nobody is excited about ticketing. We accept them as 

basics of your eventtech mix.

Corbin made me notice I was a bit too dismissive of them. True. I 

don’t mean these are technologies of the past. In fact, most of the 

action these days happen around these three types of technologies. 

Eventprofs are buying them, the companies who build tech in these 

verticals are getting funding. And if you haven’t even looked in one of 

these categories, you are way behind compared to your peers.

In fact, we are past them. The market is saturated with providers. The 

products are starting to look the same. AR, VR, and AI are creating a 

new ecosystem where new players will be born. Possibly they will re-

invigorate some of the previous waves, but the action is on these three 

technologies right now.

Based on the previous waves, we can anticipate a three to five year 

period where new startups will build almost exclusively in this vertical. 

So there has not been a better time to get involved with event 

technology. 

OK, “But how” you ask?

HERE IT IS.
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THE RIGHT 
APPROACH 
TO EVENT 
TECHNOLOGY 
This report will give you an overview of a lot of tools and technology types. 

For heaven’s sake, 1,001 ideas? 

A lot to go through and to be inspired. 

Awesome, right?

Yet, skipping through this section to start implementing is potentially 

disastrous for your event. Before, in fact, we start covering the tools, 

understanding the why and how will make you really successful, 

foolproof and effective.

Tools change. The right approach stays. 

The only difference between a successful and a poor event technology 

program is the ability of the event professional to correctly approach tech.

WHY? DO YOU NEED IT? ANALYZE

1. SHIFT FROM EXECUTION TO STRATEGY 

2. TAKE A VALUE BASED APPROACH TO DECISION MAKING

ADD VALUE SIMPLIFY SOLVE PROBLEMS PROS > CONS

3. USE PROCESS MAPPING

LOOK AT YOUR EVENT PLAN FIND QUICK WINS CAN ONE TECH SOLVE MORE PROBLEMS?

4. TAKE A DECISION TO EMBRACE TECH

COMMIT TAKE SMALL STEPS:

Agree Goals 

Shortlist Options

Demo and Test

Evaluate Suppliers

Investigate Support

Look at Integration with Other Tools

5. EVALUATE

EVALUATE SUCCESS AND ROI REASSESS TECH PRIORITIES START OVER

Determine the Total Cost 

Select the Best Tool 

Overcome Concerns

Get Everyone Behind it

Communicate the Tech to Your Attendees

Have Backup Plans
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THE SHIFT FROM EXECUTION TO 
STRATEGY

If you want to upset event professionals, just call them party planners 

or checklist junkies. Don’t get us wrong, being a party planner is 

incredibly rewarding and demanding too. Being effective in checklist 

management is usually linked to that attention to detail only event 

professionals have. Yet, the frustration and anger is there when we are 

seen as ‘just that’.

That frustration is also the result of the market evolution. If in the past 

you could get away with being an event planner/manager/director/

coordinator by just executing, that is not possible anymore. 

Events have become even more complex bundles of trouble waiting 

to happen. Technology and increasing security threats are just some 

of the late additions to a growing list of contingencies an event 

professional has to take care of.

Without a strategic vision, most elements of the event planning 

process will inevitably be compromised, whether it is technology, 

speaker selection or venue management. Of course, we may rely on 

experience in some areas and dodge some bullets, but if we react 

instead of plan, failure is likely to be the result.

Embracing a strategic vision is therefore paramount. What we mean 

by that is not asking the reader to embark in endless strategy sessions, 

but rather to have a global vision on the decisions they are making, 

quickly evaluating the benefits, the rationale, the pitfalls of embarking 

in such choices. Sometimes things are moving too fast to spend too 

much time strategizing, yet, the impulse to execute is the one we need 

to control by asking ourselves the question why?
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LET’S START WITH WHY

Why should you use event technology at your next event? 

Take the time to think about it. Because the answer is oh so 

important. In fact, those that have a sound answer usually succeed.

What is event technology about? 

It is about bringing more value to attendees, your event planning 

team or staff, and your stakeholders (company, sponsors, exhibitors, 

performers, etc). 

Here is the most important tip you will find in this book. Whenever 

facing event technology decisions or evaluating a tool, ask yourself: 

Am I bringing value to attendees, my team or stakeholders? 

If the answer is no, move on. No need to believe the hype, try the 

latest cool thing, trust that charming salesperson, be tech savvy. If 

there is no value, there is no need to engage. That’s it. 

A positive answer with lack of value could ignite what we like to call 

the vicious cycle of event technology. A concept we introduced to the 

industry in 2012 when we published our first Event App Bible.
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THE VICIOUS 
CYCLE OF 
EVENT 
TECHNOLOGY

Do you need to use event technology? 

One of the most recurring issues with technology adoption is that 

choices are sometimes influenced by fashion and peer pressure rather 

than being the result of a thoughtful analysis.

The results of such an approach are usually disappointing. 

Disappointing results and low ROI usually spark a vicious cycle of 

distrust in the real value of technology.

The end result of this vicious cycle poses substantial threats to 

the future of your events. Attendees are, in fact, becoming quite 

demanding of technology at events. 

As we spend more time on social networks, and with our smartphones, 

we expect events to cater to our need for technology.

Technology is just a tool to reach and engage our attendees, but quite 

an important one. If the premise is wrong. the results will usually be 

disappointing.

That said, not all attendees are created equal. Some audiences do not 

use technology outside of their personal sphere and are not interested 

in doing so. Therefore, running a technology program for such 

audiences would represent an unsuccessful tactic to begin with.
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WEAK ASSUMPTIONS 
A competitor is using technology 

My colleague told me that apps are cool 

I read somewhere that VR is the next big thing

INCORRECT NEED
A chatbot will make my event successful 

I will finally sell more tickets by relying on big data

We will be perceived as high-tech and edgy by offering livestreaming

LACK OF MEASUREMENT AND CLEAR OBJECTIVES
Not sure what it will bring but it will be positive 

Success means everybody is happy

HIGH HOPES BUT LACK OF SUPPORT
We expect great things from our tech program

We’re not sure how we will communicate with it but attendees will 

adopt it; it will be a big hit

COGNITIVE DISSONANCE
Low uptake 

Negative feedback 

Lack of tech awareness among the audience

Tech blunders

NEGATIVE ATTITUDE TOWARDS TECHNOLOGY
Tech is such a waste of time 

We spent a lot of money on tech and the ROI was zero 

We will never invest in technology again 

Better to do things like we always do

If you are bringing value, on the other hand, you are onto something. 

However, that doesn’t just mean you should jump into tech. We still 

have to think about it a tad more, but surely you are now in a safe 

decision space. A decision that is dictated by value over hype, someone 

else’s marketing or peer pressure. A sound decision that puts the event 

first.

WEAK 
ASSUMPTIONS 

NEGATIVE 
ATTITUDE 
TOWARDS 

TECHNOLOGY

COGNITIVE 
DISSONANCE

HIGH HOPES BUT 
LACK OF SUPPORT

LACK OF 
MEASUREMENT 

AND CLEAR 
OBJECTIVES

INCORRECT 
NEED
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VALUE-BASED 
DECISION-
MAKING IN 
EVENTTECH
What does a value-oriented tech decision-making process look like? 

Very simple. It’s really a matter of asking yourself the same question, 

am I adding value? Whether it is attendees, sponsors, boss, 

colleagues, partners, speakers, performers, suppliers – are you adding 

value by using event technology?

Is the choice that you are going to make adding more layers or 

complexity or simplifying things? Is that piece of technology going to 

solve a problem or create new ones? 

And if it creates new questions, are the pros outweighing the cons?

Simple questions can be overlooked in event technology strategies. 

And that is a shame because event professionals are traditionally very 

detailed and process-oriented. Such thorough planning can only help 

identify pockets of value that can be delivered via tech. 

Let me illustrate what I mean.

I was recently delivering an eventtech masterclass at an event. I 

discussed with my audience a value-based approach to decision-

making. We went through the basics and we discussed some tools that 

could be used. One of these was live 360-degree video, what many 

refer to as Virtual Reality. I asked the audience to go through their 

process and tell me how they could have added value using it.

A member of the audience raised their hand and shared her plans. She 

worked for a charity and they had an annual event involving patients 

at a local hospital. She said she was going to use VR to connect 

patients to the event who could not be there in person. Even if for a 

short period it would have given immense value for them and was an 

incredible mission fit with the event.

What this clever member of the audience did is something we can all 

do when strategizing about eventtech...
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START WITH PROCESS MAPPING

Process mapping consists of laying out all of the core touchpoints, user 

journeys and contingencies any of the stakeholders involved with your 

event will be affected by. The procedure involves using a whiteboard, a 

large sheet of paper or mind-mapping software to lay it out.

If you use a template to project manage your event, you could use 

Work Breakdown Structures or detailed rundown sheets, these are 

very valid starting points for your process mapping – sometimes they 

are all you need.

This is an example of what a process mapping sheet may look like:

Process How Can Tech Deliver Value? What Technology Should Be Used?

ATTENDEES OBTAIN BADGE 
AT REGISTRATION

Speeding up lines Facial recognition, beacons, self-serve 

kiosks

SESSION ENDS - BREAK Informing attendees what’s 

coming next

Mobile app or concierge app suggesting 

what’s next

SELLING EARLY BIRD TICKETS Offering special discounts to 

friends and colleagues

Use a registration software that has 

built-in social selling and referral

MAIN KEYNOTE Create excitement about the 

keynote and fill up the room

Use push notifications or SMS to alert 

attendees about the speaker and 

location

Q&A SESSIONS Some attendees don’t want to 

speak into a mic but still want to 

have their say

Use engagement apps or touchable 

technology to anonymously collect their 

opinion and questions

TRACK TRAFFIC TO TRADE 
SHOW BOOTHS

Offer more coherent and reliable 

analytics to exhibitors

Use tracking mats, beacon-powered 

tracking or cameras to measure footfall

You get the picture of what we are doing here. By thinking through 

your whole event you can easily identify areas of opportunity to 

implement technology that almost certainly will deliver value to 

attendees. In most cases, event professionals will start with the tech, 

instead of starting with the problem we are trying to solve and what 

benefit it will bring to attendees. Starting from the why, will always 

lead to positive change.

For the seasoned event professional, it will be fairly easy to 

immediately recall the major areas where more help is needed. On the 
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other hand, the young planner will discover that mapping all the tasks 

in the process can give a much clearer visual way to proceed.

You can read more about best practices and categories of tools 

available as well as getting inspired by 1,001 problems that technology 

can solve later in the report.

There is no need to be too granular about the process. It is also best to 

avoid uncertain areas. If the benefit of engaging with technology is not 

immediate, it probably means there is little value. Also if the problems 

associated with the tech solutions are more than the benefits, you may 

want to pass. Reconciling the process with a benefit should be an ‘aha’ 

moment, characterized by an effective and clear tangible outcome for 

the stakeholder involved.

It is also a good idea to prioritize the areas that need more help or 

present a better opportunity to make a difference with tech.

WHEN PROBLEMS OUTWEIGH 
BENEFITS 

To clearly illustrate a constant problem with technology that many 

encounter, I will use an example. One of the most used mottos of event 

technology companies trying to sell their product or solution is to 

“drop the spreadsheets – use our technology instead”.

This is a very popular slogan. Event professionals immediately 

understand it. If you have planned events, you have surely lost your 

mind on incredibly complex spreadsheets. It is also very tough to 

reconcile different sheets in disparate locations. You know the drill.

‘Drop the spreadsheets’ has been successfully used for years. 

Wait, what? For years? 

If everybody seems to have a better alternative to spreadsheets, 

why do most planners still use them? Why don’t we move to another 

motto like ‘drop your all-in-one event dashboard’ in favor of something 

better?

Probably because the issues associated with so-called solutions far 

outweigh the benefits of adoption. Probably because very few actually 

managed to crack the code of event data and how professionals handle 

it. 
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You know that feeling of dying inside when you lose a piece of 

information. With spreadsheets, you always have a simple fallback 

system and you can always recoup work. You also have control of the 

data that matters because you probably have been using the same 

template for years. You don’t have to waste time learning a whole new 

platform from scratch.

This is why we keep using spreadsheets and it makes sense. If the 

alternative is a complex platform that will add more problems than 

solutions, stay lean. Keep excelling (see what I did there?) with your 

current tools. No need to disrupt. 

Talking about disruption, you don’t want to miss what comes next.

At the same time when we updated our Good Event Management 
Software Guide this year, we came to realize that many of the 

hundreds of solutions out there have finally come to a stage of 

reliability, customer support and user experience simplicity that really 

makes it difficult not to switch. In fact, we solemnly declared 2018 as 

the year when eventprofs will finally abandon their spreadsheets.

One of the reasons why we push this concept today is 

research. We recently undertook a research looking at 350 

extremely successful events. All of them have in common 

a solid use of technology, if not attendee facing, at least 

in the backend. The truth is that you cannot scale without 

technology. You simply cannot. You need to cross-reference 

data, shared databases, and insights to grow and improve. 
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TIME TO 
INNOVATE
You’ve made the decision that, say, a mobile app is the right choice for 

your event. Congratulations! 

What now?

Bringing innovation in form of technology into an event environment 

can be one of the most disruptive decisions you will ever make. This 

is where a lot of eager event professionals get stuck, frustrated, and 

infuriated in some cases.

Let’s look at an example. Let’s meet my friend from 2009, Julius. He 

decided the app was a great choice for their event and they decided 

to remove the paper show guide altogether. Julius communicated 

it properly to the attendees in advance, He informed them how it 

is important to keep up with the times. Julius also displayed some 

boldness. He really wanted to embrace this eventtech opportunity to 

own it in front of his boss and company. Good for you, man!

On the day of the event, the WiFi is down. Nobody knows where to go, 

what session is next, where exhibitors are located, who they should 

meet and all the essential pieces of information you’ve delegated to 

your app. It’s not Julius’ fault. He took care of the WiFi, they spoke 

to the venue profusely about how they embraced the digital era. The 

venue told Julius to trust them on the bandwidth and he did. But things 

went wrong. With an international audience mainly relying on WiFi 

and no offline functionality, the damage was done.

If you work in events, you know by now that s&*t always happens. 

Things will inevitably go wrong in some aspects. I hate finger pointing 

my dear reader, but Julius is responsible for this immense blunder. 

Julius let his excitement take over and rule in a space where rationality 

should have dominated. 

What approach would have worked better? Enter incremental 
innovation.

This is a concept made popular by the Harvard Business Review. One 

that fits the event industry so well. Incremental innovation is your 

insurance policy towards using event technology safely and virtually 

risk-free.
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Do you remember the old saying of not putting all your eggs in one 

basket? Incremental innovation is a more elegant way to dissect and 

rationalize a proverb we all understand.

Incremental innovation advocates that companies that are 

consistently successful at bringing change in the form of technology, 

do it in increments. AKA a little bit at a time.

So let’s go back to poor Julius and his major tech blunder. What could 

have prevented this catastrophe? One that attendees will surely 

remember for a while?

Yes, Julius could have embraced mobile apps but with a lighter 

approach. He should have still printed the show guides. Maybe the 

brochure could have been a little more concise than previous years. 

Maybe he should have given them only to those attendees that asked 

but surely Julius had to have a copy available for each and every 

attendee. 

Julius should have then looked at the downloads and adoption rate 

of the app to make a decision towards next year’s event. How did the 

numbers look? Did many attendees use the app before and after the 

WiFi fail? If a significant number did, Julius should invest more next 

year and print even fewer guides. If not, then forget about mobile apps, 

it’s not a thing for Julius’ audience right now.

That doesn’t mean Julius should forget about apps forever. His 

audience may change in the future, this could be a great opportunity to 

try apps again, and learn from this experience, but for the time being 

Julius should move onto the next tech they could find valuable for 

their event.

Bringing change little by little, without completely disrupting the 

event planning process, your attendees’ experience or stakeholders’ 

objectives could be the best decision you will make for your event. 

Let’s go back to ‘dropping the spreadsheets’. You’ve been convinced 

by a know-it-all salesperson to adopt their latest dashboard. You 

briefed your team to ditch all spreadsheets in favor of the tool, only to 

discover it to be a monstrosity of complexity and with a humongous 

learning curve. What do you think will happen? Back to spreadsheets 

in a swish. Sidelining spreadsheets for core activities or choosing a tool 

that integrates with current spreadsheet tasks would probably have 

been a more sound decision. It would have given you the chance to 
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learn step-by-step without disrupting current processes. It would have 

also given you the time to test the new tool without getting hurt.

You, your team, your attendees and your stakeholders do not have to 

suffer from the pain of tech decisions. They have to feel empowered. 

If blunders will happen, they won’t hurt you as much if you took 

an incremental approach and sidelined tech alongside traditional 

methods at first. 

Eventually, we all recognize that things may not always work with 

technology and some degree of risk will always be there. Even with 

well-oiled tools there can be glitches. The key here is the experience 

management. The fact you thought about a plan B, will decrease the 

impact that a hitch will have on your attendees/team/stakeholders’ 

eyes. In other words, they will forgive you and recognize you tried.

We don’t hate fails, we hate lack of preparedness and anticipation. 

These are the core skills of any successful event professional.

A GROWING DIVERGENCE

We always keep an eye on what is happening in our industry. We have 

received feedback from over 2,400 event professionals in the last 

year alone on their challenges and struggles. There is a clear path of 

progression in the past three years that is profoundly changing the 

industry. 

There is a growing number of events selling out in incredibly short 

periods of time. On the other hand, there is a growing number of 

events being pulled because they did not manage to sell enough tickets 

or secure enough sponsorship revenue.

How can we reconcile such opposing forces? Surely the dynamics of 

the market have changed. More entrepreneurs try events but fail for 

lack of experience. Yet, many industries where meetings and events 

traditionally succeeded are under an incredible amount of pressure.

Why?

One way to look at technology is as an indicator of the willingness of 

the event management team to innovate. If we look at those events 

that are selling out in a few minutes, one item that would immediately 

jump to mind is the propensity to innovate.

Events that have embraced social media, apps, engagement tools but 
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also innovative meeting design methods without disrupting processes 

have secured a dedicated fan base that usually translates to loud 

successes.

On the other hand, those events that stick to the past are inherently 

more linked to a flat or worse, declining interest from attendees and 

sponsors.

You may think this is something that has to do with the nature of the 

events in question, e.g. music festivals sell faster than other types 

of events, but it is not the case at all. In fact, we have reported many 

examples of conferences, conventions, and trade shows that are 

equally capable of attracting the same interest.

Is this just a feeling or is there some substance? A study in 2014 by 
the UK Department for Innovation, Business and Skills found that 

those companies that develop a reputation for innovation are more 

likely to succeed and win long-term clients. The same is happening for 

events and with the echo chamber of social media, the divergence is 

growing even stronger.
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FACING 
RESISTANCE
You chose a tool that adds value to your attendees. 

You figured out the least disruptive manner to deploy it in your event, 

you decided to move in small increments. 

Your boss/sponsor/board does not agree. 

You are encountering the inevitable stumbling block of any 

technology-led project.

Sometimes that boss is you, it doesn’t have to be a third party. 

The dynamics are the same and so are the reasons. The argument 

against technology has taken many facets throughout the years. The 

generations that said that horses would have been better than cars 

have been replaced by new generations, blind to the immediate value 

some tech decisions bring.

And let’s not forget or skip this. You’ve worked out a value-based 

decision that gives immediate return to your attendees. You are not 

just saying “Let’s do livestreaming because it’s cool”. You’ve done your 

homework, you’ve built a strong case based on feedback, research, and 

information. 

Still you are facing challenges. Challenges are healthy. They mean that 

those in front of you are willing to explore but they don’t understand 

yet what you have in mind. Your mission is to make them understand 

or to strengthen your case.

Let’s look at some of the most recurring objections. Some are valid, 

some less so. The objective of this section is to give you a strong set of 

counter-arguments to build a case against resistance to change. 

This is what we are talking about - pure resistance to the new and 

unexplored. We are looking at high-level objections. There will be 

more and specific objections to your situations. Inevitably they will 

be the sons and daughters of the next three arguments or the results 

of not taking the steps above (value-based decision-making, benefit/

problem assessment, and incremental innovation).
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… BUT EVENTTECH IS JUST A TOOL

I’ve dealt with insults, public shaming, heated discussions on groups, in 

forums and on my very OWN blog. I’ve developed a strong set of skills 

to face resistance. Yet, if there is one objection that to date, still drives 

me mad, it is the opinion that “eventtech is just a tool”. Hence, this is 

also the one on which I will spend more time on.

No confusion here. Event technology is a tool indeed. Absolutely no 

doubt about it. Yet, we should take action and share some counter 

arguments when the ‘tool’ narrative is used to discount the role of 

technology or, even worse, rejecting adoption.

A universal truth is that a c&$p event will always be c&$p, no matter 

how much technology you put in it. Also, a poorly designed experience 

that does not take care of the basics will always compromise the 

outcome. And the same goes for poor speakers/performers, obsolete 

event concepts, bad content, poor design interaction. Essentially, what 

many refer to as meeting, event or experience design. 

Your experience design is the core of what you are selling to attendees. 

Any technology that you use to deliver that message will augment 

it. Event technology is a tool to make sure your strong and powerful 

message resonates with your attendees and stakeholders.

But what about if you took care of all of the above. Say you have read 

our Experience Design Report and you are clear about what you 

need to be doing to design successful experiences. You know your 

objectives and how you are using your event to change behavior. What 

next?

This is where the “tech is just a tool” narrative should not be accepted 

anymore. 

Actually, let’s take a step back. Let’s look at the elements of successful 

experience design. Integrating technology and making sure the 

tech decisions you made are frictionless and add value IS designing 

successful events. You started designing a successful event when you 

looked at value-based decision-making and incremental innovation.

Yes, tech is a tool. But so is food, performers, venue, destination etc. 

They are all tools that come together to deliver a message, helping to 

achieve objectives. Technology is actually a VERY IMPORTANT tool to 

deliver that message. 
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Why is the food or room layout more important than the website you 

will use to process the credit card details of your attendees? These are 

all elements of the event experience. Discounting tech in favor of other 

elements is just being short sighted. It is biased towards tradition. It is 

risk aversion and resistance to change at its best.

If you haven’t figured out the why of your event and you are jumping 

to picking the venue, and confirming speakers, it is as bad as starting 

to put a website together. These are all actions that should be dictated 

by your strategy. Your event objectives should dominate your decision 

making. Yet, tech seems to be the element most likely to be picked 

on because others are pooping their pants by the prospect of change 

(excuse my French). 

In fact, venues and performers are safer bad decisions, or at least 

this is what detractors think. Jumping on a venue without a plan is 

safer than investing in an app. No, my friend. It is not. The world is 

permeated by bad venue decisions where thousands and thousands 

have been paid to venues that do not serve the purpose of the event.

So what your boss is really trying to say is that you don’t have a plan, 

huh? Well, go tell your boss that in fact you have a plan, that you know 

the objectives of the event and that tech is a crucial element to deliver 

on those objectives. Tell your boss that you have worked out precisely 

how tech will add value to the process and how you treat it no 

differently than any other decision inherent to the event. You are the 

event manager, you know how to do your job, you did your homework 

and you have a hundred more answers if they only try to reply. How 

does that sound?

The ‘tool talk’ is dangerous. It is dangerous for your event, your 

attendees and your event. In an increasingly competitive world, tech 

could be that small element making your event stand out. It can be the 

element that convinces prospective customers to become attendees. 

It is the small detail that gives you massive breakthroughs and insight 

into how you or your attendees operate. You can’t afford any ‘tool talk’ 

anymore.

THIS TOOL IS A FAD

Another interesting objection you may get from stakeholders 

when advocating event technology is the fad narrative. Many, many 

eventtech tools have been branded fads before. I’ve heard the fad talk 

time and time again and sometimes my counterpart was 100% right. 

In fact, many times an idea that may seem cool turns out to be just 
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fashion or unnecessarily overhyped junk.

But, dear reader, you taking a value-based approach to event 

technology can comfortably watch the fad debate unfold, because it 

does not touch you. In fact, when you assess technology based on the 

value that it can bring to your event. When you carefully weigh the 

benefits and the pains associated with a new tool, you are safe. And 

even if you decide to venture, you will take baby steps (incremental 

innovation) to implement it. No disruption.

The fad talk is therefore done and dusted. Who cares whether it is a fad 

or it is a tool here to stay? You immediately have the answer for your 

event, which is what matters. The rest is just chit-chat. Let others have it.

But let’s also talk about another element associated with fads. The 

speed at which technology is evolving redefined the concept of fads. In 

the past, you could expect a big breakthrough once every four years. 

There was time to predict if a tool was going to be a total failure.

These days a clever idea that may result in success or failure, can 

quickly be implemented by a larger scale company and quickly become 

the norm. Let me give you an example to illustrate. 

A few years ago, Snapchat was the next big thing. After going public in 

2017, and having several issues with user growth, everybody is branding 

Snapchat a fad. What most fail to miss is that Snapchat brought along 

the concept of stories, collections of videos and pictures, and filters. 

Part of their demise is the aggressive stance that Facebook took, 

implementing filters and stories on Instagram and Facebook. 

The problem with branding Snapchat as a fad and not evaluating the 

potential for your event is that you have failed to understand the 

potential of stories and filters. These are items that the major social 

networks out there are now rolling out to their core products and 

currently some of the most popular ways attendees have to interact. 

Don’t discount, learn the potential. There is no such thing as hype.

THE ROI TALK

Event technology is not cheap. Some of it is free, but you’d be naive 

to think free means cheap, or that there is such thing as free to begin 

with. You and your team will need to spend time with it. And pay. 

Commission, flat fee, charged per month, charged per event. Whatever 

the deal, there is a cost associated with eventtech. 
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Most bosses will curb your enthusiasm with the ROI talk. “You are 
asking me to spend $5,000 on an app? I am not sure we are going to get 
anything out of it”. And in the perfect Game of Thrones fashion, Winter 

is here.

You know what? Your boss is correct. And if you are the boss and you 

don’t have this internal dialogue, you shouldn’t be the boss. If you are in 

business but also if you are a charity, the money talk is one you must have.

Is the value you are bringing to your stakeholders so strong that it will 

lead with some form of financial or non financial indicator associated 

with ROI? And we are not just talking about making money directly. 

Let’s say one of your constant pain points from previous events is 

satisfaction with your conference education program, yet, attendees 

do not share enough feedback about what they don’t like. You know 

that failing in choosing the right speakers is costing you ticket sales. 

You decide to implement a beacon-based chatbot that asks attendees 

in a friendly manner about what they didn’t like about the speaker. 

You know that having friendly questions will incite more thorough 

responses and it will help you to select better speakers. 

If you present to your boss the technology as the direct way to solve 

the problem with feedback and the best attempt to increase repeat 

purchases and sell more tickets for next event, you might start getting 

attention. Let’s say you commit to at least 10 more tickets sold as 

a direct result of the feedback. Boom, voila the ROI. Even the most 

stubborn boss will capitulate to such an articulate plan.

Problems start when you have no plan in place. Or, if you haven’t 

clearly worked out the benefit of implementing technology to 

stakeholders involved, including your business. 

Some tech tools will have a more direct path to ROI. Some others will 

be hygiene. Things like WiFi, having an ROI talk on WiFi is borderline 

stupid. While you can monetize WiFi and offer it as a sponsorship item, 

WiFi is becoming a basic need for attendees and an expectation for 

events. In those cases, I ask the boss what’s the ROI of having nice food, 

a good speaker or toilets cleaned. Or, as the famous social media pundit 

Gary Vaynerchuck says when confronted with the question what’s the 

ROI of social media – “What’s the ROI of your mother?”. There are some 

extras that need the ROI talk, there are some basics that don’t.
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DECISION TIME
You’ve identified a technology that can bring value to a part of your 

process. 

You’ve decided to implement it incrementally. 

You have also convinced your boss. 

Time to rock and roll. 

Or kind of. 

If you take, for example, event registration or event apps, there are 

hundreds of suppliers offering the exact same product (at least on 

paper).

This is why we have created reports in the past highlighting different 

tech and the features offered, such as The Good Event Management 
Software Guide and The Event App Bible. 

At EventMB, we stay away from recommending one supplier over 

another and the reason for this is because there is no universal law 

dictating why one supplier is better than another. In this report, you 

won’t find any names, other than those who are sponsoring the report 

by funding it and in form of an explicit advertisement. 

There is no one-size-fits-all when it comes to events. The granularity 

and fragmentation of our industry is so unique that sometimes even 

suppliers ignore some aspects of the event planning process. 

Yet, there is a higher level approach to face the challenges of selecting 

the right vendor for your technology.

PRICE AND COST
     

For event professionals using a technology for the first time, the price 

is a major factor influencing the decision. In fact, a good model is to 

start with a small investment and then build into larger eventtech 

programs. We cannot emphasize enough the difference between 

the technology price and actual cost to your organization. The latter 

includes the price of the tech plus the time needed to understand it, 

communicate it and roll it out.

     

While price usually drives overall costs, it’s also good practice to look 

at the time needed to set up the selected tool and what support is 

available from the provider.
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It is difficult to offer an objective overview of the actual cost to your 

company. That cost usually depends on the structure, size, and skills of 

your team. Looking at the price is an excellent start but we encourage 

you to look at the full picture before making a decision, that includes 

delving into the features, trying the product, asking for references and 

similar implementations to your event and carefully evaluating the 

support you will receive.

     

Low cost or free tools are usually a good place to start. ‘Freemium’ 

models, where you can get started for free and then upgrade later, 

provide a low-risk way to get started and a pathway to keep investing 

if your technology program is successful.

Also look for synergies and opportunities for integration. More 

and more companies offer multiple technology solutions. If you are 

already using a tool, having an add-on may cost substantially less than 

purchasing an ad hoc system. Also, consider shorter learning curves 

dictated by integration. Let’s talk about that.

INTEGRATION

Integration is the holy grail of any technology program. What event 

professionals want but struggle to receive. Recent research we carried 

on event registration, highlights that a growing number of event 

planners point out their main frustration is being promised integration 

that fails to materialize or deliver.

How cool would it be to use tools that talk to each other? Despite 

being in the age of open APIs, this integration is still a distant dream. 

It’s there on paper but when it comes down to action, things are 

cranky and do not necessarily work. But generalization is the enemy 

of innovation and trusting that there are some providers doing it right, 

we can safely bet on integration as the safest element of a sound event 

technology decision.

Nobody wants a tool that exists in its own world. For example, we 

want a mobile app that integrates with registration and ports the data 

automatically, updating on both ends simultaneously. Exporting and 

importing CSV files does not qualify as integration, it’s just another 

problem.

If you are picking a new tool, always look into the tech you are 

currently using. Do they offer an extension or add-on for that vertical? 

Or, does the app you have in mind integrate with your existing stack? 

In both cases, you are onto a winner.
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If you identify some providers that offer more a complete offering 

of elements that are vital to your event you may want to reconsider 

current suppliers. And this leads us to the next criterion for a sound 

decision.

ALL-IN-ONE SOLUTIONS

One of the fastest growing sectors of event technology is all-in-one 

dashboards. These are complete solutions that offer sophisticated 

tools, from venue search to registration, from apps to smart 

badges. They are the evolution of Strategic Meetings Management 

dashboards, so popular in the 2000s. On paper selecting an all-in-one 

solution is one of the smartest decisions you will ever make. On paper.

Reality can be different. All-in-one solutions are surely more 

convenient. Data is often time seamlessly ported in different apps. 

You can add modules and functionality when your needs evolve. 

That doesn’t mean that you will get all these extra features for 

free. Sometimes they will cost as much if not more than standalone 

services. Also, consider that putting all your eggs in one basket is going 

to increase risk. What if the server of the company you work for is 

down on the day of the event? Also, these systems are sometimes not 

exactly flexible. Therefore, if you just need to try out a little something, 

an all-in-one solution could force you to activate an add-on at a 

substantial cost.

There is no right or wrong here. There are pros and cons associated 

with all-in-one solutions and you should carefully evaluate them 

before making a decision.

CHECKING PROVIDER CREDENTIALS
     

Some event and meeting professionals give substantial weight to the 

credentials of technology providers. Usually, this is one of the most 

detailed sections when they prepare Request For Proposals (RFP) for 

suppliers.

We believe that checking providers’ credentials is extremely 

important. We invite you to ask for client references, case studies 

and search social networks and comparison sites for opinions. This is 

especially true if you are looking for a highly supported, very expensive 

piece of technology.
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With such a large and competitive market, there is a lot of hype by 

providers to emphasize their own credibility. We believe that the 

technology of the tool should be carefully reviewed in conjunction 

with the reputation of the company.

     

In those cases where you are comparing companies and the 

technology provided is exactly the same, huge price discrepancies are 

not justified by reputation alone. 

SUPPORT

If the technology you are selecting refers to a vital process of your 

event – say registration – where data and payments are involved, you 

want to look very closely at the support providers offer.

There is one universal rule in event technology companies. Those that 

offer good support are the ones that usually succeed. I’ve seen many, 

many companies with poor support offerings inevitably fail in the 

longer term. 

Onsite support is especially key for specific eventtech. What event 

technology providers often don’t understand is how events work. 

Events, as opposed to businesses, operate for two or three days. 

Not for a year. Or at least most of the action will be concentrated in 

a peak time during the year. You can probably afford systems failing 

two months before the event. You cannot afford failure on the day of 

the event. Therefore some handholding or presence onsite for vital 

technology stacks is a key element in your decision.

On the other hand, if you have technical knowledge in your team 

or can delegate to your AV supplier, you can be less concerned. 

Remember though that event technology is extremely commoditized. 

Unless we are talking VR, AR, and AI, barriers to entry can be very 

low. Therefore support culture becomes a massive element of 

differentiation in the eventtech ecosystem. 
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HOW DID IT GO? 
MEASURING 
FOR SUCCESS
Measurement is an item we seem to miss time and time again in the 

evaluation of our technology programs. Many times there is too much 

going on after an event, maybe you felt it was a success and everything 

‘looked good’ – who has the time to go through that boring report or 

worse, another humongous spreadsheet?

Let’s start with some basic assumptions for a sound eventtech 

measurement. If you started with value in mind, you started with an 

actual problem, something that needed to get better in your event. 

An item that needed improvement, a better process, a smoother 

transition. A clear objective was set right there. A value-based 

approach to event technology sets you up for success when it comes to 

measurement. Either you solved that problem or you didn’t.

Every eventtech objective is linked to higher level event objectives. If 

you have a problem with selling tickets, you may identify that event 

technology that will help you to sell more tickets. After the program 

is over, did you sell more tickets as a direct result of the technology 

implementation? The process is lean and simple, yet the implications 

and requirements of a correct measurement framework, require more 

sophisticated thinking.

BE SPECIFIC
While eventtech is largely used to generate more marketing and sales 

opportunities, by no means can eventtech be reduced just to these 

areas. In fact, more often than not, technology is a tool (remember the 

‘eventtech is a tool’ talk?) to smooth processes. How do you measure 

these instances?

This scenario applies to all those instances when there is no direct 

cause-effect between the implementation of the technology and the 

actual results. This is why it is of utmost importance to be as specific 

as possible with the problems we are trying to solve with event 

technology.

Saying we are going to engage attendees more by the use of an ARS 

app, is going to set you up for failure. On the other hand, you could 
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be very specific with implementing the tool in some key sessions 

(incremental innovation in action) and ask attendees to rate their 

engagement at the end of the event. You will have a clear A/B testing 

scenario in place where assessing the direct impact of technology will 

be very easy. Remember that if you had a ‘step by step’ approach to 

implementing the technology, what you are really trying to prove is 

whether you should invest more next year. 

Being as specific as possible will help you to quickly evaluate the 

impact of technology on your event and invest or divest for next year.

USE PARTNERS
If you watched infomercials in the ‘90s you know how one of the best 

ways to sell new, revolutionary technology was by the motto ‘set it and 

forget it’. This is by far one of the most loved punchlines by salespeople 

in event technology. They sell you how easy it is to set up their tool 

and implement it. Most of the time, this is associated with their sales 

effort. At the beginning of the sales process, you are worthy of a lot of 

attention, once you are a customer, well, you don’t deserve as much. As 

a result, many event professionals exist passively, without demanding 

more from their partners. We’ve always been supporters of event 

professionals in this intricate relationship. Events are good business 

for any supplier. They should go the extra mile to earn your business. 

This has a lot to do with measurement.

We believe that selecting the right partner means also asking them 

what are they going to do when it comes to evaluating the use of their 

technology. How can they support you with relevant reports, data, and 

analytics, when it is you that will have to go back to your skeptical boss 

and prove success?

In most cases, a sound eventtech supplier knows what to show you 

and exactly how to display the worth of their tool. If they don’t, 

they have a far bigger problem than sales. Making sure during the 

purchasing phase that they will be right next to you in supporting 

your measurement should be part of the contract you agree to sign. In 

competitive event environments where accountability is everything, 

you cannot overlook such a detail.

LOOK AT ALL THE METRICS
We already said that choosing a tool (A) will bring the result (B) in 

a cause effect relationship (if A then B) is not always applicable. 

Sometimes you would implement tools aimed at the general 

satisfaction of attendees, or improving internal communication issues, 
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just to give you a few examples.

In these cases, it is of utmost importance to start your program with all 

the correct KPIs and measurement frameworks in place before going 

forward.

This is specifically true of any category or tool aimed at internal 

processes. Having an idea of your current processes (timing, difficulty 

and efficiency) is paramount to be able to have benchmarks later on. 

Establishing a clear baseline through the use of internal feedback 

forms, questionnaires, focus groups will be key to identify, later, the 

impact of the new technology.

AVOIDING TECH BIASES
If you took a value-based approach to event technology and 

implemented it incrementally, you are certainly set up for success. Yet, 

every technology has a learning curve. Despite the constant evolution 

of user interfaces and how easy it is to use new tools compared to 10 

years ago, some learning is still required.

This is especially true if you have tech-resistant team members. 

Let’s be honest, very few join the event industry because they love 

technology. It is, in fact, quite the hate for tech that drives you to a 

people-driven industry. While we may understand the importance of 

being in the moment with technology, some of your team don’t want 

anything to do with tech.

How do you make sure they don’t discount technology or label it as a 

nightmare just because they just don’t like tech and feel comfortable 

without it or sticking with the basic tools that they have used for 

years?

One of the best approaches would be to gradually implement internal 

technology with those members of your team who are more inclined 

to tech. They will be immediately able to share whether a tool was 

useful or not with an unbiased perspective. They will also discuss the 

probability of the rest of the team adopting the tool and getting to 

grips with it. Once again, implementing in increments and with the 

right people is key.

The same applies to external, attendee-facing tools. You may want 

to look into your portfolio of events and match the tools to those 

audiences that are more tech-inclined, before rolling it out to events 

where technology will just be repelled by the audience. There is a 

people-match as well as a benefit-match in your value-based decision 
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making. This will be invaluable when you sit down to measure. Your 

sample won’t be spoiled by tech biases.

CLARITY IN REPORTING 
Mining for meaningful data when looking at the effectiveness of tech 

can be plain crazy. The fact you can measure everything in technology 

drives event professionals insane and for good reason. Incredibly 

detailed reports are the death of eventtech.

If you want to scare away an event professional for life, give them 

hundreds of rows of data in unreadable dashboards. Of course, not a 

problem with you, dear reader, but with suppliers that haven’t really 

thought about meaningful analysis.

Make clarity the motto of your eventtech selection strategy. Do 

not compromise on the user experience of the selected tool. Is the 

company you decided to work with able to give you vital metrics that 

will help you in your analysis? Are they focused on the same benefits 

you are trying to offer to your stakeholders?

If they offer unpractical dashboards with thousands of detailed 

metrics, move on. No time to waste.
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BRIDGING 
STRATEGY 
WITH TACTICS: 
YOUR EVENT 
TECHNOLOGY 
STACK

Bridging the gap between strategy and tactics is one of the most 

challenging tasks for the modern event professional. A lot of strategic 

ideas and fantastic hands-on tips, but how do we collate everything 

together?

The purpose of the next section is to close this gap and give you a 

framework of operation to identify the must-have tools in your event 

technology stack and then delve into tactics with 1,001 tips (yes that 

many) to get down to business.

How Should You Use The Next Section?

We have reviewed thousands of event technology companies and 

startups to bring you nine overarching categories of technology that 

you can use at events. Each category is a starting point of the high-

level benefits a group of tools can bring. You will find a description and 

a list of tools you can use. 

This split will then help you to quickly access tips related to each 

category. In some instances, (event apps, event registration, venues) 

we have dedicated reports and books to further expand on a specific 

set of tools and we have listed these notable reports within each 

section. 
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•	 ONLINE REGISTRATION AND TICKETING     

•	 LEGALITIES AND SECURITY

•	 SECURE ONLINE PAYMENTS

•	 ACCOUNTING AND FUNDING

•	 ONSITE	REGISTRATION	AND	CHECK-IN

•	 ACCESS CONTROL AND PERKS

•	 CASHLESS TRANSACTIONS

•	 DESTINATION AND VENUE SELECTION

•	 VENUE NEGOTIATION

•	 EVENT	COST-SHARING

•	 VENUE EVALUATION

•	 ACCOMMODATION

•	 TRANSPORT

•	 CONNECTIVITY

•	 HOTELTECH

•	 VENUE TECHNOLOGY

2. EVENT REGISTRATION AND 
CHECK-IN

1. VENUES AND DESTINATIONS

•	 EVENT AND PROJECT MANAGEMENT SOFTWARE

•	 EVENT LAYOUT DESIGN AND PLANS

•	 SCHEDULING TOOLS

•	 STAFF AND VOLUNTEER MANAGEMENT

•	 CONTENT AND CROWDSOURCING

•	 COMMUNICATION TOOLS

•	 ONSITE EVENT MANAGEMENT AND TRACKING

•	 EVALUATION AND REPORTING TOOLS

3. EVENT AND PROJECT 
MANAGEMENT SOFTWARE

•	 EVENT MOBILE APPS

•	 APP TECHNOLOGY AND FEATURES

4. MOBILE APPS

•	 AI AND CHATBOTS

5. AI, CHATBOT, AND CONCIERGE 
TOOLS

•	 WEBSITES 

•	 EVENT CONTENT

•	 RELATIONSHIP MANAGEMENT AND 
COMMUNICATION

•	 EVENT PROMOTION AND DIGITAL TOOLS

•	 SOCIAL MEDIA AND PLATFORMS

•	 LIVE EVENT PROMOTION, BRANDING AND 
SPONSORSHIP OPPORTUNITIES

•	 TRACKING AND REPORTING

6. EVENT MARKETING AND SOCIAL 
MEDIA TOOLS

•	 INTERACTION AND ENGAGEMENT

•	 TRAINING AND COLLABORATION

•	 GAMIFICATION

•	 PHOTOS

•	 GEOLOCATION TOOLS

•	 COMMUNICATION, STREAMING AND 
TRANSLATION

•	 TOUCHABLE TECH 

•	 FUNDRAISING

7. ENGAGEMENT AND LIVE 
INTERACTION TOOLS

•	 AUGMENTED, MIXED AND VIRTUAL REALITY

8. AUGMENTED, MIXED AND 
VIRTUALREALITY

•	 NETWORKING

•	 MATCHMAKING

•	 SMART NETWORKING

•	 LEAD RETRIEVAL AND INFORMATION 
GATHERING

•	 APPOINTMENT SCHEDULING AND HOSTED 
BUYERS

•	 ATTENDEE JOURNEY

•	 VIRTUAL NETWORKING

9. NETWORKING AND 
MATCHMAKING TOOLS
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 Đ DESTINATION AND VENUE SELECTION
 Đ VENUE NEGOTIATION
 Đ EVENT COST-SHARING
 Đ VENUE EVALUATION
 Đ ACCOMMODATION
 Đ TRANSPORT
 Đ CONNECTIVITY
 Đ HOTELTECH
 Đ VENUE TECHNOLOGY

1. 
Venues and 
Destinations
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Selecting the right venue and destination for your event can make the difference 

between selling out your event tickets, or not, and technology can help you evaluate 

and make the best decisions to choose wisely. There is a plethora of information out 

there to help eventprofs research and shortlist locations they are interested in, as well 

as empowering them to negotiate and get the best deal. Some tools focus on a single 

element of the venue selection and booking process, other technologies can handle 

everything, from initial searches through to managing transport and room blocks. 

Venue selection is more than just ticking boxes in terms of room capacities and 

costs. The right venue choice can support your event messaging, and also open up 

possibilities in terms of meeting design, innovative tech, and experimental room 

layouts. Even if you do not know a location well, marketplaces and online searches 
can filter suitable venue options for consideration, for example, by showing venues 

that match your specific criteria within a 30-minutes drive from a specific airport. 

In some cases, availability and pricing for venue hire can be checked online and even 

booked in real-time, with no delay waiting for a reply from a human. Electronic RFPs 

(eRFPs) enable digital requests for proposals to be issued to one or several venues 

an event planner is considering. This saves time by prompting the event planner for 

the key information needed for the brief and enabling it to be issued to more than 

one venue at once. As the online RFPs follow a tried and tested format venues are 

expecting, they generally encourage faster responses from those with availability 

hoping to win your business. Venues working with the portal should also have some 

templated responses already set up for quick replies back. Often submitting eRFPs 

can shave days off the time taken to get responses and as lead times are sometimes 

short this can make a big difference in terms of how quickly decisions and progress 

can be made. 

Some platforms offer more than an eRFP tool. Comprehensive, strategic venue 
sourcing solutions make the comparison of deals much easier, including comparing 

against the history of previous rates offered, and other business opportunities which 

are currently on the table. Having such rich data can greatly improve the bargaining 

power of the event planner and assist with serious venue negotiation.  

The sharing economy has brought more unusual spaces and multi-use premises into 

the spotlight, opening up access to venues and unique properties that previously 

1. Venues and Destinations
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seemed out of bounds. Some marketplaces specialize in collections of hidden gems 

and non-purpose-built spaces that can offer the wow factor but may have limited 

opportunity to be hired out. Registering for a service to hire out a property can also 

better prepare the owners in terms of the demands and expectations of modern 

event planners. However, one of the reasons venue sharing marketplaces appeal is 

that they offer spaces with character and not sterile, corporate purpose-built event 

venues and beige rooms. Of course, these alternative places existed before but they 

were often a lot harder to find before these startups evolved. Choosing a venue from 

the sharing economy can also be an economical and flexible alternative for those that 

need a space for a short time period or those that are looking to avoid strict venue 

limitations in terms of the caterers and suppliers that must be used. Particularly in 

popular event cities, adding more venues has created healthy competition from an 

increased supply of venues and availability. If you are looking for a very different and 

authentic experience, it is even possible to hire out whole villages for your event or 

take over a resort or an island to have exclusive use. 

The big players in the sharing economy, such as Airbnb, are also recognizing the 

importance of looking for alternatives to staying in a hotel environment. Renting 
accommodation in this way can offer greater value for money, home comforts, 

flexibility, and authentic experiences. 

Tools exist to help event planners identify, match and share the cost of their event 

with other eventprofs. By connecting organizers of back-to-back events, it is possible 

to come to an agreement to divide some of the biggest event costs, such as logistics, 

production, AV, suppliers, and labor, to potentially offer big savings to both parties. 

Technology can be a massive help when it comes to evaluating venue options. Virtual 
tours, 3D plans, virtual event planning, room layouts and reviews all assist with the 

shortlisting process, even before you can physically visit the venues. Sometimes it is 

necessary to book a venue ‘site unseen’ (without personal inspection or appraisal) 

and technology, such as VR venue inspections, gives event planners the means and 

confidence to do this by making them feel like they know the venue well, before they 

have even stepped foot inside.

Managing rooming lists and accommodation blocks can be a tricky business if you 

rely on spreadsheets and multiple manual updates but managing it online enables 

real-time updates for your team and also for the hotels and providers you are working 

with. Instead of relying on the event planner for updates they can access real-time 
booking reports via a special URL, or even integrate directly with the hotel booking 

system so it reduces bottlenecks. Likewise, managing flights, ground transport and 

getting live updates and status helps to keep everything on track when managing 

multiple schedules and reacting to any changes which need to be made as a result.

Connectivity is of the utmost priority to your attendees and it should be for event 

planners and venues too. Problems with WiFi are still a constant bugbear and, from 
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experience, event planners know that it isn’t enough to rely on assurances that the 

bandwidth and connection speeds are good enough. Instead, it needs to be tested 

first-hand using speedtest and checks and if necessary enhanced by bringing in a 

temporary WiFi provider. 

Hoteltech such as mobile keyless entry, virtual concierge services, robots, and apps 

are changing the hospitality industry and making the guest check-in and stay much 

more responsive. Venue technology is also differentiating future focused venues 

through voice activated technologies, digital infrastructure, regulated comfort 
checks and even mechanical changes to room layouts. 

Information about how to negotiate effectively with venues and how technology can 

support the selection process can be found in the Art of Venue Negotiation.
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DESTINATION AND VENUE SELECTION

 G Venue finding

 G Venue comparison sites

 G Electronic RFPs

 G Venue Sourcing

 G Venue availability and online real-time booking 
systems

 G Marketplaces 

 G Online searches

 G The sharing economy venue marketplaces 

 G Unusual venues

 G Hire a whole village

 G Exclusive use

 G Online guides and accessing local experts

 G Area maps and identifying paoints of interest and 
distance

 G Public transport websites, data, and digital service 
updates

 G Researching and booking social program activities 
and fringe events

 G Digital tours – such as city tours, museum electronic 
guides, and headsets

VENUE NEGOTIATION

 G Automated quotes 

 G Online quote generators

 G Strategic venue sourcing solutions

 G Comparing bookings history

 G Estimating taxes, tips, and additional expenditure

EVENT COST-SHARING

 G Piggybacking

 G Sharing and splitting costs

VENUE EVALUATION

 G Virtual tours

 G Reviews

 G 3D plans

 G Virtual planning

 G VR venue inspections

ACCOMMODATION

 G Rooming and accommodation blocks

 G Managing rooming lists

 G Sharing economy options for business travelers

TRANSPORT

 G Flights 

 G Live updates

 G Ground transport

 G Lift sharing services

CONNECTIVITY

 G WiFi connectivity

 G Testing bandwidth and speeds

 G Temporary WiFi hotspots

 G Mobile/satellite WiFi

HOTELTECH

 G Virtual concierge

 G Robots 

 G Mobile keyless entry

 G (see also AI, Chatbot, and Concierge Tools)

VENUE TECHNOLOGY

 G Mechanical room layouts – change room set up at 
the flick of a switch

 G Automated comfort systems 

 G Voice-activated instructions 

 G Inclusive AV and technology packages

1. Venues and Destinations
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2. 
Event 
Registration 
and Check-in

 Đ ONLINE REGISTRATION AND TICKETING     
 Đ LEGALITIES AND SECURITY
 Đ SECURE ONLINE PAYMENTS
 Đ ACCOUNTING AND FUNDING
 Đ ONSITE REGISTRATION AND CHECK-IN
 Đ ACCESS CONTROL AND PERKS
 Đ CASHLESS TRANSACTIONS
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2. Event Registration and Check-in

Online event registration and ticketing is a fundamental part of most events today. 

Even free events often need to control numbers and access and gain an accurate idea 

of those wishing to attend to plan the event effectively. The days of completing and 

returning paper forms are long behind us. Most event planners use an online system 

to capture important details from those wishing to attend, which saves the event 

planner’s time and ensures better accuracy (no issues deciphering bad handwriting). 

Many systems offer social registration which uses log-in and details from a social 

network to partially complete the registration process to save the attendee having to 

input all of their information. Any hacks so technology can help make a task quicker 

and less demanding means there is a better chance of the attendee completing the 

booking. 

Bespoke registration forms can be set up requesting as many details as required 

by the organizer, including using conditional logic to elicit additional information 

depending on the specific answers given. This centralized data can then be used 

across other eventtech, such as within the event app and to segment and personalize 

email communications. This streamlined approach enables a holistic approach and 

understanding of individual attendees behavior.

Data security and online payments are important considerations when choosing a 

registration provider to ensure that information is protected and encrypted in line 

with legislation and data protection, including GDPR. 

Online event registration platforms generally offer many advantages to save the 

event planner unnecessary work, such as automatic ticketing, confirmations, 

reminders, receipts, and invoices, analytics, easy exporting, and importing of data. 

Payments for paying events can be taken securely as part of the transaction, 

including for extra sessions, merchandise, and activities. Attendees can be asked 

to agree to terms and conditions of the booking and even electronically sign legal 
documents in order to progress, for example for a top-secret event you may need 

guests to sign a confidentiality agreement.

Closely linked to any registration platform should be solid accounting tools to keep 

track of all payments, refunds, discounts, fees, taxes, and charges relating to ticket 

sales. Often revenue targets can be specified to illustrate how close or far the event is 
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from the true income goals. It can also be helpful to monitor how different campaigns 

and activities directly impact on the volume of tickets sold. 

Badge design and set-up is a part of some registration systems, instead of having to 

export the data to create your badges. Etickets using QR codes and barcodes can be 

generated automatically and many registration providers also offer seamless check-

in solutions to reduce queues at the live event. 

Onsite registration is possible using a guestlist app, scanners, web-based check-in, 

facial recognition, NFC, RFID or self-service kiosks. All of these items can speed up 

the check-in process, reduce queues, and ensure an efficient welcome to the event. 

Facial recognition, in particular, can process thousands of faces, not only to verify 

their entrance but also to make wider security checks and identify any concerns. 

These tech advances can also be used to personalize the event experience in different 

ways through the event.

Badges can be triggered to automatically print on demand at the point of arrival to 

reduce unnecessary printing and waste and to save time and the setup space required 

at registration. Some systems enable automatic VIP notifications to be triggered 

when a special guest or speaker checks into the event. Check-in systems allow real-

time updates and monitoring in terms of numbers on site, which is handy if you need 

to keep an eye on numbers for catering purposes.

Physical event badges can incorporate the attendee data for seamless reporting of 

the participant journey and can be used for fast access control, attendance tracking, 
lead retrieval, and networking purposes. Technology including RFID, NFC, and 

beacons can help to create an efficient system to ensure that the right people get 

access to the right places, perks and notifications of the things that may interest 

them. Being able to track movements, crowd density and attendee behavior can 

also provide valuable information for the event planning team. Information can be 

used to make real-time adjustments, such as setting out some extra seats in popular 

sessions or deploying extra staff. The information can also be analyzed to highlight 

the most popular speakers and sessions that resonate with the audience, which 

can help with future content planning. It can even be used to verify attendance at a 

specific presentation or session, for a required time period, as part of professional 
development reporting. 

During the event some smart badges, passes, wristbands and even rings can be used 

for cashless payments and transactions. These systems can operate in different 

ways but generally, they can be prepaid and loaded with credit that can be spent 

during the event or linked directly to take payments on the spot.  

Crowdfunding can be an effective way to test the support for your event or idea and 

to capture people’s interest to take a project forward to the next level. A growing 

number of niche events have got projects off the ground in this way, reducing the 
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massive financial risk a new event can entail, by securing a required number of 

crowdfunding backers who sign up to buy an early ticket for the event or other special 

perks. It can be a way of guaranteeing registrations and giving the confidence that the 

market is receptive to your idea. 

Security checks and scanning are becoming increasingly common and necessary 

at the entrance to many different types of events. Technology can help in this area, 

with options such as bag scanning, airport-style security scanners, drones and face 

recognition technology helping to monitor and alert to any potential issues or known 

threats.

More information about online event registration, best practices to encourage more 

ticket sales and provider information can be found in the Good Event Management 
Software Guide.
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ONLINE REGISTRATION AND TICKETING     

 G Online registration

 G Online ticketing

 G Custom registration forms

 G Conditional logic

LEGALITIES AND SECURITY

 G Acceptance of terms and conditions 

 G Electronic legal document signing 

 G Security – drones, bag scanning, security checks, 
people scanners, facial recognition

 G Online data security – encryption, data protection

 G Captchas to prevent spam

 G Antivirus software and malware scanners

SECURE ONLINE PAYMENTS

 G Secure card payments

 G Financial transactions 

 G Legislation

 G Data security and legislation

ACCOUNTING AND FUNDING

 G Financial software

 G Budgeting tools

 G Expense tracking

 G Accounting apps

 G Crowdfunding events

ONSITE REGISTRATION AND CHECK-IN

 G Event check-in

 G Ticket scanning – QR, barcodes, RFID, NFC

 G Facial recognition

 G Badge printing

 G Self-check-in

 G VIP notifications

ACCESS CONTROL AND PERKS

 G Access control and checks e.g. access to VIP area, 
break out sessions

 G Perks – access to event merchandise, swag, free 
drinks

 G Tracking movements and crowd density

 G Attendee behavior data

 G Reporting – e.g. location monitoring for 
education credits

CASHLESS TRANSACTIONS

 G Cashless payments via mobile and wearable 
devices (wristbands, badges, passes)

 G Contactless payments

 G Security verification – fingerprints, facial 
recognition, iris scanning

2. Event Registration and Check-in
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3. 
Event and Project 
Management 
Software

 Đ EVENT AND PROJECT MANAGEMENT 
SOFTWARE

 Đ EVENT LAYOUT DESIGN AND PLANS
 Đ SCHEDULING TOOLS
 Đ STAFF AND VOLUNTEER MANAGEMENT
 Đ CONTENT AND CROWDSOURCING
 Đ COMMUNICATION TOOLS
 Đ ONSITE EVENT MANAGEMENT AND 
TRACKING

 Đ EVALUATION AND REPORTING TOOLS
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3. Event and Project 
Management Software 

Event planners make a living out of planning and organizing every detail so event and 
project management software can be their best tool to keep everything on track. 

There are all-in-one solutions which can take care of registrations, task management, 

marketing and communication within one platform. Obviously, there are many 

benefits of comprehensive tools that help you manage everything in one place and 

that gives the peace of mind that if a piece of data is updated in one place, this is 

reflected everywhere, without manual intervention.

Alternatively, there are many different standalone tools which handle specific 

elements, such as project management, vendors and suppliers, tasks and workflows. 

Tools that help to keep teams working efficiently are generally cloud-based and can 

be accessed, stored or even worked on by multiple team members simultaneously so 

there are no hold-ups. 

Event budgets can be managed and analyzed through accounting software or 

modules and apps within other event management software and registration 

platforms. To keep track of expenditure items more easily, expense applications 

can be used and issued to relevant team members. These can enable receipts to 

be photographed and items to be added digitally from your mobile phone so that 

expenditure is recorded accurately and there are no nasty shocks at the end.

Data portability is a key requirement of any tool that an event planner works with, 

particularly when working with multiple event projects and portfolios. APIs allow 

different tools to integrate and communicate with each other. It is a massive bugbear 

for event planners when different tools can’t work seamlessly together, as the 

biggest objective for technology is generally to save time and make the process more 

efficient. If data is having to be imported and exported manually, it is not solving a 

problem, it is adding to workloads. 

 

Tablets and touchscreen devices are increasing the efficiency and mobility of event 

planners. Instead of paper files and hunting for information relying on a filing system, 

sight or memory, documents and details can be searched and accessed quickly 

electronically. The other major benefit is that devices are light enough to be easily 

transported everywhere with the event planner.

Event layout design software can bring floor plans and room layouts to life to find 

the best set up and visually illustrate how everything will look. Trade show floor plans 

can help sponsors and exhibitors pick their booth space and make changes to stand 
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dimensions and details. Some systems designed for exhibition management even 

allow space to be booked and paid for online directly by the exhibiting organization.

Scheduling tools can help with checking any event date clashes with worldwide 

holidays, religious celebrations and other notable international events. Event schedules 

can constantly evolve through the lifecycle of the event and technology exists to enable 

detailed event agendas and running orders to be created, adding detailed notes, 

making updates easy to make and printing bespoke copies of the information required 

by different staff members at your event. Some tools even allow live updates to share 

precisely where in the schedule everything is up to and notify team members outside of 

the plenary room how long until the sessions finishes, for efficient show management.

For large events, managing staff and volunteers effectively can benefit from tech, 

particularly to handle communication, changes, and updates. Some tools are app-

based to allow easy updating on the move, or even when onsite at the event. For 

instance, if someone doesn’t turn up and you need to allocate staff to different roles 

and locations this can be dragged and dropped into the app and notifications and 

information sent to the staff members involved. 

Content and crowdsourcing ranging from abstract submissions, grading, and 

management, through to community-led suggestions and requests, can ensure a 

strong program that attendees buy into and want to hear. Tech can be used to draw 

on the wisdom of the crowd. A diversity calculator tool can check and ensure you 

have created a suitably diverse lineup of speakers. If participants have helped to 

create the line up they will be a lot more invested and fired up about attending so 

they can hear it themselves.

Communication tools incorporate any technologies that help event teams to stay 

in contact more easily. During the planning stages, messenger type communication 

platforms can help to reduce email overload and ensure quick updates and responses. 

Things move fast in the event environment so speeding up comms is vital. Video 
calls and VOIP also remove expensive call charges, even for international and long 

distance calls, and ensures that you are contactable even on the move and wherever 

you are working from. 

Radios remain a solid and preferred form of communication for event teams 

during live events, and modern digital handsets have come a long way compared to 

older models. Two-way radios come packed with safety and alert features such as 

emergency alarm buttons, GPS tracking and remote lone worker monitoring, which 

can provide that added peace of mind in an emergency situation. Some of the latest 

models also have a private calling mode and intelligent audio, which automatically 

adjusts the volume for the situation. Even earpieces and headsets can be connected 
wirelessly via Bluetooth for greater comfort and less bulk and restrictions. If you 

don’t want to hire or buy event radios, specific apps can turn your smartphone into a 

walkie-talkie if you prefer. 
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Onsite event management and tracking tools are valuable for event planners, 

particularly for large events, as it enables real-time data to be shared which can be 

acted on immediately if required. Tech which comes under this category includes 

tracking mats, cameras, and heatmaps to track traffic movement, plus health and 
safety checks which need to be undertaken as part of the event license for large-

scale events and for the comfort of your attendees. For instance, if you are running 

a music festival you need to know the wind direction and check the sound level 

output from the stage and at various points around the site with a decibel monitor to 

ensure that the volume is within safe and acceptable levels and that it isn’t causing 

a nuisance. You can also react by adding extra staff or opening alternative exits if 

heatmaps and tracking tools show queues and bottlenecks are starting to form in high 

pressured areas. Sophisticated monitoring tools not only help to ensure the comfort 

and safety of your visitors, they can also help continuous improvements to be made 

and informed decisions to be taken about the site plan for future events. 

As well as real-time data, it is important to gather a comprehensive picture of your 

event, using evaluation and reporting tools. These include surveys and evaluation 

forms, which can be issued, completed and analyzed digitally to gain feedback 

from event attendees. Data such as final ticket sales, workshop sessions attended, 

budget position and dropout rates should also be collated. C02 calculations and 

other intelligence and reports relevant to your event can also be gathered. All the 

intelligence can be discussed at the debrief meeting, so you have a solid idea of what 

went well and where exactly improvements and changes can be made for the future. 

More information about event management software, including a comparison of 

provders, can be accessed in the Good Event Management Software Guide.
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EVENT AND PROJECT MANAGEMENT SOFTWARE

 G All-in-one solutions

 G Project management software 

 G Gantt charts

 G Workflows 

 G Task management 

 G To do lists and apps

 G Event budgets

 G Expense tracking

 G Income and expenditure

 G Training management software 

 G Exhibition management software – choose booth 
position, online booking

 G Data portability 

 G APIs

 G Suppliers management

 G The cloud

 G Software

 G File sharing and storage 

 G Online sharing tools 

 G Shared working – multiple people editing the 
same document at the same time

 G FTP

 G Tablets and touchscreen devices

EVENT LAYOUT DESIGN AND PLANS

 G Strategic Meetings Management

 G Design – room layout, room plans, 

 G Floor plans – CAD plans, visualizations, 3D layouts 

SCHEDULING TOOLS

 G Scheduling, programming, running orders, show 
management 

 G Meeting scheduling 

 G Date scheduling – checking for clashes with 
worldwide holidays, religious celebrations and 
events

STAFF AND VOLUNTEER MANAGEMENT

 G Volunteer and staff management 

 G Freelancer websites

 G Event recruitment

 G Online CVs and portfolios

CONTENT AND CROWDSOURCING

 G Community and crowdsourcing tools

 G Abstract management, call for abstracts, grading 

 G Speaker selection and management

 G Diversity calculator

COMMUNICATION TOOLS

 G Radios 

 G Communication tools for management

 G Communication messaging platforms 

 G Team tools 

 G Video calling

 G VOIP

 G Digital note taking

 G Automatic minute taking and transcribing 

ONSITE EVENT MANAGEMENT AND TRACKING

 G Tracking traffic and footfall 

 G Tracking mats

 G Cameras

 G Heatmaps

 G Professional development tracking (presence 
and time in a session)

 G Analytics

 G Sound level meters and decibel monitors 

 G Weather tracking, such as wind direction

EVALUATION AND REPORTING TOOLS

 G Survey and feedback tools

 G Live tech – acting on real-time information

 G Sustainability C02 calculations

3. Event and Project Management Software
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4. 
Mobile Apps

 Đ EVENT MOBILE APPS
 Đ APP TECHNOLOGY AND FEATURES
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4. Mobile Apps

Event mobile apps put important event information at your delegates fingertips. The 

event schedule, floor plan, attendee profiles, abstracts, presenter bios, exhibitor and 

sponsor information can all be contained within one small application. Event apps can 

help to cut down printing, staffing requirements and streamline communications and 

actions within your attendees’ smartphones. 

Event apps offer a big opportunity for promotion of your sponsors and key partners 

in terms of branded app design, splash screens, profiles, links, and the opportunity to 

add other rich media, such as downloads, videos, event augmented reality features 

to bring a product to life. It is possible to highlight the sponsor booth position on the 

floor plan, for instance by adding their logo, and some apps even allow profiles to be 

linked to highlight their key staff in attendance and encourage appointment booking. 

The level of interest, views and clicks a sponsor receives can be monitored and 

reported to prove ROI.

Other app technology and features that event planners love include push 
notifications and beacons. By triggering messages, particularly targeted messages, 

at specific times, locations or to a segment of attendees who meet certain criteria, it is 

increasing the likelihood that it will encourage action as a result. Although messaging 

should be used wisely to avoid bombarding the attendee it can be an effective prompt 

to encourage a specific behavior, such as highlighting a sponsors booth or session 

which is about to start. 

Ditching paper guides remains one of the strongest reasons why event professionals 

turn to apps. The inherent cost effectiveness together with the incredible market 

penetration of smartphones makes apps a commodity for many events. The ability 

to connect in real-time with attendees and push notifications about the event 

makes apps very palatable for many event professionals. The more attendees get 

to know about what is happening and understand the unfolding of the event the 

better they will connect with the objectives of the event planner. Live engagement 

and feedback are cardinal reasons as to why event planners turn to apps. With many 

apps embracing audience response and feedback generation, event apps are effective 

allies in getting attendees to interact with the content presented and to gather 

feedback.

The strong use case that events app offer for engagement and interaction and 

networking and matchmaking, are covered in more detail in later sections.

For a detailed report on understanding, choosing and implementing event apps, 

including comparing the features of 131 event apps, download the Event App Bible.
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EVENT MOBILE APPS

 G Event schedule

 G Event information

 G Speaker bios

 G Event maps

 G Event layout

 G Exhibitor information

 G Attendee profiles

 G Abstracts

 G Sponsor information

 G (see also Engagement and Live Interaction Tools)

 G (see also Networking and Matchmaking Tools)

4. Mobile Apps
APP TECHNOLOGY AND FEATURES

 G Beacons

 G Push notifications

 G Deep learning

 G (see also AI, Chatbot and Concierge Tools)

 G (see also Augmented, Mixed and Virtual Reality)
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 Đ AI AND CHATBOTS

5. 
AI, Chatbot, and 
Concierge Tools
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5. AI, Chatbot, and Concierge Tools

Event apps continue to develop year-on-year and to introduce exciting new 

features. Research from the Event App Bible confirmed that 25% of apps are now 

incorporating some form of Artificial Intelligence. AI can be used to offer more 

intelligent matchmaking, problem-solving and logic. 

Chatbots and concierge tools can offer big benefits in terms of customer service and 

lessening the amount of staff time needed to answer simple questions. Instead by 

typing or speaking questions into the app, social media platform or messaging service 

an attendee can hopefully find the answer they need about your event, quickly 

and whenever they need it. AI can help us to understand our attendees better and 

to predict the likely outcomes they will take and the things that will most interest 

them. This information can be used to our advantage to offer a more personalized 

experience, which makes our guests feel valued.  

Deep learning is one of the most exciting developments in artificial intelligence that is 

affecting the way we interact with technology. The ability of apps to learn from data, 

voice and other signs impacts the very way we use apps. Deep learning is powering 

the evolution of event apps by providing immediate responses and actionable items 

for event professionals using apps, by analyzing and sometimes predicting responses.

Voice control is increasingly being used and is an expected feature which can be used 

to control technology quickly and easily. Voice activated commands are very useful in 

an event environment to get answers quickly. 

Facial recognition has many valuable uses in events, ranging from speeding up 

check-in, verification, security checks and personalization of content. The larger the 

event the greater the benefits in terms of speed and processing. It can also be used 

for sentiment analysis of your audience. Legislation on face recognition varies by 

country. Although some attendees will opt out or express concerns, if introduced and 

explained correctly, many attendees will see the benefits.
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AI AND CHATBOTS

 G AI

 G Concierge tools

 G Chatbots

 G Live chat

 G Customer service

 G FB Messenger

 G WhatsApp

 G Branding

 G Deep learning

 G Voice control

 G Facial recognition

 G (see also Networking and 
Matchmaking Tools)

 G (see also Event Apps)

5. AI, Chatbot, and Concierge Tools
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6. 
Event Marketing 
and Social Media 
Tools

 Đ WEBSITES 
 Đ EVENT CONTENT
 Đ RELATIONSHIP MANAGEMENT AND 
COMMUNICATION

 Đ EVENT PROMOTION AND DIGITAL TOOLS
 Đ SOCIAL MEDIA AND PLATFORMS
 Đ LIVE EVENT PROMOTION, BRANDING 
AND SPONSORSHIP OPPORTUNITIES

 Đ TRACKING AND REPORTING
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Without a solid event marketing plan, you could struggle to achieve the numbers and 

revenue you are looking for. There are lots of tools and ways to digitally market your 

event and the benefit of this is that you can scientifically measure the things that are 

working so that you can invest your time more wisely into these areas and stop doing 

things that don’t show results.

Websites are a basic essential for every public event and often the first place 

potential attendees will turn to search for more information about the event. 

Websites can be as striking and as comprehensive as you want to make them and 

online registrations and ticket sales will be a big part of this. Many platforms exist to 

enable event planners to set up their own websites or you can pay a professional to 

do it for you. Dedicated landing pages, lightboxes, and pop-ups can be added to help 

to personalize the messages and prompt people to take action.

Event content is not only important to ensure that the final event line up and 

program appeals to people enough to book a ticket, it is a valuable way to market 

your event and get people to notice you, to build trust and persuade them to be there. 

Blogging, vlogging, podcasts, reports, infographics and different engaging types 

of content can carve you out as an influencer and build excitement for the event. 

Festivals can even create and share multiple playlists highlighting the performers 

as they are announced to build excitement and give an idea of what attendees can 

expect to hear.

Customer Relationship Management (CRM) tools are an important way to monitor 

communications and attendance history with attendees. Compiling rich data can 

ensure a more personalized approach so that the customer feels valued and greater 

loyalty to your brand or event. Ideally, your registration system and email marketing 

solution will integrate and talk to one another to ensure that sign up communications 

are issued only to those that haven’t yet booked a place on the event and that 

individuals are not bombarded with multiple emails and irrelevant information which 

doesn’t interest them. 

Technology can also help with managing your inbox in many different ways, from 

managing your subscriptions and mailings to triggering reminders to follow up if a 

response hasn’t been received back by a set date, automatically adding appointment 

details to your calendar or scheduling an email for send out in the future. 

6. Event Marketing and Social Media Tools
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Event Promotion and Digital Tools can offer clever ways to target and gain exposure 

with your attendees. Free and low-cost tools can give event planners skills to create 

effects that were only previously possible with extensive training and expensive 

professional software. For example, design and photo editing are now much easier 

to achieve on a budget and to do yourself if you want to. Visual content is much more 

effective at capturing people’s attention so by adding original images, GIFs, moving 

images, and by annotating pictures and videos with links and additional content you 

can create much richer and more shareable items, with higher conversion rates. 

You can also manage online contests fairly and in line with legislation by using tools 

specifically built to manage competitions and promotions. 

Affiliate marketing is a good way to encourage your event ambassadors and relevant 

influencers to tell their tribe about the event and track their success. This can be 

used to reward them, for instance by partially refunding the cost of their ticket for 

getting others to sign up. Instead of a broad brush approach to marketing, things like 

retargeting and remarketing can enable you to focus on those that have shown a 

level of interest in the event, such as visiting the event website and or even starting to 

book a place, but abandoning it before completion. When these individuals visit other 

sites they can be served up ads to remind them to book their place, or even offered a 

discount code to entice them.

Virtual swag bags are a digital version of the event goody bag and can be used as a 

promotional tool before the event to persuade people to book, as well as turn up to 

exchange coupons for physical swag at the event. Specific information can be elicited 

in return for a reward, for example, a visitor may be asked to sign up to a mailing list 

to receive a money off voucher. Every offer and click and view can be tracked, offering 

stats to prove ROI for your sponsors and stakeholders.

Social media platforms offer huge opportunities for event and influencer marketing, 

but are also valuable as a customer service tool, for listening and insights, curating 

content, and experimenting with different messaging and campaigns. Each of the 

major social media platforms has something worthwhile to offer events and an 

opportunity to connect with existing and new customers. Free livestreaming tools, 

available via social media networks, mean that every attendee can now broadcast 

from your event if they want to, without sophisticated software. Crowdstreaming is 

a great opportunity to notify the friends of those attending what they are missing out 

on and to promote your event so they resolve not to miss it next year.  

Social media ads can be a very targeted and specific way to reach a segment of 

people that match your exact criteria. By paying for content to be shown to people 

that tick a number of boxes, such as matching the age, location, sex, interests, job, 

likes, etc of your core audience, you are increasing the likelihood of reaching the 

people that matter.  
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Technology offers numerous opportunities to enhance live event promotion and 
branding and sponsorship opportunities. From tried and tested options, such as 

digital signage, interactive touchscreens, and social walls, through to sponsored 
charging points, projection mapping, and drone streaming, there is the opportunity 

to be inventive. Sponsors are demanding more and need reassurance about the 

value they are getting as a result of their investment into the event. 

Digital tools take away the guesswork in deciding what is best for the event and 

attendees by providing robust tracking and reporting. Learn about how people 

navigate your website, which calls to action have the most clicks, and which campaign 

resonates the most with your audience. By taking time to understand the myriad 

of data at our fingertips we can be much more successful at sending out the right 

messages and making tweaks which result in more positive conversions.
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WEBSITES 

 G Event websites

 G SEO

 G Landing pages

 G Lightboxes and pop-ups

EVENT CONTENT

 G Blogging platforms, WP, plug-ins

 G Podcasts

 G Vlogs

 G Ebooks and reports

 G Slideshare

 G Infographics

 G Event playlists

RELATIONSHIP MANAGEMENT AND 

COMMUNICATION

 G CRM

 G Email marketing

 G Inbox management 

 G Groups and communities

EVENT PROMOTION AND DIGITAL TOOLS

 G Design software 

 G Photo editing

 G GIFs, moving and living images

 G Eflyers

 G Adding links and annotations to images and 
videos 

 G Contests

 G Pre-event marketing – retargeting and 
remarketing

 G Virtual swag bags (pre-event marketing, live event 
and post-event)

 G Affiliate marketing

 G Online ads 

6. Event Marketing and Social Media Tools
SOCIAL MEDIA AND PLATFORMS

 G Twitter, Facebook, Pinterest, Instagram, LinkedIn, 
Snapchat. Google+ 

 G Video sharing 

 G Sharing buttons

 G Chains of actions

 G Twitter lists

 G Listening tools

 G Social media ads 

 G Segmentation and targeting

 G Pixels

 G Social media dashboards – content scheduling

 G Content curation

LIVE EVENT PROMOTION, BRANDING AND 

SPONSORSHIP OPPORTUNITIES

 G Social walls

 G Interactive displays

 G Digital signage

 G Free livestreaming tools, crowd streaming

 G Group collaboration tools

 G Drones, drone streaming

 G Sponsor matchmaking

 G Sponsorship ideas

 G Smartphone printers

 G Charging points

 G Projection mapping

TRACKING AND REPORTING

 G Google analytics

 G Tracking web navigation

 G Social media analytics

 G URL shorteners and trackers

 G Lead generation 

 G A/B testing
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7. 
Engagement and 
Live Interaction 
Tools

 Đ INTERACTION AND ENGAGEMENT
 Đ TRAINING AND COLLABORATION
 Đ GAMIFICATION
 Đ PHOTOS
 Đ GEOLOCATION TOOLS
 Đ COMMUNICATION, STREAMING AND 
TRANSLATION

 Đ TOUCHABLE TECH 
 Đ FUNDRAISING

73 THE EVENT TECH BIBLE 2018



Better engagement is constantly cited as one of the most important goals event 

planners want to achieve. Technology offers some great and innovative tools to 

increase interaction, capture real-time feedback and generally enhance the event 

experience. 

Interaction and engagement through polling, voting, and live Q&A is a powerful way 

to get real-time feedback from your audience and to explore what is on the mind of 

your attendees. By getting instantaneous reactions and feedback it can also be used 

to pivot the event if it reveals that more time and focus should be given to particular 

issues. More introverted attendees that would never choose to raise their hand and 

give feedback or ask a question publicly can be empowered to have a voice using live 
interaction tools. It can also keep up the momentum of the session, without losing 

time passing microphones along, and can enable the facilitator to prioritize the most 

popular or pressing questions, instead of the fear of a persistent audience member 

hogging the microphone to talk about themselves or issues only relevant to a small 

minority of attendees.

Technology can support learning through training and collaboration tools. In 

training sessions, it is possible for users to submit their answers and then reveal all 

the responses from the wider group, which can lead to a richer discussion about the 

varying interpretations. Heat maps can be used to show the greatest concentration 

of answers, as well as using general graphs and charts to illustrate the spread and 

most popular answers. 

Many events are sharing digital notebooks, gathering the electronic notes from 

different attendees and compiling them into reference documents or summary 

materials. Collaboration tools allow for multiple contributors to add pictures, videos, 

text, drawings, links, and more, into a single electronic file. Forums, groups and 

communication platforms are also being set up for attendees to start and continue 

deeper discussions and dissemination of the information and topical issues. Anything 

that continues the conversations and the life of the event for a longer period and 

strengthens bonds between participants is a positive thing. It can also inspire lots 

of ideas for future content, topics, and speakers from your most engaged and loyal 

contributors.  

7. Engagement and Live Interaction Tools
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Gamification can get attendees excited and using scavenger hunts, challenges and 

quizzes can be a great way to work as a team and get to know people, as well as 

exploring the local area and all corners of the show floor. It can be a fun way to ensure 

contact with your key sponsors and to encourage desired behaviors, such as social 

media activity, sharing photos, completing challenges and talking to key stakeholders.

Photos and photo-worthy opportunities are guaranteed to get your guests excited 

as they want to capture cool moments to share with their peers. Instead of having a 

physical photo booth there are many app-based photo sharing tools which work on 

mobile devices and are portable. Some tools can create branded photos, a choice of 

background and effects and can automatically share to the event Facebook page or 

other social media networks and email a copy directly to the guest. There has been a 

comeback of retro, polaroid style cameras and smartphone mounted photo printers 

too. Physical photo printing onsite at your event can be a cherished souvenir and 

sponsorship opportunity. 

Geolocation tools can send out notifications and reminders at specific locations 

across your event site. This can help encourage attendance at sessions about to start 

and also help to ease queues or even bottlenecks. For instance, you could trigger a 

notification to guests to have their tickets ready and their bags open and ready for 

checking as they are about to reach the festival security checkpoints. Or, if there are 

big queues at the bars in a certain area of the site, a message could let people know 

where alternative bars are located across the site. 

Communication before, during and after the event is vital and a lack of information 

and updates is a surefire way to get attendees frustrated. SMS and WhatsApp 

updates are becoming more commonly used to notify attendees of important 

changes. This is particularly useful when attendees are onsite and sometimes less 

inclined to pick up email messages until potentially it is too late but a message can 

quickly be sent out to the group. 

Online content, streaming, and broadcast are being used more and more to draw 

attention to events. Webinars can be used as a teaser or introductory sessions 

related to a forthcoming event and to stimulate advance sign up. Although there 

are many free livestreaming tools, if you are looking to expand your audience and 

offer a prolonged and professional live broadcast you should work with professional 
livestreaming technology for quality output. This enables you to capture the details 

of everyone tuning in and even monetize the opportunity if you wish. 

Hybrid events can expand the reach of your event and one of the main benefits is 

that accessing a livestream makes viewers more predisposed to attend the event, in 

person, in the future. Simultaneous casting can also be used to broadcast a session 

to different locations within your venue too. For instance, your main room might not 

be able to accommodate everyone for the plenary sessions, however, the livestream 

could be broadcast to a secondary room and also to the green room in real-time so 
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that everyone gets to see the content, regardless of any room capacity limitations. 

You could even show a performance on a big screen outside the theater if you wish, 

so that additional audience members feel connected, even though they are outside of 

the building.

Simultaneous translation can be vital for international events with a global audience, 

to ensure everyone attending gets the most from the experience and can enjoy 

content in their native tongue. Traditionally translators sit in booths and send back 

the translations via infrared or radio signal, transmitted to headsets provided for 

every attendee that wishes to access the interpretation. Technology is, however, 

changing the face of live translation services and making it possible to tune into the 

language of your choice via your smartphone, connected over the WiFi network, 

instead of requiring expensive wireless/radio headphones and hardware. Other than 

live translation, audio streaming has many other applications in meeting design, 

increasing flexibility and choice.

Touchable tech such as throwable mics can entice participants to get involved and 

add excitement and energy to group sessions and breakouts. Attendees won’t dare 

to drift off or check their phone when a mic could be heading their way, so it can keep 

them on their toes, focusing and contributing. Wearables, in general, can still have a 

place at events, whether it is the event app syncing with a delegate’s smartwatch, use 

of Snapchat spectacles or Google Glass, which is making a comeback at enterprise 

level.

Tech tools to manage donations, pledges, sponsorship and individual and group 

fundraising efforts are valuable for any charities, not-for-profits and any events 

with a charitable objective. Technology can also help to manage donors, specific 
fundraising campaigns, silent auctions, and online auctions. Leaderboards can 

encourage competition and display how close to reaching the financial target the 

campaign is, to appeal for further contributions, and supportive messages can be 

shared for those undertaking fundraising challenges.
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INTERACTION AND ENGAGEMENT

 G Live polling and voting

 G Q&A

 G Voting up questions

TRAINING AND COLLABORATION

 G Group sharing tools 

 G Community sharing tools 

 G Collaboration tools 

 G Shared digital notebooks 

GAMIFICATION

 G Scavenger hunts

 G Challenges

 G Quizzes and tests

 G (see also Augmented, Mixed and Virtual Reality)

PHOTOS

 G Photo sharing tools

 G Photobooths

 G Photo apps

 G Digital photo effects

 G Green screen

 G Photo printing

 G Photo facial recognition tools to automatically tag 
your guests in photos

GEOLOCATION TOOLS

 G Location triggered messages

 G Beacons

7. Engagement and Live Interaction Tools
COMMUNICATION, STREAMING AND TRANSLATION

 G Webinars

 G SMS, WhatsApp

 G Simultaneous casting to different rooms, crowds 
outside the venue, etc

 G Professional livestreaming

 G Hybrid events

 G Live simultaneous translation

 G Audio streaming

 G Choose your own channel – select audio for the 
presentation you want to hear 

 G Flexible listening – listen to a speaker as you walk 
the exhibition hall, or listen to the main stage at a 
festival from the campsite

TOUCHABLE TECH 

 G Wearables – smart watches, glasses

 G Throwable mics 

FUNDRAISING

 G Fundraising tools and donations

 G Silent and online auction tools

 G Donor management and supporter CRMs

 G Event fundraising campaigns

 G Fundraising pages to encourage group and 
individual efforts

 G Manage sponsorship and pledges and messages 
of support

 G Fundraising targets, totals, and leaderboards

 G Tax and gift aid
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8. 
Augmented, 
Mixed and 
Virtual Reality

 Đ AUGMENTED, MIXED AND VIRTUAL 
REALITY
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Augmented, Mixed and Virtual Reality are hot topics in the event industry, although 

there sometimes seems to be some confusion over what each technology does. 

Augmented reality (AR) is a great tool to animate and distort things, as used with 

filters and effects you can add via Snapchat and Instagram. It is also a great tool to 

contextualize slides and speaker information during a presentation and for sponsors 

and exhibitors to show off their products and add additional or even surprising 

content and effects. 

Virtual reality (VR) is focused on creating an immersive online environment, within 

which people can react and enjoy shared experiences, such as enjoying an event and 

interacting with other virtual attendees. Through the use of headsets and special 

360-degree cameras, it gives a realistic perspective of what is being viewed, which 

can be explored, giving the closest possible experience of attending in person. Taking 

hybrid events to another level, VR raises the roof on FOMO and virtual meetings, 

trade shows, and events are already taking place. Virtual reality is enjoying massive 

investment by big players in the industry and advancing quickly. 

Mixed reality is a mixture of virtual and augmented reality. Where VR allows the 

user to interact with virtual things in a virtual world, mixed reality allows interaction 

with virtual things in the real world or real things in a virtual world. Substituting 

a holographic projection or VR experience for a live keynote speaker is entirely 

possible. They can react to the audience in real-time but also perform visual trickery 

which is not humanly possible for additional wow factor. This is definitely the type of 

technology that will impress and get your attendees talking and sharing.

8. Augmented, Mixed and Virtual Reality
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AUGMENTED, MIXED AND VIRTUAL REALITY

 G AR – show off products

 G Virtual meetings, events, tradeshows

 G Telepresence

 G 3D holographic video conference 

 G VR

 G 360-degree video

 G Mixed reality

 G Hologram performers

 G (see also Networking and Matchmaking Tools)

 G (see also Engagement and Live Interaction Tools)

8. Augmented, Mixed and Virtual Reality
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9. 
Networking and 
Matchmaking 
Tools

 Đ NETWORKING
 Đ MATCHMAKING
 Đ SMART NETWORKING
 Đ LEAD RETRIEVAL AND INFORMATION 
GATHERING

 Đ APPOINTMENT SCHEDULING AND 
HOSTED BUYERS

 Đ ATTENDEE JOURNEY
 Đ VIRTUAL NETWORKING
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One of the biggest motivators for attending events is meeting like-minded people and 

networking. Whether it is a B2B event and people are looking for opportunities to do 

business or a consumer event where people want to feel connected with other fans, 

the perception of the event will be directly impacted by how well they interact with 

other people present.

Anything the event planner can do to encourage connections can pay dividends. 

At a basic level, this may be sharing details of the type of people attending and 

encouraging attendees to fill out their profiles and upload a photo. If others can see 

that people similar to themselves are attending they will feel reassured to book their 

place and it can also encourage pre-event connections and conversations. Many 

solutions enable social sign in, which pulls information from their social media profile 

and means that it is more likely to happen. Other benefits of doing this are that it can 

also make it easier to share with their network that they are registered and you can 

prompt them to share details.

Matchmaking goes a step further and intelligently matches or scores the 

compatibility of different attendees. It often relies on the guest selecting a few tags 

for the things they are interested in or looking for, and it can then offer the best 

results for the people the participant should talk to. By identifying common ground 

they can also get straight to the conversations that matter and make the most of their 

networking opportunities.

Smart networking uses wearables, such as RFID badges, wristbands and apps, and 

location tracking, to identify when a match is in the vicinity. It can then give an alert, 

such as lighting up or giving a sound notification to signal that there is someone you 

should talk to. This is often supported by profile details within the related app so 

you can look up specifically why you have been matched. Often events are busy and 

networking time is limited so instead of leaving it to serendipity it clearly guides you 

to the people you need to talk to. 

Lead retrieval is important to exhibitors and sponsors looking for warm leads and 

potential new customers. The number of details and inquiries gathered and the 

quality of these contacts can directly impact whether or not they sign up to be 

involved again next year. If they can generate a volume of business as a direct result of 

the show it can justify the costs of attending and prove that it has been worthwhile. 

9. Networking and Matchmaking Tools
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Information-gathering tools, such as NFC devices, can enable information to be 

collected or shared at close range by touching them together. This may be the sharing 

of contact details and virtual business cards or collecting resources and literature 

which the visitor would like to save or peruse later on. Even if you collect traditional 

paper business cards, you can still digitize the details by using apps which use the 

phone camera to identify the relevant details and store them electronically or even 

extract details using a QR code reader.

Exhibitors and sponsors are keen to set up appointments at the event and some 

systems make this easy to do, giving options to find a mutually convenient time and 

location, suggesting adding to electronic calendars and even sending reminders. This 

is particularly important for trade shows that rely on the hosted buyer format, that 

require buyers to attend a minimum number of appointments and presentations per 

day. Technology is often used to confirm attendance and to notify the organizers of 

any issues. 

Tracking the attendee journey and being able to share back with them a 

chronological summary of the connections made, sessions and appointments 

attended and digital information collected can be useful in terms of follow up and also 

feeding back to the office the value gained from attending the event.  

Even when face-to-face networking isn’t possible, virtual networking can offer 

a way to connect with other virtual avatars in a virtual environment. The use of 

VR headsets and face recognition means that interacting virtually in this way will 

become more lifelike and authentic and removes the barriers of needing to attend a 

physical event to meet people. This virtual experience could also be used to enhance 

the face-to-face experience, for instance connecting people before they physically 

attend a live event. 
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NETWORKING

 G Profiles

 G Social media profiles and log in

 G Encouraging pre-event conversations

 G Sharing event attendance with their network and 
peers

MATCHMAKING

 G Suggesting matches and connections

 G Scoring and identifying best matches

SMART NETWORKING

 G RFID badges, wristbands, apps 

 G AI – intelligent matching, predictions, deep 
learning

LEAD RETRIEVAL AND INFORMATION GATHERING

 G Information sharing 

 G Digital business cards

 G Business card scanners

 G Lead retrieval

9. Networking and Matchmaking Tools
APPOINTMENT SCHEDULING AND HOSTED 

BUYERS

 G Private messaging

 G Hosted buyer

 G Attendance tracking

 G Appointment scheduling

ATTENDEE JOURNEY

 G The chronological journey of the user, connections 
made

 G Successful matches

 G Reporting – suggesting matches that are missing

VIRTUAL NETWORKING

 G VR – virtual reality networking rooms

 G (see also Augmented, Mixed and Virtual Reality)
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1,001 TIPS 
TO GET MORE 
FROM YOUR 
EVENTTECH
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1 Use online venue searching tools and start with a 
very specific list of venue requirements, e.g. main 
room with a ceiling height of over 2m, four break-out 
rooms holding 60 theater-style and within 20 miles 
of the airport. If no suitable options are returned, you 
can look at changing the search filter criteria to give 
you more options. 

2 Airbnb isn’t just for accommodation. Use it to find 
experiences and restaurants close to the event 
location.

3 Even if you do not know a location well, 
marketplaces and online searches can filter suitable 
venue options for consideration, for example by 
showing venues that match your specific criteria 
within 10-minutes walk from a specific transport hub, 
or within a 20-minute drive.

4 Work with a tool that enables you to easily compare 
venues side by side to see exactly how they compare 
and save time flicking between options and working 
out the differences.

5 Before requesting venue proposals, be clear in 
exactly what you are looking for; what things are 
essential and which are compromisable or ‘nice 
to haves’. This will enable the venue responses to 
answer the brief more clearly and avoid wasting 
anyones time.

6 As well as dedicated eRFP portals that allow you to 
contact multiple venues you are interested in at the 
same time, many venues offer an online RFP process 
on their own websites. This can sometimes be the 
fastest way to get a response as it specifies all of the 
information they need to respond accurately. The 
more sophisticated tools walk through the details of 
an event, prompting selections, which then creates a 
bespoke online RFP.

7 On your eRFP, ask venues to cost their offer as a 
complete package or DDR (Day Delegate Rate) 
and also to list the separate costs of the room hire, 
catering, AV, etc. There are differences and this 
allows you to calculate the best deal for you as well 
as lowest risk and outlay.

8 Those who take the time to go through the eRFP 
process online often receive larger discounts and 
greater flexibility. After all, you saved the venue 
time by using their system, so they reward you for it. 
Whenever possible, select the online method for the 
first step, if saving money is important to you.

9 Even if issuing eRFPs, make sure you do your 
homework first. If you have specific requirements it 
is a waste of everyone’s time if you send a request to 
venues that cannot meet your needs.

10

As online venue finding RFPs follow a tried and 
tested format venues are expecting; they generally 
encourage faster responses from those with 
availability hoping to win your business. Venues 
working with the portal should also have some 
template responses already set up for quick replies 
back. Submitting eRFPs can shave days off the time 
taken to get responses and as lead times are often 
short this can make a big difference in terms of how 
quickly decisions and progress can be made.

11 Time the send out of your eRFPs carefully. Sending a 
request out at 4.45pm on a Friday may get a slower 
response than issuing at 10am on a Tuesday.

12 Choose an eRFP tool that sends automatic reminders 
to venues when the deadline is approaching if they 
haven’t yet responded.

13 Make sure you know the history of recent business 
done with shortlisted venues, including total value of 
bookings, rates offered, and evaluation of the event. 
This data will put you in a much stronger position to 
negotiate the best rates.

14 In this digitally connected world, attendees need 
plenty of opportunities to charge up their devices. 
Talk to your venue about sockets and options for 
charging points - they should be able to provide a 
detailed plan showing all power sources and want to 
work with you to create a solution to keep everyone 
connected.

15 If you need to confirm a meeting room or venue out 
of hours, some online systems enable online booking 
and payment directly via the website. 

16 If you have a number of events coming up which you 
would be happy to place in one venue, discuss the 
options for placing all the business with them and 
the bulk discounts they could offer in return.
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17 Undertake multiple searches on different websites 
to see the different results that are returned. 
Many websites, listing sites and marketplaces only 
list venues that have paid for the priviledge, or 
information is not always kept up-to-date, so it can 
be worthwhile to search a few different sites.

18 On your event app, dedicate a page to recommended 
bars, restaurants and coffee shops close to the 
venue, to enourage participants to continue their 
conversations before and after the live event.

19 If you want an unusual venue, sharing economy 
venue marketplaces can open up venues that can 
make an impact. How do you fancy meeting on a 
submarine? Or in a tree house?

20

Booking a venue through a sharing economy 
marketplace could give you more flexibility, however 
check exactly what is or isn’t provided - even down to 
the furniture and equipment. 

21 Looking to get away from beige rooms and sterile, 
corporate environments? An unusual venue can 
completely change the vibe of your event, paving 
the way for creativity, conversations and different 
experiences. Images, videos, 360-degree tours and 
reviews will help you decide if a venue is promising 
for your event.

22

Some tools offer a marketplace of unusual venues, 
sorted by layout, theme, unusual criteria or 
objectives so you can easily find the right space for 
your type of event.

23

Why just hire a venue? Why not take over a whole 
village, or island, for a completely immersive event 
community and experience. The power of the web 
means that this is actually possible.

24

Many resorts and venues offer exclusivity for groups 
looking to take over a location and not share with 
other guests. Whatever the group size, an online 
search should bring up suitable options for the areas 
you are considering.

25

Share information and start an online discussion 
about things to do in the local area, to inspire those 
travelling from further afield. Local attendees will 
enjoy sharing their insider knowledge and it can 
enrich the experience for everyone.

26

Highlight local points of interest in your pre-event 
information so that attendees are encouraged to 
explore the area and perhaps extend their trip. 
Pinpoint these elements on a Google map so you can 
share or embed with others.

27

If you need to locate an individual Facebook allows 
you privately share your location so you can find 
each other, even on busy event sites or in public 
areas.

28

Public transport has gone digital in most towns and 
cities. Many stations and stops have digital signs 
highlighting the time until the next departures, 
in real time and with live service updates. Some 
providers have related apps to keep travellers 
informed as well. Highlight these to your attendees. 

29

Some destinations offer free local transport for event 
attendees to encourage them to explore and make 
use of local networks. When you are shortlisting 
destinations, see if this is available as standard or if 
passes can be provided.

30

Encourage your attendees to live like locals by riding 
the public transport systems or hiring city bikes. 
Tickets and access in many cities just requires a card 
or contactless payment.

31 Think about offering events and offers that partners 
can enjoy too to encourage the bleisure trend. It 
could encourage more event bookings overall if 
partners are welcome to join the trip and there is an 
exciting itinerary of activities and social events on 
offer.

32

Electronic guides and headsets are available in many 
museums and galleries to help visitors get more 
from their visit. If the people attending your event 
are not local, highlight some of these services. Often 
many different languages are available, which could 
appeal to international delegates.

33

If you are booking a meeting room, seeing pictures, 
details, location, availability and cost, may be 
enough to make a decision and book online, without 
requiring a site visit. For more complex events, take 
advantage of virtual tours to explore the rooms, and 
particularly determine the distance between spaces 
and the registration area.
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34

Stategic venue sourcing solutions can make it easier 
to scrutinize the full terms of the contract before 
booking a venue too. Colleagues, and your legal 
representative, can check and feed back concerns 
about any terms, penalties and clauses. These can 
then be challenged and use as another comparison 
and negotiation tactic between the venues you have 
shortlisted.

35 Some venue sourcing solutions enable you to re-
order venue proposals received to show the most 
important information at the top and to allow 
colleagues to add private notes and feedback to help 
a decision be made.

36

If you require a large room block which cannot be 
accommodated within one hotel, some tools suggest 
the best ways to split the rooms between different 
hotels to get the most effective split and best rates. 

37 Are your room blocks split across several hotels? 
Use Google Maps to calculate the distance between 
each, and to the conference venue. Choose the 
journey method, selecting walking time, driving time 
or public transport.

38

If parking is in short supply around your venue, 
highlight websites where you can rent a parking 
spot on someone’s drive, in their garage or within a 
permitted area. Local residents get to generate some 
revenue for empty spaces and your attendees get to 
find a convenient parking spot.

39

Some strategic venue sourcing solutions enable you 
to estimate taxes, gratuities and additional fees you 
need to take into account. This can be really useful, 
particularly if you are running an event in another 
country.

40

Websites exist to connect event planners running 
similar events so that they can piggyback off each 
other and split the large costs, such as AV, labour, 
production and even things like floristry.

41 In your eRFPs request details of any tie-in with the 
venue suppliers, or whether you are able to bring in 
your own. Bringing in your own audio visual supplier 
alone can knock thousands off the cost of using their 
in-house AV team.

42

Inspect the venue through 360-degree video to give 
a full virtual tour, even before you have stepped foot 
in it yourself.

43

Pieces of the virtual venue tour could be used to get 
attendees excited about the location.

44

Sometimes it is necessary to book a venue ‘site 
unseen’ (without personal inspection or appraisal) 
and technology, such as VR venue inspections, gives 
event planners the means and confidence to do this 
by making them feel like they know they venue well, 
before they have even stepped foot inside. Some 
venues have tools to show different set ups and 
layouts and help you to picture your event.

45

Check out review sites, to find out what other event 
planners and attendees thought of the venue, 
catering and any elements which impacted their 
experience, good and bad.

46

If you work for a large organization, use a strategic 
venue sourcing tool to manage multiple negotiations 
and bookings. Colleagues can leave public or private 
(internal) reviews which can highlight the good, the 
bad and the ugly and can be particularly useful when 
negotiating future deals and contracts.

47 Does your hotel chain offer hologram powered 
meeting facilities? Some do! While some venues are 
still struggling to understand the importance of free, 
fast WiFi other venues are innovating with cool tech. 
Evaluate and choose wisely to ensure you work with 
venues that match your brand and event ethos.

48

Venues should be able to provide detailed plans in 
digital format, detailing dimensions, exits, power 
sockets and permanent room features. These can be 
used to create CAD plans specific to your event.

49

Many online tools are easy to use, with a drag and 
drop format. They require no training or skills and 
enable you to produce detailed event floor plans.

50

After you have created your own layout plan, make 
sure the venue approves it. They will be able to 
check that it meets all the neccessary health and 
safety legislation, such as clearance around exits, 
respecting the maximum room capacities, keeping 
walkways clear and wide enough in case of an 
emergency evacuation situation.
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51 3D plans can be easier for staff, clients and 
performers to visualise and understand, rather than a 
flat 2D plan on paper.

52

Virtual planning tools can allow you to explore a 
room in 3D and even walk down the corridor outside.

53 Create a virtual 3D visualization of your event space, 
previewing layout, audio, visual, lighting, and special 
effects ahead of your event.

54

Managing accommodation blocks offline is difficult 
to manage effectively. An online tool keeps 
everything up to date in real time and enables 
updates to be given at any point.

55 Choose online rooming list tools which can be 
accessed directly by the hotel for updates whenever 
they need them of integrates directly with their 
system, without relying on the event planner to 
provide exported lists.

56

Choose an integrated accommodation system which 
checks availability and books hotel rooms in real 
time alongside their conference registration.

57 Sharing economy websites such as Airbnb, are 
recognizing the importance of business travellers 
and offering flexible choices and highlighting 
amenities such as WiFi, working areas and proximity 
to venues and business districts.

58

If you are running an international event it is helpful 
to gather the flight details so that you can get live 
flight status updates. If you don’t want to collect this 
information for everyone, make sure you at least 
have it for your speakers, staff and VIPs so you have 
advance warning of any delays.

59

Some airlines offer discounts for participants 
attending a large event. Send out a discount code at 
the same time as your registration confirmation and 
help your guests save money.

60

Intelligent event management systems can enable 
flight information and hotel confirmations to be 
emailed and automatically populate the details 
against each individual name, without requiring any 
manual input from the event planner. 

61 Apps can be pre-programmed to track multiple 
flights and notify you of any issues.

62

If you need to supply VISA support letters for 
international attendees hoping to travel to your 
event use an email tool that generates personalized 
documents and attaches it to an email, sending it out 
individually to multiple recipiants.

63

Parking assistance. There are apps out there that 
can be embedded on your event website and 
allow guests to look for parking in real time, avoid 
construction and road closures, and reserve parking 
in advance. 

64

You can partner with a local taxi/chauffeur company 
that works with a geo-location app to help attendees 
get to and from the event venue. Send them a 
discount code and they can save on their first ride 
too.

65
Think about other means of transportation when 
time is at stake, and traffic can impact your event (if 
speakers need to navigate between two spaces for 
instance). Moto taxis can be scheduled or ordered 
live with a specific app.

66

Encourage those travelling to your event to use 
lift-sharing websites to travel together. As well as 
the environmental impact, this buddying system can 
enable new friendships to be made, even before they 
reach the venue.

67

The event venue isn’t always the cheapest solution 
for WiFi. Check out other options before signing an 
agreement. If you find something cheaper, let the 
venue know. They may match the price. 

68

Increase revenue by getting your WiFi sponsored 
and giving the sponsor a branded splash page when 
people sign in.

69

Don’t skimp on WiFi. WiFi is essential to the comfort 
(and sanity) of your attendees whilst away from the 
office.

70

Clearly name your event WiFi network by the name 
of the event so attendees can see immediately which 
WiFi to log into.
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71 Drones can actually help by working as cell towers.
They can become additional cells to ensure 
continuity of signal and access to existing mobile 
networks at events.

72

However good a venue tells you their WiFi is, always 
test bandwidth, speeds and capacity yourself. 

73 When calculating WiFi capacity, take into 
consideration that many attendees will connect on 
two or three devices.

74 Even if you are running a festival or outdoor event, it 
is possible to set up a WiFi infrastructure.

75 When connectivity is vital, such as for professional 
livestreaming of a hybrid event, book high-speed, 
wired connections to specific locations instead of 
relying on the WiFi.

76

Customize text messages for your event attendees 
so they receive a welcome message as soon as they 
land at the airport, or arrive at the hotel.

77 Choose a conference hotel with a fast self-check-in 
option so there is no delay in getting settled in.

78

Your attendees crave home comforts when they are 
away from home. Little touches such as having plenty 
of power sockets, providing speakers that amplify 
music from a guests smartphone and a personalized 
welcome message on the TV can be appreciated.

79

Want to see top chefs at work, preparing culinary 
delights for hotel guests? Some kitchens have 
live stream monitors in the kitchen of the hotel’s 
restaurant so you can see the magic being created 
and enjoy a more inclusive experience. Maybe you 
can pick up some tips!

80

Next time you order hotel room service, it could 
actually be a robot delivering it to your door. More 
and more hotels are embracing robotics to ease 
pressure on staff.

81 We have now reached a point where we don’t 
necessarily need to carry a physical key for our hotel 
room at all. Keyless entry systems are being linked to 
booking systems and just like with mobile payments, 
it’s possible to access a hotel room with a single tap 
to verify your authorization. The same keyless system 
could also be used to access other products and 
services available at the hotel.

82

Robot vacuum cleaners exist and can be 
programmed to cover every inch of a room. Likewise, 
self-cleaning windows can be found in some modern 
venues.

83

Smartphones with location enabled can remind 
attendees where they have parked their car. This can 
be helpful when attending an event in an unfamiliar 
area, particularly if they arrive at the event in a hurry. 

84
Some hotels measure the carbon footprint for each 
individual guest. This is a great way for your event 
attendees to become more aware of their impact on 
the environment.

85

Want to change the layout of your rooms in 15 
minutes? Some venues offer mechanical room set-
ups, which can completely change the configuration 
in minutes. Tiered seating to flat floor layouts and 
moving walls can be activated at the flick of a switch.

86

Most venues have automated comfort systems 
which automatically makes adjustments to keep the 
temperature within defined limits, without human 
intervention being required.

87

Venue tech can be used to improve sustainability. 
Solar panels, geothermal heat pumps, automatically 
switching off appliances, energy efficient lighting, 
reusing rain water; each of these advances in tech 
allows us to reduce the huge impact events have on 
the environment.

88

Report on the carbon footprint of your event. Some 
venues take care of all of the calculations for you 
so you can feed back to your board and strive to be 
greener year on year.

89

Don’t overlook the importance of technology 
in terms of accessibility and compliance with 
legislation. Check the venue has a mechanical lift so 
that wheelchair users can access every part of the 
venue, including the stage.
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90
Find out what AV and technology is included as part 
of your event package. Digital signage, charging 
points, social walls and WiFi are all valuable 
negotiating points.

91 Invite visitors to check in to the venue (or event) on 
Facebook and ask them to leave a comment or give 
a star rating in order to be entered into a draw for a 
prize of your choosing. Just make sure you make it 
quite clear to your audience what that prize is and 
how often the selection will occur.

92

Online reviews shape decision-making and search 
results, if it fits your venue, you could create a 
campaign that concentrates on getting online 
reviews and not feedback surveys. Place QR codes 
in areas that visitors congregate. The codes should 
lead directly to a popular review site or use a push 
notification to provide a direct link and ask them to 
share their experience online.

93

Some cruise ships are going high tech and offering 
a 15-minute food and drink tasting exercise to learn 
the preferences of their guests. By sharing stories 
about local ingredients, a digital display can pinpoint 
additional information. This is also a data-gathering 
session to build a profile of the flavors and foods 
their guests like and to ensure they are given the 
best recommendations. As their cruise goes on, the 
flavor profile will keep developing based on the food 
choices made.

94

Techology can offer scripts and cues to staff. For 
instance, if you see a guest is celebrating a birthday, 
it could prompt staff to give a surprise gift or ask if 
they are celebrating a special occasion?

95

RFID chips could enable your guests to pre-order 
their food, notify staff when they are approaching the 
restaurant and have it delivered to whichever table 
they chose to sit at. 

96

The most well known theme parks ask you to book 
your ticket online and pick your favorite rides 
ahead of your visit. The servers then crunch your 
preferences, and neatly package them into an 
itinerary, calculating the most efficient route around 
the park. Imagine if you could create the same for 
your music festival or exhibition!

97

At dinners, location-based technology could be 
used to summon a waiter to the table to order more 
drinks. 

98

Self-driving cars are already taking care of ground 
transportation for groups in some cities.

99

Beacons can offer self guided tours of visitor 
attractions, such as museums. 

10
0 Some hotels use beacons to enable digital check-

in, and even to navigate guests to their respective 
rooms.

10
1 Hotels can gather guest preferences and purchase 

history from their CRM to offer service upgrades to 
repeat guests.

10
2 Hotels can gain insights into visitor behavior by 

seeing how guests respond to marketing campaigns 
and fine-tuning notifications for better conversion 
rates.

10
3 Beacon technology could register how many times 

a guest has been in the range of a specific beacon 
and assign different notifications according to the 
frequency and number of times the visitor has been 
there. If they are a first-time attendee at the venue, 
they could be giving a discount code to book further 
event tickets. If they are a frequent visitor, they could 
be rewarded with a voucher for a free coffee and 
other frequent visitor discounts at regular intervals.

10
4 Venues and sports stadia could use beacons and their 

app to provide parking and traffic data. This can help 
event goers and fans to see which car parks are full 
and where there is the most traffic congestion. Even 
those not attending the event could find it useful to 
refer to, so they know the roads to avoid and can find 
an alternative route.

10
5 Many exhibition centres are using smartphone-

tracking data, similar to tech used in retail, to 
monitor visits to different events and define interests 
and preferences.

10
6 GPS technology uses satellites and is better for 

tracking at outdoor events. Beacons are a more 
reliable form of tracking for inside venues and 
buildings.

10
7 Check out the loyalty schemes offered by hotels, 

venues and airlines. The reward points for 
organizations and individuals can add up and release 
useful perks.
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10
8 If you regularly use a specific hotel chain it may be 

worth downloading their app. This can enable you 
to get better rates, track your reward points, unlock 
perks, check-in, and even potentially choose your 
own room.

10
9 Touch screens can be used to log car registration 

plates, if required by your hotel or venues.

11
0 Use location tracking technology to attach a tracker 

to your luggage when travelling, so that you can 
locate it, even if the airline can’t.

11
1 If a large group is dining but the bill needs to be split, 

apps are available to enable this to be managed 
fairly, even indicating how much each individual 
should tip.

11
2 Use hoverboards as a cool way to get around your 

event.

11
3 Your online registration system is one of the first 

touchpoints with a potential attendee and there is 
nothing more frustrating than difficult or slow online 
booking experience. A frustrating shopping cart 
experience can swing event excitement into giving 
up on the transaction. Make it as quick and painless 
as possible.

11
4 Even free events need to control numbers and 

access and gain an accurate idea of numbers 
wishing to attend, to plan the event effectively. Some 
registration platforms are free to use for free events, 
meaning there are no fees to be paid but enabling 
you to keep track.

11
5 Consider every question asked on your event 

registration form. Collect important information but 
if it isn’t essential don’t ask the question. For each 
additional piece of information you are potentially 
reducing the number of people that will see the 
booking process through to completion. If people 
walk away, they might not come back.

11
6 Ensure that your event registration site is fully 

responsive and also manageable to make the 
booking from a smartphone. Too many questions on 
your sign-up form can be even more offputting when 
viewed on a small screen. The ability to book from a 
touch screen device is vital.

11
7 Choose an online registration system that remembers 

the details from past attendees so they don’t have 
to re-enter their details. This will reduce entry errors 
and time spent in the booking process and will 
decrease the number of people who abandon the 
process.

11
8 Check and test every element of your event 

registration site before it goes live. If there is an issue, 
glitch in the process or key information about the 
event is missing, many people will simply give up and 
decide not to attend.

11
9 Use software that allows for automatic charging on 

no-shows.
12

0 Many systems offer social registration which uses 
log in and details from a social network to partially 
complete the registration process to save the 
attendee having to input all of their information. 
Any way in which technology can help make a task 
quicker and less demanding means there is a better 
chance of completing the booking.

12
1 Requiring registration in advance helps you be more 

of a connector. You know who’s coming and you 
can consider a game plan of introductions or the 
seating plan ahead of time as a start. You could ask a 
question during the registration process, such as their 
niche and top area of expertise. This could then be 
added to each of the attendee badges saying “Ask me 
about xxx” and can act as a simple ice-breaker.

12
2 Certain types of networking functions need a more 

balanced dynamic and this can be managed via 
your registration site. For instance, if you’re hosting 
a recruitment speed networking evening and you 
have 20 recruiters attending out of 25 attendees, the 
likelihood of those people finding candidates that 
night is small. You need to know something about 
your demographic and registration allows you to 
ask questions. In this case you could set up different 
ticket types for recruiters and job hunters and limit 
the number of registrations of each type.
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12
3 The registration process, agreeing to the terms and 

conditions of the booking, receiving confirmation 
of places and reminders about the event, conveys 
a limited form of obligation to the attendee. They 
know you’re considering them in the head count. 
Does that mean there won’t be any no-shows? 
Of course not, but making it clear the terms they 
are signing up for will hopefully help to make the 
number of dropouts smaller.

12
4 Try event registration software that talks to your 

marketing automation software and you’ll never 
have to run those annoying import, exports again.

12
5 Ensure that your registration tool records the details 

from abandoned registrations and that their email 
address is one of the first questions asked, so that 
you can reach out to remind them to complete their 
booking.

12
6 If your event hasn’t sold out, reach out to those that 

never got to the check out and offer them an enticing 
deal to snap up one of the last remaining places at a 
discounted rate.

12
7 Issue personalized discount codes to your key 

influencers, staff, sponsors, speakers and exhibitors. 
This allows you to track who is actively promoting 
your event and enables them to give something back 
by offering a small discount. Even 5% off will be 
appreciated.

12
8 Ensure your registration platform allows group 

bookings and easy copying of details from one 
attendee to the next, to save having to retype basic 
details over and over again.

12
9 Choose registration software that automatically 

syncs your event tickets to your Apple Wallet or 
Google Pay.

13
0 Registration platforms that have directories and 

search can offer a useful marketing opportunity to 
get your event discovered. They will often also send 
out communications offering recommendations for 
events taking place in the local area and events 
similar to what attendees have attended before and 
their preferences. If your event is featured this can 
give a welcome boost to registrations. 

13
1 Pass on your registration fees to your attendees, 

rather than taking them out of your ticket revenue.

13
2 It is always handy to determine on your event 

registration form who is making the booking and 
who will be attending the event. These two people 
are not always the same and if you need to follow up 
on something it can save a lot of confusion.

13
3 If you are running a B2B event, it is always 

worthwhile asking if the event information needs to 
be copied (cc’d) onto anyone. If the person attending 
has a PA or VA, it is important that they are kept in 
the loop too.

13
4 Always ensure you offer a premium pricing option 

which is considerably more than any other rates 
offered. Even if very few people book the top 
package it makes the other ticket prices a lot more 
attractive.

13
5 If you offer an early bird booking rate, don’t keep 

extending the deadline. Set the closing date and stick 
to it, otherwise it becomes ineffective.

13
6 The ability to clone your event details can be a 

massive time saver, from one year to the next, 
particularly for multiple ticket types and complex 
event registration forms using conditional logic.

13
7 An alternative to setting an early bird booking rate 

deadline is to offer a certain number of tickets at a 
lower rate. For example, the first 100 registrations 
will receive a 40% discount off the event booking fee. 
This gives a sense of urgency to get on and book their 
place.

13
8 Instead of offering an early bird/advance and 

standard rate, offer a standard ticket and a late 
ticket. Psychologically no one wants a penalty so it 
makes people more likely to take action before the 
best rates expire.

13
9 If you are running a public event, such as an 

exhibition, keep online registration open even 
throughout the open hours of the show. Some people 
will prefer to register themselves online rather than 
queuing up to buy tickets at the ticket desk.

14
0 If you organize performances or dinners, select a 

registration platform that enables specific seats to be 
chosen and booked.
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14
1 If demand for your event tickets is high and security 

or touts are an issue, consider a 2-stage application 
process. Stage one to verify everyones details and 
interest and stage two to limit the opportunity to buy 
tickets to these approved people. 

14
2 If you are running a free event but no-shows are a 

big issue take a small payment up front for a nominal 
amount. Everyone that attends can get a refund on 
this amount but those that don’t notify you and fail 
to show have at least contributed towards the cost of 
their wasted place.

14
3 Many ticketing systems enable you to set up smart 

links, so that you can share specific registration data 
with clients and colleagues, without needed to give 
editing access or access to the whole system.

14
4 Use conditional logic to tailor your registration form 

to ask the right questions to the right people, based 
on the answers they give.

14
5 Send a calendar request with your automatic event 

confirmation email, so that attendees can add it 
straight into their digital calendar with one click.

14
6 If you can, get attendees to book their workshop 

choices within the event registration form. This 
can save a lot of work (and chasing) later on, or 
managing sign ups on the day, where inevitably some 
sessions are massively oversubscribed and others 
have very few attending.

14
7 Offer fringe events, such as trips, excursions, dinners 

and additional sessions, which can be all purchased 
at the time of booking, or easily booked at a later 
date via the registration system. Additional items 
can be an extra revenue stream for your event and 
it is easy to manage the availability and payments 
through a registration platform.

14
8 If there are different capacities in the different rooms 

you are using for breakout sessions and you want 
to allocate rooms based on interest, initially set all 
rooms to the capacity of the lowest room. When 
bookings start coming in you will be able to get an 
idea of the most popular sessions and allocate them 
accordingly into the bigger capacity rooms. Then, 
update the maximum capacities for each session. 
Keep a regular eye on the bookings in case you need 
to swap the rooms allocated.

14
9 At any event there will always be no-shows. Always 

slightly overbook your numbers and if it is a regular 
event track what the drop-out rate is.

15
0 Stipulate the terms and conditions of your event and 

require that everyone registering reads and agrees to 
these requirements.

15
1 If you are running a top secret event, such as a 

TV series premiere, and need everyone to sign 
a confidentiality agreement you can link some 
registration platforms with electronic document 
software. Using the data entered onto the 
registration form it can request an electronic 
signature, save a copy and email the completed file 
onto the guest for their reference.

15
2 For large events, drones can be equipped with 

cameras that forecast with extreme precision 
potential problems happening at your event. 
Whether it is a rather simple crowd control issue or a 
more complex security breach.

15
3 Data security should be taken seriously. Ensure that 

all passwords are encrypted and that data is handled 
in line with the law and best practice.

15
4 Prevent spam attacks on your registration site and 

website by including Captchas and similar measures.

15
5 Make sure your anti-virus software and malware is 
keep up to date and don't open files or click links you 
are unsure of.

15
6 In general, no copyrighted material may ever be 

recorded and content creators should always be 
aware of the potential for violating intellectual 
property rights. 

15
7 Contactless solutions that use cell phones and 

either credit cards or RFID cards to pay just takes a 
quick tap and speeds up transaction times, reducing 
queues.

2. Event Registration and Check In

  LEGALITIES AND SECURITY

  SECURE ONLINE PAYMENTS

94 THE EVENT TECH BIBLE 2018



15
8 Verify with your registration provider that they 

comply with all international laws in terms of all 
financial transactions and data handled via their 
system. If you take payments over the phone ensure 
that staff are handling sensitve data correctly and 
that no information is recorded or written down. 

15
9 Consider a registration provider that accepts card 

payments and payments by well known payment 
processors, such as Paypal and Stripe. If attendees 
have a choice of provider they can select the method 
they are most comfortable with and if they are 
already signed up the process will be quicker.

16
0 All data should be depersonalized and detached 

from financial data.

16
1 If you no longer need data, ensure that it is deleted.

16
2 If you have an idea for an event and want to test 

the market, consider launching a crowdfunding 
campaign. This rewards supporters of your ideas 
with event tickets and perks, whilst ensuring your 
monetary target is met before you take a big 
financial risk.

16
3 Use beacons to enable automated check-in when an 

attendee enters the event space.

16
4 Now there is technology that allows you to send 

messages using 'smart tones' received by your phone. 
Smart tone tickets can be used to check in at events 
without WiFi. 

16
5 Concierge apps in the hospitality industry even offer 

virtual keys by generating a QR code. It’s certainly 
not a necessity in events, but it could be used in 
some inventive ways for entrance to special ticketed 
events.

16
6 A QR code can contain a lot of information, 

such as scheduled meetings, session selections, 
demographics and more > for easy scanning and 
exchange.

16
7 The latest smartphones have QR readers pre-built 

into the camera so there is no need to download a 
QR scanning app.

16
8 Reduce waste by triggering badges to print as the 

attendee arrives on site and checks in. This can be 
much quicker than searching for a pre-printed badge 
and also means that people can't see the no-shows.

16
9 To calculate the equipment needed for your 

registration area you will need to know the 
amount of people attending, the time available for 
registration (keeping in mind that many people will 
arrive at the last minute), the expected ratio of walk 
ups to advance registrations and the approximate 
time to check in a pre-registered and non pre-
registered delegate. Using this information you can 
estimate the number of desks, staff and equipment 
required, including computers, scanners and printers.

17
0 Set up VIP fast track check in lanes.

17
1 Self-service kiosks can prevent long lines and reduce 

staffing requirements at the event registration desks.

17
2 For larger events separate the queues for those that 

have pre-registered and are buying a ticket on the door.

17
3 Get notified via a text message, email or push notification 

when your keynote speaker or celebrity guest checks into 
the event and ensure you are there to meet them. 

17
4 Make sure your venue, including any queuing 

systems, walkways and barriered areas you create 
are fully accessible, including for wheelchair users 
and meet fire and health and safety regulations in 
terms of emergency exit routes. 

17
5 If you are using tablets and mobile devices for check 

in, have plenty of spares logged in, connected to the 
WiFi and ready to go. Batteries can drain fast when 
the screen is constantly awake and in use.

17
6 If you are building a registration area, think about 

power and wired internet access. Calculate the 
number of power sockets needed for laptops, 
printers, scanners, charging devices, and so forth.

17
7 Reduce check in time and queues with facial 

recognition. 
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17
8 Accept that with facial recognition technology, some 

of your attendees will choose to opt out, however, 
even if 50% agree to the use of the tech, it will have a 
big effect on the speed and efficiency of your check-
in process.

17
9 Your attendees will enjoy trying to pull funny faces to 

fool the facial recognition software. The technology 
will still identify them but it is a great ice-breaking 
opportunity to get people talking right from the first 
moments of your event.

18
0 Send QR codes via email to speed up registration.

18
1 Provide belts for registration staff if they need to 

handle scanners, cash, wristbands, tickets, etc, to 
avoid them being tied to a desk.

18
2 Make sure your event check-in scanners can still 

operate offline if the WiFi fails, storing data locally 
until the connection is restored.

18
3 Some guest list apps and check-in tools bring up an 

image of the attendee, so check-in staff/security can 
verify they are the right person. This also helps staff 
to recognize VIPs and other special guests.

18
4 Brief all registration staff on every possible scenario, 

such as if people arrive on the wrong day, if they 
don't have the right name on their ID, if they want a 
refund, if they have forgotten or lost their ticket, etc. 
Consider having a single point of contact or queries 
desk to handle these unique cases rather than 
holding up the queue.

18
5 Think about whether registration staff need to be 

behind a desk or whether they can stand at the 
entrance or walk down the queue, to get more 
people through the doors more quickly. If attendees 
have pre-registered it can be quick and easy to scan 
a ticket without needing a desk. 

18
6 Monitor how quickly registrations are being 

processed through event check-in on average, as 
well as ticket sales, via the registration dashboard or 
app. 

18
7 Hopefully tech can eliminate, or at least minimize, 

any queues. Think about content and activity in this 
area though, to give a warm welcome. For example, 
digital signage, social media walls, branding, sponsor 
messaging and so forth.

18
8 Create a streamlined system where badges or 

wristbands are used to control access to different 
areas of the event and used to redeem event perks.

18
9 Use your ticketing platform to drive additional 

revenue and sales for event merchandise and fringe 
events.

19
0 For some professional education credits it is not 

sufficient to have proof of registration or check in 
for a session, they need further proof, such as the 
duration they stayed at a session. Location tracking 
means that such reporting is possible without extra 
staff to log each movement.

19
1 Technology can offer access to real time data so you 

can know at any given moment how many attendees 
arrived, which areas they prefer and how much they 
are spending in a particular place.

19
2 Technology can remove the need to worry about 

tickets, cash, tokens or vouchers. Create a frictionless 
experience so that guests can just focus on having a 
good time.

19
3 If you use touchscreen, self-service kiosks for check-

in, turn them into feedback stations later in the day 
to make full use of the tech. Ask attendees to repond 
to a quick 1-3 question survey and submit their 
response.

19
4 Use beacons to get attendees prepared - for instance 

asking for tickets to be ready for checking as they 
approach the first check point.

19
5 Activating RFID bracelets can be linked to grant 

access to the online community and unlock full 
access to the event app.

19
6 Link important health, allergy, dietary and disability 

details taken during the registration process to the 
attendee wristband to ensure fast access to vital 
information.

19
7 If you are running a family event provide 

identification wristbands for children at the check-in 
desk, which includes the cell phone number for their 
parent or guardian with them at the event and avoids 
lost children situations.

19
8 If you are running a sporting event match the 

competitor number with the ticket details, so that 
emergency contact details can be accessed quickly if 
needed.
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19
9 If you are shipping out RFID wristbands or badges 

ahead of your event, it is important to ensure that the 
delivery address entered is correct to avoid packages 
going missing. Ask attendees to check and verify their 
details and make it clear that an incorrect postal 
address may delay their delivery or hold up access to 
the event on site. 

20
0 If wristbands and passes are being mailed out 

ensure your ticketing system enables attendees to 
check delivery progress themselves online, to avoid 
unneccessary phone calls, emails and queries.

20
1 Use tech such as RFID writbands or facial 

recognition, to remove the need for tickets at all. 

20
2 Imagine tracking and knowing that one of your 

attendees has waited too long in line, getting notified 
and being able to immediately send an email to them 
offering a coupon for the inconvenience. Customer 
service such as this can turn a negative experience 
into a positive one and recast the attendees 
memories of the event.

20
3 If you run well-established and long-running events, 

provide attendees with their check-in history, 
and some memorable highlights, so they can feel 
nostalgic about attending past editions of the event 
and compare notes with other loyal attendees. 

20
4 Think about access control and the entrances and 

exits which will be used if people need to leave and 
re-enter the event. Likewise, if it is a multi-day event 
make sure that the ticket details are verified and that 
they would not be able to get access on multiple 
days, instead of just one. A day color-coding system 
for badges, passes or wristbands is an easy way to 
manage this. 

20
5 RFID wristbands can store the age of the attendee, to 

verify if they are able to purchase alcohol, see age-
restricted content, etc.

20
6 RFID bracelets can give a quick and easy way 

to verify and account for everyone in case of an 
emergency situation or evacuation.

20
7 Cashless bracelets can be fully branded with the 
sponsor and event details.

20
8 Reducing cash handling on site at your event reduces 

human error and crime. There is no issue with tills 
not balancing when reconciling at the end of the 
day, and it reduces security concerns by no longer 
needing to skim large amounts of cash from the 
venue or event site.

20
9 Cashless payment terminals need a single tablet or 

smartphone and an NFC reader. Expensive cash/card 
EPOS (electronic point of sale) systems are no longer 
required. 

21
0 NFC cashless payments can increase sales, as queues 

are likely to be reduced and so it doesn't put people 
off going to the bar/service point.

21
1 Cashless payment systems can send SMS messages 

with instant receipts to keep track of spending. Event 
organizers can also send promotional messages, such 
as happy hour pricing in a specific area of the event 
or festival site.

21
2 Using cashless payment systems can link with your 

inventory and ensure that stock doesn't run out in 
any areas (and maximizing revenues).

21
3 Cashless payments can entice people to spend more 

at your event as you remove the pain of payment. 

21
4 Some people don’t feel comfortable adding their 

credit card information to RFID cards. There are 
solutions that use cell phones to pay instead. It just 
takes a quick tap and you don’t need any other tech 
like scanners.

21
5 Cashless payments can take place via a mobile 

phone or a wearable item such as a wristband, ring, 
badge or pass.

21
6 Cashless transactions can happen on a case by case 

basis or often they have an amount pre-paid and can 
keep spending until the users credit runs out. It can 
reduce crime at events and also reduce worries of 
overspending or losing their cards at the event.

21
7 Events using RFID bracelets and cashless payments 

generally require them to be activated in advance, 
otherwise admission will be denied. They also 
encourage uploading credit at least a week in 
advance and reward this with extra credits, to avoid 
the system being overloaded just before the event.

2. Event Registration and Check In
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21
8 Refunds can be processed easily from cashless 

bracelets back to the attendee if they haven't used 
all of their credit.

21
9 Any unclaimed credit from cashless wristbands can 

be donated to a designated charity. Attendees can 
also be given the option to donate to a charity as 
they upload credit.

22
0 If phone signal is an issue in your exhibition center 

warn exhibitors to use a card payment processor 
which scans across mobile networks for the best 
signal, or can run on WiFi or Bluetooth, otherwise 
card transactions could be lost.

22
1 Contactless payments can speed up transaction 

times, which reduces waiting times.

22
2 Apple Pay, Google Pay, Samsung Pay and Microsoft 

Pay are safer payment methods using your 
smartphone as no card details are shared.

22
3 Integrating all of your event software and tech within 

one system means data will never get changed in 
one spot and accidently not updated in another.

22
4 If you can work with one event management 

platform for all of your event projects it enables you 
to compare improvements year-on-year much more 
accurately.

22
5 All-in-one event management solutions often offer 

an app based dashboard for organizers to keep up to 
speed on the move and sometimes also an event app 
for attendees, as part of the package. 

22
6 Siloed data has inhibited event planners. Tech 

now exists to integrate all of the data in a central 
place making it much more actionable and gaining 
meaningful insights into attendee behavior.

22
7 Use an event management software which allows 

you to arrange the seating plan from within the 
platform and record special dietary and other 
requirements. The venue will appreciate an accurate 
guide to where these guests are sitting. 

22
8 Choose an event management software which syncs 

with your CRM system for a complete overview of all 
customer interactions, touchpoints and interests.

22
9 If you use an all-in-one event management solution, 

or love a specific tech tool, check if they have a 
user conference and considering going along to 
make sure you are getting the most out of it and 
perhaps have the opportunity to feed back on future 
developments you would like to see. 

23
0 Project management software allows discussions, 

conversations, task organizing and project tracking 
for your team. Generally solutions have an in-built 
inbox system so you don’t have to log in and out or 
change screens to have a discussion.

23
1 Numerous event management solutions are 

available. Software specializing in exhibitions, 
conferences, agricultural shows, sporting events, 
training courses, weddings and social events are all 
available, with features specific to each niche. If you 
work within a specific niche these could offer the 
best fit for your needs, otherwise you need a more 
sophisticated provider that is suitable for all event 
types. 

23
2 Gantt charts are a visual way to highlight critical 

milestones and tasks. You can create your own 
version on Google Docs but software will allow more 
sophisicated tracking, sub tasks and reporting.

23
3 Each event is unique and sometimes it is difficult to 

find a project management software which suits all 
of your different event projects and specifics. If this is 
a constant issue you could build your own workflows 
and processes using a workflow creator tool. It will 
take some time to refine and set everything up at 
the start but it can be a cost-worthy alternative to 
expensive all-in-one solutions.

23
4 Free and paid tools exist to help manage individual 

and team tasks effectively. Find a system that works 
for you and increases efficiency, rather than adding 
to your workload.

23
5 If you are feeling overwhelmed use a digital to-do 

list tool to brain dump all of the tasks outstanding 
for each project you are working on and help you to 
prioritze the most urgent tasks. Many use a drag and 
drop function so you can re-order tasks as you wish.

2. Event Registration and Check In
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23
6 If you like the option of speaking your to-do list, find a 

tool that is voice activated to record your tasks. Make 
use of this on the move too. Most people can speak 
faster than they can type so it is the quickest way of 
getting everything down into an actionable list.

23
7 If you specialize in training, dedicated software 

exists to help you increase your business revenue 
and administrative efficiencies for training courses 
and attendance, test results and training renewal 
reminders can all be set. 

23
8 Choose a training management software that has an 

app for your trainers and teachers to use. As well as 
all of the course details, venue location and training 
materials it can also be used to check attendees in 
and record notes and grades next to each individual.

23
9 Specialist exhibition management software can 

allow exhibitors to choose their booth space, enter 
their details and make payments online for real-time 
availability and bookings. 

24
0 The right to data portability is laid out in the 

European Union's General Data Protection 
Regulation (GDPR). The ruling applies to data 
processors in countries outside the EU as well 
under some circumstances and so event planners 
worldwide must ensure the are working compliantly. 
It specifies that data controllers must make data 
available in a structured, commonly used, machine-
readable and interoperable format that allows the 
individual to transfer the data to another controller. 

24
1 Data portability helps to protect users from having 

their data stored within closed platforms that are 
incompatible with one another. Previously this was 
used by some vendors to lock-in customers. Data 
portability is vital for event planners that may need 
to extract data to work with multiple tools.

24
2 APIs are one of the most common ways technology 

companies integrate with each other and work 
quietly in the background, making the interactivity 
we expect possible. An API acts like a messenger that 
runs back and forth between applications, databases, 
and devices. If the tech tools you use don't already 
integrate, it can be made possible if they have a 
public API. APIs allow you to write applications 
that use other applications as part of their core 
functionality. Not only can developers get access to 
reusable code and technology, they can leverage 
other technology for their own apps.

24
3 APIs lets developers create apps for any format - 

mobile app, wearable, or website - and allows them 
to 'talk to' one another. This is the heart of how 
APIs create a richer user experience. Choose a tool 
that works in the way you need it to or request the 
provider provides the functionality you need. 

24
4 An API standardizes access across any device. No 

matter what machine, operating system, or mobile 
device is being used, everyone gets the same access. 
This is vital for event planners who want to be able 
to do everything even if they are on the move. Tasks 
they can do from their desktop needs to be possible 
via their smartphone too.

24
5 Security needs to be a big consideration for APIs 

as they give controlled access to assets but need 
to prevent too much traffic and malicious traffic 
from bringing down or overloading the server. This 
is a very important API consideration, particularly 
if you run events in industries that are heavily 
regulated, like healthcare and finance. Talk to your 
provider to find out what measures they take to keep 
everything secure and ensure it satisfies regulatory 
requirements.

24
6 Use tech for assigning roles and responsibilities to 

your event planning team. No more lost emails or 
notes on cocktail napkins. Plus, reminders will help 
get things done more efficiently and you’ll be able 
to see what’s been completed at a glance instead of 
having constant status meetings.

24
7 If you have vendors that you know and trust, consider 

creating a database of approved suppliers, so that 
your colleagues know who to approach for quotes 
as a priority. These suppliers may have gone through 
your internal vetting process and supplied the 
paperwork and checks you need. If this information 
is kept on record and up to date it saves time having 
to go through it when time is short in the lead up to 
an event. 

24
8 If you have approved vendors, set up reminders for 

when their insurance policies, licences, etc. expire, so 
you can request their new certificates and keep your 
records up to date. 

24
9 CRMs aren't just to manage the relationships with 

your customers, they can also be used to manage 
relationships with your vendors.
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25
0 Event planners are often on the move, so store files 

in the cloud to ensure you can access the information 
you need, wherever you are working from. This 
means that, as long as you have acces to WiFi, you 
have access to everything you need. 

25
1 Choose a platform that can handle 'call for anstracts' 

and 'call for speakers'. Use a scoring system to create 
a short list based on the criteria you’re looking for. 
Weed out those you don’t want, such as eliminating 
those who’ve given the same presentation at another 
location.

25
2 To share large files between those that need access, 

upload them to a cloud-based file sharing service 
so that others can view and if necessary download 
a copy of the file from there. This is a much more 
efficient and secure way of sharing large files than 
relying on email delivery. 

25
3 Online file sharing and storage is a handy way to 

keep comments and feedback related to a specific 
item together, rather than having to search back to 
different emails to collate feedback from multiple 
people.

25
4 If more than one team member needs to work on a 

document at the same time, choose an environment 
that supports shared working, such as Google Docs. 
This avoids anyone working in a read only copy and 
losing changes, or having to wait to get access to a 
document.

25
5 If you need to send large files, such as presentations, 

images and videos quickly and they are too large for 
email use a free FTP (File Transfer Protocol) service 
to send them virtually.

25
6 Make sure any software you use regularly has an app 

available for maximum efficiency, even when on the 
move.

25
7 Go digital. Carrying a tablet device is a much quicker 

and efficient way to access information quickly by 
using the search tools and touch screen technology.

25
8 Many project management solutions have time 

tracking capability so you can track exactly how 
much time you and your team are spending working 
on each specific event project. This allows you to 
charge back your time accurately and estimate fees 
more precisely for future work.

25
9 Short on time? Speak into your smartphone to add 

tasks into your to-do list application or record ideas 
and notes for something you need to work on later.

26
0 Apple Wallet syncs appointments and events to 

your calendar and is useful for event planners and 
attendees alike.

26
1 Create a budget template you can copy for every 

event with the key headings and formulas that 
calculate themselves - including automatically 
calculating profit, loss and break-even points.

26
2 Apps and browser extensions exist to block 

distractions, such as social media, to ensure that you 
focus on the task at hand and work productively.

26
3 Use conditional formatting in Spreadsheets or 

Google Sheets to automatically color code data, for 
example to highlight positive and negative responses 
or exhibitors that still have an outstanding balance 
to be paid.

26
4 Set up group calls from your smartphone - simply 

add more people into your call, without needing 
expensive conference calling technology.

26
5 Send SMS text reminders for your event, as they are 

harder to miss or ignore than an email.

26
6 Use in-app visual collaboration tools to get 

attendees to collaborate in idea sharing and team 
bonding activities.

26
7 Use focused group chat software to allow 

communication during the event - set up specific 
chatrooms for each session.

26
8 Most technology offers the ability to control access 

granted to different users. More junior members of 
staff might only be given read only access, or access 
to certain data, whilst managers need to be able to 
see and edit everything.

26
9 Issue personalized certificates of attendance after 

your event to everyone that attended.

27
0 Send out follow up emails thanking those that 

attended. Also contact those that didn't attend to say 
sorry they couldn't make it so they know they were 
missed. 
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27
1 Ensure your software and practices are GDPR 

compliant.

27
2 Some event management platforms enable you to 

set different pricing rates for different locations, 
which is an interesting concept for international 
events.

27
3 All the necessary documents for each attendee 

can be made automatically available at the end of 
registration process, pulling the relevant data from 
the system. This can include invoices and receipts, 
customized and personalized visa letters, invitation 
letters, name badges, and so forth. Information can 
be delivered automatically by email and can be 
saved and printed via the attendee account.

27
4 Managing room blocks, travel and tours manually 

can be a big headache so choose an event 
management system that allows you to set and see 
room rates and types, detailed pricing and quotas, 
and an overview of remaining rooms available in 
each block in real time.

27
5 Attendees should be able to log back into their 

account at any time to add accommodation, fringe 
event bookings, merchandise, tours and transfers 
easily.

27
6 Vendors, such as the transfer company, should 

be granted access to see the bookings relating to 
their service and be notified of any changes such as 
new bookings and cancellations. It also allows the 
supplier to notify relevant guests directly, in case 
of any delays or changes, and cuts out the event 
planner.

27
7 Different pricing models exist for registration 

platforms and event management software. Consider 
which options works best for your organization - cost 
per head, cost per event, cost per module required, 
bulk purchase of credits or a mix of these payment 
options.

27
8 Some tasks are populated automatically on event 

management software. For example, if someone uses 
a contact form on the website to get in touch it may 
automatically email the details to the organizing 
team and also adds it as a task to the task list so 
other team members can see if it is awaiting a 
response or has already been dealt with.

27
9 Technology can enable you to track how your event 

attendees engage with your sponsors, before, during 
and after the event. You can even track how much 
they spend with your exhibitors and sponsors online 
before, during and after the event.

28
0 Portals exist to connect events with sponsors, taking 

a cut from successful deals brought about via the 
platform.

28
1 You don't need accounting experience or knowledge 

of double entry to keep your event finances in check. 
Use an online accounting tool or budgeting module 
to keep track of income and expenditure accurately.

28
2 Choose an event management software that can 

automatically reset registration forms, budgets 
items, tasks, to-do's, etc, preserving the data and 
automatically resetting the deadlines to meet the 
new event date.

28
3 Set financial targets on your event management 

platform for the number of tickets you want to sell 
and revenue you want to generate. This can give a 
visual indication of how close (or far) you are from 
achieving your goals and targets.

28
4 Equip your team members with an app to track 

their expenses. Even when they are on the move 
they can photograph and record their receipts to 
ensure everything is kept up to date and nothing is 
forgotten.

28
5 Allocate categories and tags so that budget and 

expense entries can be categorized easily and to 
allow you to extract data, e.g. expenses for each 
team member, expenses for June, all travel expenses 
and so forth.

28
6 If your client or vendors are able to claim travel 

expenses, subsistence and so forth, ask them to 
download the expenses app your team uses to gather 
digital, real-time budgetary information.
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28
7 Set the expectations and requirements for expense 

tracking. For instance does everything need to 
be itemized and have a receipt, or are small 
amounts fine to put through without? Your client or 
organization may also have limitations, such as will 
pay a maximum of $100 towards accommodation 
and reimburse meals, excluding alcoholic beverages. 
An expenses app can be set up to know the rules and 
prompt for receipts when required.

28
8 Set up templates for all the reports and exports that 

you need to run in terms of registration, revenues, 
cancellations/updates to bookings, dietary and 
access requirements, etc.

28
9 Scheduling tools can help with checking any event 

date clashes with worldwide holidays, religious 
celebrations and other notable international events. 
Timing your event badly could be disastrous in terms 
of registrations or costly in terms of venue changes.

29
0 Strategic Meetings Management software is an 

effective way to analyze exactly how much is 
being spent on meetings and events overall and a 
breakdown of expenditure on different elements. It 
can be a valuable tool for enterprises to implement 
savings and make improvements and efficiencies.

29
1 Event Management Software can help you create 

complex seating charts, manage floor plans, 
timelines, and guest lists. Using a single platform for 
these tasks can save you time and money and ensure 
maximum efficiencies. 

29
2 If you need to schedule meeting dates between 

multiple colleagues and contacts and are battling 
with busy diaries, using a scheduling tool is the 
best way to identify the dates and times that are 
convenient for the most people, without having to 
go backwards and forwards to check with different 
people multiple times.

29
3 Event running orders are constantly changing, so 

event planners need to work with tools that enable 
updates to be made quickly. A drag and drop 
interface can often provide the fastest way to work. 
Choose a tool that needs to be updated in one place 
and then can push the data through to the website, 
event app, digital signage and so forth. 

29
4 Events can often have very complex running orders 

and show notes, with instructions and cues specific 
to different event staff, teams and production staff. 
Event production software allows detailed schedules 
to be built and these can be filtered to show only the 
information relevant to each person, so they know 
exactly what they need to do, when, and don't get 
bogged down in unneccessary instructions. 

29
5 Some event production software allows you to track 

the event program by the minute. This is helpful to 
highlight progress even to those that are outside 
of the room. Knowing precisely how everything 
is proceeding can enable catering, staff and 
notifications to be ready promptly, even if the even is 
running ahead or behind schedule.

29
6 Color code your event running order notes, so 

that the relevant information jumps out to the 
right people from the screen. Tablet devices are 
convenient ways to access important and real-time 
event information.

29
7 Use tech for assigning roles and responsibilities to 

your event planning team. No more lost emails or 
notes.

29
8 Use an app to manage your staff and volunteers 

better on site and quickly re-allocate staff to 
different roles and locations when last-minute 
changes are required.

29
9 Don’t go understaffed anymore. There’s tech out 

there that can place a last-minute order for staff 
(as close as an hour before a shift) to ensure you’re 
working with the optimum people on your team 
and assist in last-minute call outs, making you more 
efficient.

30
0 Focus on your strengths and outsource tasks you 

struggle with to skilled freelancers, via websites that 
specialize in finding the right person for the job, at a 
pre-agreed rate.

  EVENT DESIGN AND PLANS

  RUNNING ORDERS

  STAFF AND VOLUNTEER MANAGEMENT
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30
1 Access event staff 'marketplaces' for last minute staff 

requirements.

30
2 Your CV doesn't need to be boring. Create a digital 

CV that is beautifully presented and makes you stand 
out against a field of boring text documents.

30
3 Spend time on your digital portfolio to ensure that it 

is kept up to date and includes pictures and videos 
for your most notable event projects. Having a 
visual library can be the easiest way to demonstrate 
what you are capable of, and inspire your clients, 
rather than trying to explain in words what you have 
achieved. 

30
4 Create case studies for your event projects and 

publish them online for others to find. As well as 
including rich content, such as pictures and videos, 
include important information such as the number 
of attendees, the objectives of the event and even 
the event budget (if you are able to share this 
information publicly). 

30
5 Harness the wisdom of the crowd and ask them what 

content and speakers they would like to see at your 
next event. This can be revealing and throw up some 
excellent ideas to explore further and create an 
unmissable program. 

30
6 For fun feedback, ask people to use the six Facebook 

reactions to share their thoughts and preferences on 
a post. E.g. Love for strongly agree, Sad for strongly 
disagree, etc. 

30
7 Choose an abstract management software that 

manages the whole prcess - from the initial call 
for papers, the bespoke information required, 
through to allocating submissions to the relevant 
team for review, grading, decisions and speaker 
communication and management. 

30
8 Make sure that your abstract software enables 

reviewers to highlight any conflict of interest 
and enables anonymous grading and feedback, if 
you want to ensure everything is done fairly and 
transparently.

30
9 Crowdsourcing speakers. Use your own event 

technology, a survey tool, social media, or post an 
online poll to guage attendee preferences.

31
0 Podcasts and radio interviews are an excellent way 

to source talent.

31
1 Use an online event panel diversity calculator tool to 

check and ensure you have created a suitably diverse 
line up of speakers.

31
2 Avoid your event being listed on this site! 

http://allmalepanels.tumblr.com/

31
3 Old fashioned mobile phones, from before the touch 

screen and smartphone era, have much longer 
battery life and can be more secure. During long, 
live event days, consider swapping back to these old 
reliables! 

31
4 Don’t assume staff and volunteers will know 

which button to press on their radio to scan for an 
available channel. Choose a model which suits the 
confidence of your team and at the very least, have 
a run through beforehand to brief your staff and 
volunteers.

31
5 Assign different radio channels to different teams 

before the event starts, and set aside a dedicated 
emergency channel so you know there is always one 
free when you most need it.

31
6 Make sure you have a robust checking in and 

checking out procedure to guard against radio 
handsets being misplaced. For very large events, it 
is helpful to set up a central control room where 
availability can be monitored.

31
7 Collect in and charge all radios overnight or risk 

batteries failing part way through your event. 

31
8 Make use of safety and alert features found in 

modern two-way radios such as emergency alarm 
buttons, GPS tracking and remote lone worker 
monitoring, which can provide that added peace of 
mind in an emergency situation.

31
9 Use radio earpieces and headsets, which can be 

connected wirelessly via Bluetooth for greater 
comfort and less bulk and restrictions.

3. Event and Project Management Software

  CONTENT AND CROWDSOURCING

  COMMUNICATION TOOLS
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32
0 Invest in the latest event radio models if you want 

private calling mode and intelligent audio, which 
automatically adjusts the volume for the situation.

32
1 If the venue you are working with can provide some 

event radios but you need more, rent them in and 
provide the radio frequency licence details to the 
vendor to program and the hired radios will work 
seamlessly with the radios loaned from the venue.

32
2 If you don’t want to hire or buy event radios, specific 

apps can turn your smartphone into a walkie-talkie.

32
3 Some apps that work as walkie-talkies can record 

every communication and enable you to revisit 
conversations, This is handy in terms of keeping 
digital records of the event health and safety log and 
in case of a serious incident the record can provide 
valuable information to act swiftly.

32
4 If you are operating shuttle buses or a large event 

site, some walkie-talkie apps can track location, 
movement and speed within the app to give real-
time updates, without having to ask for verbal 
updates. 

32
5 Cut down on email overload and use a team 

messaging platform for fast messaging and 
responses. 

32
6 Communication and messaging platforms can be used 

to message individual members of your team and 
also to create group channels. This can bring together 
teams of people you need to communicate with 
collectively or even create dedicated spaces where 
specific event projects or topics can be discussed. 

32
7 Some clients may already work with a project 

management software internally and will be able to 
grant you access. Or, if you have a preferred project 
management software you work with it can be a 
good idea to invite your client to join to streamline 
communications and updates. 

32
8 Internet video calling services aren't limited to your 

laptop, or PC. Make video calls directly from your 
mobile too, including to groups.

32
9 Out of the office or running an event on site? Instead 

of diverting your office calls, take your number with 
you. Voice Over Internet Protocol (VOIP) enables 
your phone number to work from anywhere in the 
world. 

33
0 Video calls and VOIP remove expensive call charges, 

even for international and long distance calls. Ensure 
that you are contactable even on the move and 
wherever you are working from. 

33
1 Do you prefer writing notes by hand, rather than 

typing, but need to be able to access them in digital 
format? Try a digital stylus to record notes or even 
drawings and doodles onto your touch screen device.

33
2 If you are required to take notes at lots of meetings 

consider using an app that transcribes the 
conversation. It will be quicker to check and edit 
computer generated notes than it will to type up 
notes from scratch. 

33
3 Smart mats can measure traffic with very low energy 

tech. You can measure any size area and you can 
lease or buy the technology. The tech is unobtrusive 
and allows you to react to trade show needs in real 
time. You can ascertain which displays receive the 
most traffic and understand why. 

33
4 As well as tracking traffic, smart mats can report on 

occupancy, wait times, traffic flow, rush hours, and 
bottleneck areas. Of course, you can only measure 
where you have the tech in place though.

33
5 There’s an option to use a spherical, 360-degree 

camera that captures all areas of the trade show 
floor at the same time. From those shots, an image 
analyst can estimate crowd size using a grid method.

33
6 Sensors can pick up attendee movement. That 

information can then be graphically depicted into a 
heat map.

33
7 Heat maps can give insight into how long someone 

stays in a general area, thus tracking interests. The 
data can be analyzed hour-by-hour to see how traffic 
progressed and changed during different hours of the 
show. It also helps event planners know what areas 
are the most valuable in terms of drawing the most 
attention. 

33
8 With data on traffic patterns, it’s easy to create 

“prized” areas that could command larger 
sponsorship or exhibitors’ dollars.

3. Event and Project Management Software
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33
9 You can use drones to take pictures from above and 

then undertake an estimated headcount based on 
people within an100ft x 100ft area.

34
0 Wearable tech enables you to track who is where 

and when, as well as monitor how many attendees 
are in a room. Unobtrusive scanners can detect 
people through sensors as they pass.

34
1 If you need to know who turned up at each session, 

scan badges at the entrance of each room. Of course, 
people can leave before the session ends but at least 
it gives an idea of numbers and attendance.

34
2 If you need to track attendance more scientifically 

and know exactly who was in each session and for 
how long, use geo-location technology to record 
accurate data.

34
3 If you are running a music festival, regularly check 

the wind direction and sound output across different 
areas of the site. Record the decibel readings in your 
event log. 

34
4 Use a video booth to record attendee testimonials 

or gather feedback. This is a new and unique way to 
hear from your guests as they are experiencing the 
event. This content can also be recycled into future 
promotional or marketing segments.

34
5 Put technology into place to share updates in real 

time, so that you can make adjustments during the 
course of your event and take action before issues 
develop into larger problems. 

34
6 Event planners often used data the way they did 

post-event survey results as a tool for performing 
an event autopsy. Instead, use data tools during the 
operation of the event to recognize people who are 
not engaged and make changes as it’s happening. 
This saves money by being able to implement 
solutions on the fly instead of realizing opportunities 
after they’ve passed. Tech, such as sentiment analysis 
can do this.

34
7 Establish a carbon offset program for your event. 

Online tools are available that take care of the 
calculations for you and some venues even offer this 
as part of their package.

34
8 An app in the app store can be an extra marketing 

opportunity for your event, particularly if it enables 
registration within the app.

34
9 User experience is critical to adoptions and 

continued use of your event mobile app. If you can, 
before committing to an app, host a focus group 
with a sample of past event attendees and find out 
their thoughts and what they most want out of the 
technology.

35
0 With the exception of tech fans and early adopters, 

few attendees will use technology just for 
technology’s sake. There must be something in it for 
them and it must be easy to use. When auditioning 
event technology, the attendee experience should 
be one of your top considerations. Talk to the vendor 
about implementation and find out how other clients 
have done it to get some top tips on what works.

35
1 Have QR codes around your event which link directly 

to where to download your event app, for those that 
didn't adopt it in advance. 

35
2 One of the hesitations for attendees to download 

and use apps is the storage space on their phone. No 
one wants to install a one-time-use only app. Instead, 
look for apps that will continue to be used after the 
event and communicate these benefits to attendees. 
This could include an online community or other 
beneficial features that will keep attendees engaged 
in the future.

35
3 Make it easy for attendees to pick up and use the 

event app. Ideally, the tech would be so intuitive that 
no instruction would be needed but even if it is easy 
for you, know that there is someone who will struggle 
with it. Create tutorials that can be accessed online 
and on demand in different formats. Ensure your app 
provider offers additional support to those that need 
it via live chat or phone support

35
4 To increase event app adoption, use them for 

something that can not be done another way or is 
much easier if the app is used. For instance, run event 
check-in through it and communicate this well to 
event attendees. Make sure you do offer alternative 
options though, for those who either don’t have a 
smartphone or whose phone battery is dead at the 
time they arrive.

3. Event and Project Management Software
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35
5 There are very few apps and types of software that 

someone will use once and decide it’s changed 
their lives. In order to have a successful technology 
adoption you generally need to create a user 
habit. They need to familiarize themselves with 
the software and use it enough that they feel 
comfortable with it and see the benefits of it and how 
the experience is improved. Give plenty of reasons to 
keep your attendees returning back to the app.

35
6 It’s important to monitor adoption so that you know 

what percentage of your attendees are using the 
app. Great tech won’t streamline your operations if 
no one is using it. If you realize through monitoring 
that adoption is slow, you may need to increase 
your marketing efforts or provide an incentive for 
adoption. Also, listen to the conversations going on 
around you so that you know why implementation is 
not as quick as you’d hoped.

35
7 The event app will never be widely adopted by 

attendees or clients if you have staff members 
going rogue. You need everyone on board and that 
begins with your stakeholders. It must also be clear 
to them that they should be directing people to 
the technology as often as possible. For instance, if 
someone has an agenda question, the team member 
shouldn’t be whipping out a hard copy but showing 
the attendee how to access the information through 
the eventtech.

35
8 Train your staff on how to use the event app and 

all of its features. Advise your staff that they will be 
required to give instruction to those that need help 
before and during the event. Staff should know you’d 
rather have them show people how to find an answer 
than to simply supply it for them. Create a policy of 
"show, don’t tell", to enable faster implementation 
and buy-in to the app.

35
9 Today’s event technology should be more than a 

standalone app. It should feed into your attendees’ 
other worlds. Tie-ins with things like social media 
platforms allow them to interact with your tech and 
still share it with peers and connections they have 
outside of your event. This broadens your reach 
and gives your attendees an easy way to share your 
valuable content and information.

36
0 With an event app, program changes can be done 

effortlessly and with no cost

36
1 If you are hosting morning yoga classes or a 5k run 

during your event, use push notification to ensure 
everyone who wants to know about these events 
receives a wake-up call at their desired time.

36
2 Go paperless. Save money on printing costs by taking 

everything online or using an event app.

36
3 You want an app that can be updated quickly and 

as often as you’d like. In a multi-day conference or 
event, you may be updating several times a day to 
keep information fresh.

36
4 Everyone has seen the same old boring (yet 

necessary) directions, schedule of events or venue 
map but if you integrate rich content and videos 
within your pre-event information it makes your 
content come to life and seem much more exciting.

36
5 Some event apps have interactive maps which can 

give directions from your location to any destination 
shown on your event plan.

36
6 Reduce your workload by asking exhibitors to 

complete their profiles online and publish them 
directly. It can also encourage them to fill out their 
information faster, when they realise that their 
competitors have already completed their profiles. 

36
7 Promote your main sponsor through the branded app 

design, splash screens and banner ads.

36
8 Highlight the main sponsor booth position on the 

floor plan, for instance by adding their logo, to 
encourage more attendees to stop by.

36
9 Support and encourage sponsors to provide 

compelling profiles, rather than boring sales pitches. 
Make the most of the rich content that can be 
supported by the event app, for instance, video, 
images, and even AR generated content.

37
0 Some apps allow profiles to be linked from the 

sponsor information, to highlight their key staff in 
attendance and encourage appointment booking and 
recognition.

37
1 The level of interest, impressions, views and clicks a 

sponsor receives should be monitored and reported 
to prove ROI.

4. Mobile Apps
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37
2 Instead of printing bulky catalogues listing all of 

the event abstracts, make all of the information 
available within an app and online and ensure that 
the whlole text is fully searchable.

37
3 Event mobile apps can be a fantastic engagement tool 

to get real time feedback from your audience and use it 
to make immediate changes to make the event better.

37
4 Help your attendees to get more out of the 

networking experience by choosing an app that 
makes connecting people a priority, before, during 
and after the event. 

37
5 Work hard to encourage your attendees to download 

and use the app in advance of the event. This can 
often cache a copy of the app which can be accessed 
even in offline mode. 

37
6 Understand exactly what functions and information 

within your event app can be accessed in offline 
mode and which things need WiFi or phone 
connectivity to update.

37
7 Texting is becoming an acceptable method of 

communication with your attendees. On your 
registration form ask if they are happy to be 
contacted in this way for event updates and confirm 
their mobile phone number.

37
8 Some suppliers find it easier to read and reply to a 

text, than an email, particularly if they are working 
on the build for another event. You can also then see 
if the message has been read, or not.

37
9 Your app can be fully branded to match your event 

colours, imagery and style. Virtually all apps allow 
some level of customization, but some offer great 
flexibility than others.

38
0 Some apps offer a virtual mock up of your event app 

as you update details and make changes.

38
1 Don't stick with the standard icons for your event 

app. Select customized icons which better fit your 
content, layout and brand.

38
2 Offer location specific, personalized information to 

attendees via the app. If they want to know the way 
to a certain booth or the charging points it should 
guide using the quickest path to get there.

38
3 Use beacons to reduce wait time at key locations of 

your event (bathroom, beer stations) by showing the 
shortest lines on your app.

38
4 Make a survey available through your app and alert 

people to fill it out as they’re leaving, using push 
notifications or beacon technology.

38
5 You can use beacons to get an idea of how many 

people are in a given space as long as you pair 
them with an app or a wearable device. They can 
broadcast messages based on where the attendees 
are, like welcoming them to the tradeshow floor and 
letting them know when lunch is available and how 
close it is to them.

38
6 Look at your digital feedback and surveys as they 

happen, via your app deashboard. You needn’t read 
them all in detail but check in case there is anything 
immediate that needs attention or needs adjusting.

38
7 Think carefully and limit the number of push 

notifications you send out to ensure that the ones 
that you do send out have maximum impact.

38
8 Provide a frictionless experience to get more people 

to participate and use your event app. A better 
experience can mean better memories, telling their 
friends about it and returning to the event for certain 
in the future.

38
9 If you can send messages that are timely, relevant 

and specifically of interest to an attendee you will 
have a much higher success rate. Blanket messages 
can quickly be seen as spam and become annoying, 
resulting in people switching off or uninstalling the 
app. Messages that match a visitor’s interests and 
current location can have a true impact on their 
behaviour, activity and their experience of the event.

39
0 Make sure that you know limitations of the venue, 

for instance, at a basic level is there WiFi and is the 
bandwidth strong enough? Test to see if anything is 
blocking signals from your beacons and if the signals 
are strong. Look for obstacles such as beams, metal 
or concrete barriers.

39
1 The height of beacon placement is important so that 

no obstructions are in the way. Usually around 6 feet 
is optimum. If beacons are placed too low, the signal 
was will be lost and not accurate. The human body 
shields the signals so location can be inaccurate. You 
may need to consider if beacons need to be adjusted 
or calibrated.

4. Mobile Apps
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39
2 Beacon technology systems can enable you to check 

the real-time health information for individual 
beacons, including battery level, temperature and 
signal strength, via a dashboard.

39
3 Use beacons to offer personalized messages based 

on the time an attendee arrives at the venue. 
For instance, if they arrive early, they could get a 
message letting them know where coffee is being 
served and encouraging them to relax in the lounge. 
Attendees arriving close to the conference start time 
could be prompted to go straight to the main room 
as the conference is about to begin.

39
4 Beacons and Bluetooth transmitters can precisely 

map locations and for ticketed events with reserved 
seating, and can be used to guide attendees to their 
seat quickly. 

39
5 Use beacons to offer paid seat upgrades to those 

that want to better their experience and are willing 
to pay. 

39
6 Place a beacon next to merchandise kiosks and bars 

so that it can register how many people that have 
the app are close by. Make this information available 
to fans via the app and it will help to distribute 
fans evenly across the stadium, as they look up and 
deduce the shortest queue times. This will result in 
a higher efficiency of your resources and a better 
experience for attendees.

39
7 Using the app and beacon technology, your guests 

could order and pay for event merchandise and have 
it delivered to their seat.

39
8 Using beacons, a social element could be introduced. 

A group of friends could choose to form a network, 
so that, for example, they can find each other easily, 
even within a busy festival. 

39
9 ‘Find your friends’ could span both real and virtual 

worlds. A competitive element could be introduced 
(who has visited the most booths, who has networked 
with the most people, who has attended the most 
sessions) with the potential for a bespoke secondary 
experience, and leaderboard.

40
0 Beacons don't have to be used with a smartphone 

app, they can be used on lanyards or passes. They 
can be detected up to 50 meters away and are an 
alternative to RFID, which requires contact at very 
close range.

40
1 Exhibitors can use beacons in their booth to tailor 

the content shared with the visitor. For example, the 
information you would want to share with someone 
in sales and marketing is different to the technical 
information you would want to share with an IT 
director.

40
2 Use data from beacons to personalize 

communications following the event, based on their 
own interactions. For instance, share resources from 
sessions attended or compile a personal highlights 
reel with video specifically of the presentations or 
performances they saw. 

40
3 Offer special rewards for attendees that visit less 

popular parts of the show floor or complete actions, 
such as completing feedback forms. This could 
unlock vouchers, free swag and coupons.

40
4 Use beacons to offer a guided tour of the event, 

based on the interests of the user. For instance, if 
an attendee has specified an interest in eventtech, 
it could highlight all the relevant event technology 
exhibitors and give additional information which 
can allow them to connect or receive additional 
information.

40
5 Remove the need to share or upload resources after 

the event. Beacons can allow immediate delivery of 
the slides and any other supporting content at the 
start or end of the session, automatically issued to 
everyone in the room.

40
6 Sometimes, festival sites are so huge it takes a long 

time to walk between stages. Many of the largest 
festivals offer a live stream from the different stages 
within the app, so you can catch what is going on 
elsewhere in the site.

40
7 Many apps exist to help you look after your own well 

being - to stay hydrated, exercise regularly, ensure 
you move regularly and get enough sleep. These can 
be helpful for eventprofs struggling with work-life 
balance.

40
8 Mindfulness and meditation apps exist to give daily 

prompts to rebalance and look after your mental 
health.

4. Mobile Apps

108 THE EVENT TECH BIBLE 2018



40
9 Map out the key messaging and variables from your 

event app, including communications and when 
attendees are prompted to use it, for instance to 
answer a poll or complete a survey. You want the 
app to provide an immersive experience of the event, 
without sending too many interruptions so that it 
loses it's value.

41
0 Use secure passwords to access apps in highly 

security conscious and regulated industries.

41
1 Apps can be locked to private forums and chat rooms 

within the app, and not linked to social media, if 
security and confidentiality are concerns for your 
organization or client.

41
2 Tablet devices can be pre-loaded with an event app 

and issued to every attendee if security, or other 
reasons, precludes attendees using an app on their 
own device.

41
3 It can be helpful to have spare tablet devices 

available for attendees in case anyone doesn't have 
a smart phone.

41
4 Almost all apps enable personalized schedules to 

be created by the attendee, so they can plan exactly 
where they want to be, and when.

41
5 Apps can help attendees get more from their visit. 

For instance they can favorite the key exhibitors they 
want to visit and search for the posters and content 
relevant to their areas of interest.

41
6 If there is a last minute change, such as a room 

change or adjustment to timings, it is easy to update 
within the app, and also to issue a push notification 
or announcement to everyone, or to the segment of 
your audience affected.

41
7 Ask influential attendees to seed discussions within 

your event app and highlight this to other attendees 
so they go to investigate, and hopefully join the 
conversations.

41
8 If your event has a strong theme, ensure this is 

also reflected via your event app, to continue the 
messaging and imagery.

41
9 Additional masterclasses and training taking place 

around the event can be booked via the event app 
right up to the start time.

42
0 Automatically enter app users into an in-app game, 

and award points for actions such as attending 
a session, social media activity, sharing photos, 
or contacting other attendees. Attendees can be 
automatically added into house teams, with an 
individual and team competition taking place.

42
1 In-app games can help familiarize attendees 

with app functions such as exchanging contact 
information, setting up meetings with peers, and 
sending messages to one another.

42
2 Automatic inclusion in an in-app team game 

encourages attendees to participate throughout the 
event, even if their individual scores are low, in order 
to contribute and make a difference to the overall 
score.

42
3 Event planners can use the messaging, 

announcement, and notification functions available 
in event apps, throughout the event. By using an 
app to send reminders about ongoing activities, as 
well as individual messages to key influencers, it can 
provide a sense of personalization and recognition to 
encourage attendees to stay motivated and engaged.

42
4 When attendees enter the plenary room for your 

conference, send a push notification welcoming them 
to the event and include a sponsored document, 
to bring more visibility to sponsors, while also 
impressing attendees.

42
5 Offer pre-event rewards and incentives for attendees 

who participate in the in-app discussion boards and 
forums. These perks could include front row seats 
for keynote presentations and reserved seating at 
sessions of their choice.

42
6 Taking steps to encourage use of your app before 

your event can help ensure that attendees arrive 
at the event having already looked at important 
information, session documents and presentation 
slides. This can better prepare attendees for the 
presentations and learning ahead, so they can get 
more from the content.

42
7 Include a resource center in your event app, where 

attendees can search for, save, and share documents.
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42
8 To help attendees access relevant documents, 

choose an event app with location technology, so 
that as users visit vendors and go into sessions, the 
event app will notify them of content that they can 
view. This enables attendees to make the most of the 
available resources, and adds to the flow of their day.

42
9 When content is sponsored or product-based, it 

is important to track statistics such as document 
views, session attendance, and the most popular 
communication streams. Using the event app as the 
main vehicle of communication and content can 
allow the conference team to track the statistics 
more accurately.

43
0 An event app can cue attendees to take actions at 

certain points during the event.

43
1 A countdown timer on a tablet device is an essential 

app for event planners needing to give discreet 
timing warnings to speakers, to keep everything on 
track.

43
2 Apps and chatbots can enable you to order food and 

drink from your seat or table without delay. You can 
even pre-book ahead of time if you are running to a 
tight schedule. 

43
3 Hyper-personalization is one of the best ways to give 

the concept of luxury. Personalized communications 
before, during and after the event and anticipating 
your guests requirements enables you to offer a five-
star service, which will increase satisfaction.

43
4 Concierge event registration software is able to serve 

up bespoke content based on who is visiting the site, 
so that all messaging is on point.

43
5 Some concierge apps even allow for virtual check-

ins. Wouldn’t that be a nice change from the lines at 
most events?

43
6 Link products on your website or ticketing platform 

so if someone shows interest in one item a “You 
might also like” suggestion pops up.

43
7 Understanding your attendees better by tracking 

attendance, sign ups, movement and requests, 
helps event planners to create better events. Even 
anonymized data gives an insight into the collective 
preferences of your audience.

43
8 Imagine if technology could whisper to event staff as 

an attendee with special requirements approached. 
For instance, it could let you know if the attendee is 
vegetarian or can't use stairs. It could revolutionize 
the level of service you can offer guests.

43
9 Concierge event management software creates 

personalized agendas for every attendee, including 
details of their flights and accommodation, and any 
perks they are entitled to, such as a VIP swag bag or 
free drinks.

44
0 At an exhibition, robot concierge carts that are 

equipped with cameras can make suggestions to 
attendees when they are physically shopping based 
on what they have already placed in their cart.

44
1 Need a quick food delivery but hate calling the 

kitchen for room service? Some hotels now offer a 
concierge app to cover that too.

44
2 Want the lights dimmed and the blinds shut? At some 

venues you can speak your demand to the room 
using a voice activated system.

44
3 With a concierge app, they could speak a question 

like “What session is up next?” and have an 
instantaneous answer. This is so convenient they 
can do it as they’re walking down the hall trying to 
decide where they want to go.

44
4 Can attendees speak to your app? Asking for 

directions to the nearest toilets or to a specific 
session is the quickest way to guide them there.

44
5 Speech recognition could ensure that only certain 

people can access your AI technology. This would 
keep anyone from garnering private information 
through voice commands.

44
6 Attendees often think it’s fun to converse with 

Chatbots - sometimes more enjoyable than talking 
with a real person. For vendors with multiple 
tiers or options, a chatbot could work alongside a 
salesperson to assess a potential customer’s needs 
and share best fits with them.

4. Mobile Apps

  CONCIERGE TOOLS

  VOICE CONTROL5. AI, Chatbot and Concierge Tools

110 THE EVENT TECH BIBLE 2018



44
7 Cut down the number of staff you need to deploy at 

registration and check-in, by using facial recognition 
technology. 

44
8 Understand fully the encryption and security 

measures in place from your provider in terms of 
face scanning, so you can reassure and communicate 
this to your attendees. Check that personal data is 
never transferred, images are anonymized and the 
de-identified images and meta-data are processed 
and instantly deleted. 

44
9 Cashless transactions can use various security 

verification methods, depending on your preference, 
budget and requirements. Fingerprint authorization, 
face recognition and iris scanning are all possible.

45
0 Security issues need to take priority in today’s events. 

In areas where it’s of top concern, image recognition, 
powered by AI, can help notify security personnel of 
people who pose possible security threats.

45
1 With technology, you can now virtually envision 

how the crowd will move and flow through an event 
space. This can save a potentially life-threatening 
situation, especially in concerts and sporting events.

45
2 If items such as wristbands and passes are being 

mailed out for your event use a Chatbot to give 
delivery updates to the individual and keep them 
informed. 

45
3 Attendees may want the weather report for 

tomorrow. If a human concierge can do it and there’s 
an app for it, it can be shared in your concierge app. 
Integrate with a free weather report.

45
4 Concierge apps should have the ability to push out 

any sort of schematic that would be helpful to your 
audience, including a map of the exhibit hall or 
surveys. Plus this helps your event go paperless.

45
5 If your vendors have any sort of process for 

identifying ideal customers, they can hand that off to 
AI. With a simple list of things that they are looking 
for, an AI system could qualify people as good leads 
or those that should be called last or not at all.

45
6 AI can help match attendees who are looking to 

do business with vendors without wasting anyone’s 
time. It could also look at both sets of calendars 
and schedule a mutually beneficial time for their 
meeting. This technology could be used for matching 
attendees and those looking for recommendations 
on services or products.

45
7 While this may not always be the case, today people 

are drawn to AI exhibits and use. If attendees knew 
your trade show was adopting AI as part of its theme 
or structure, you may have crowds you’ve never 
imagined.

45
8 Upsells are charming coming from a 'robot'.

45
9 If you’ve ever ordered anything on the Internet, the 

online store probably gave you a few 'you might 
also like' suggestions. AI has taken that idea and 
expanded it so your Chatbot or event website can 
offer suggestions too. 

46
0 Use AI to support and encourage sales with different 

vendors at your trade show. For instance, at a home 
exhibition, if the technology registered the purchase 
of patio furniture it might suggest that the attendee 
would also want an awning. AI could then instruct 
the attendee that there’s a vendor in the next aisle 
who could help.

46
1 For events that sell food and concessions, there’s 

now technology that allows attendees to self-identify 
their needs and receive advice.

46
2 AI technology can learn what your attendees are 

most interested in, which means that event planners 
can gain a lot of information from it. AI is a lot more 
enjoyable and intuitive than using apps. People are 
more likely to share with it and those shares can help 
you and your vendors understand your attendees in 
a much deeper way than previously possible. (Or at 
least with much easier access.)

46
3 Through AI, it is possible to personalize a message to 

each and every lead based on interests. Sorting data 
could be as easy as asking the question. No difficult 
data queries or strings that you have to type in. Plus, 
the data would be available at any time to anyone 
who had permissions. This could be established 
through voice recognition.
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46
4 Customer service ties up a lot of staff time and 

resources. Chatbots can help attendees get answers 
to the same old questions, without a drain on your 
staff. Plus attendees can access chatbots at anytime, 
from anywhere they have an Internet connection. 

46
5 There are tech panels that work like chatbots in 

assisting with questions but in addition to being voice 
activated, they can also “see” what you’re doing. If an 
attendee flashes a badge, it can read it and gain full 
information about that attendee.

46
6 Chatbots can give you insights into what each person 

asked, what information was provided, and how they 
were directed. It gives event planners info about 
who they need to follow up with and what they’re 
interested in.

46
7 If AI is used as a greeter for an exhibition booth, 

it could assess an attendees’ purpose behind the 
booth visitation, then AI can provide instantaneous 
reporting to the sales team later about whether the 
lead was interested, or just wanted a giveaway.

46
8 AI and drones can give vendors and event planners 

equal access to assessing current traffic flow 
patterns. If the booth is slow, they can easily find out 
where the crowds are.

46
9 AI can free up salespeople to sell and form 

relationships with attendees, not simply handle the 
administrative tasks behind sales. AI becomes their 
sales virtual assistant.

47
0 Add a live chat box to your website. Many people 

prefer typing their question and asking for help, 
rather than speaking to someone. It can be a fast and 
efficient way to support someone and can be chatbot 
powered, with a real person available to step in as 
needed.

47
1 In the age of social media your customers expect 

an immediately response and hate having to wait. 
Chatbots can be a good way to offer a speedy 
response, whilst also reducing the pressure on your 
staff.

47
2 Bots can be personalized to suit the personality of 

your brand. If you want, they can even use emojis and 
'text speak'!  

47
3 Bots are much quicker to set up than the lead time 

for a traditional event app. They can be deployed in 
hours, rather than weeks, and there is no waiting for 
approval from the app store.

47
4 In less than an hour a bot can be set up on Facebook 

Messenger to use a Q&A document for recurring 
questions.

47
5 AI and voice interfaces make getting an answer as 

simple as asking a question. If attendees are getting 
their information quickly and easily, your event is 
likely to stand out in their minds. Friction impedes 
the experience and AI reduces that friction to a 
conversation.

47
6 With AI and voice interfaces likes chatbots, even 

people who dislike navigating technology can find 
their answer easily. This quick access means even 
traditional attendees may be more likely to adopt 
a paperless environment, assuming they have a 
smartphone.

47
7 Use technology to ensure attendees aren't getting 

lost on your vast exhibition show floor. Your app can 
trace their steps so they can easily know which areas 
they have already seen and where they still need to 
explore.

47
8 AI can be used for narrowing down choices of 

vendors through questions and data-driven 
suggestions. For instance, if your trade show boasted 
20 vendors that sold management software, they’re 
likely not all the same. Some may be enterprise 
consumer management software designed for 
Fortune 500 brands while others may cater to the 
small businesses. AI can be used to narrow down 
choices and save attendees the time. This also 
helps vendors by ensuring the people who come 
to see them are better fits and closer to their ideal 
customer.

47
9 If your trade show attracts a global attendee base, 

voice activation AI technology can be used to assist 
with language translation. These means vendors 
needn’t worry that they don’t speak the attendee’s 
language, nor do they need to stall until their 
salesperson who does is available. AI can do it for 
them.
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48
0 As AI technology becomes more widely embraced, 

we need to consider all of the privacy and data 
security ramifications with it. As much as event 
planners may enjoy the idea of easier access to 
important data, there may be some groups who 
simply refuse to embrace it. You need to know if your 
attendees are among these groups. Figure this out 
before you launch a new AI push at your next event 
by seeking opinions in surveys and focus groups, or 
testing the interest and take up on a small scale first.

48
1 Your vendors may often wonder if they’re talking 

to a decision maker. With AI, this could be a quaint 
problem of the past. If your AI tech is connected 
with your attendee database, the tech could subtly 
tell your salespeople what job title the person in 
front of them has. No more time spent chasing down 
people who don’t have purchasing authority. For 
these situations, a chatbot could answer whatever 
questions they may have. In large trade shows where 
salespeople have a hard time speaking to everyone 
who comes to their booth, this would allow them to 
make smarter decisions about their time.

48
2 It’s difficult for some vendors to show what makes 

their product special without being able to bring 
people back to tour their operations. Unless they 
are lucky enough to have an operations hub in the 
same town as your event, this is not likely to happen. 
However, through cool interactive options that use a 
combination of AI and virtual reality, you could allow 
attendees to see the parts of your company that are 
most interesting to them. The interaction is also a lot 
of fun. “Show me the company cafeteria.”

48
3 The questions attendees ask chatbots can be tracked 

and quantified for some of the best access to what 
attendees really want and need. Sure, some of those 
attendee questions will just be asked for fun to see 
how the chatbot answers, but much of what they ask 
will provide insights into the attendee experience. 
This could become just as useful as exit surveys.

48
4 AI technology could serve as a personal concierge 

outside of the trade show floor. It could include 
things like calendar reminders, reading off our 
schedules to us as we prepare in the morning, 
traffic reports, and even making suggestions about 
which entrance to go in for quicker access or closer 
proximity to the first item on our schedule. It’d be like 
each attendee having its own personal, information 
butler.

48
5 It seems only natural that people will begin to 

gravitate towards the convenience of speaking their 
request rather than typing it. As voice recognition 
improves, the search button/field may soon be a 
thing of the past. 

48
6 A great session or trade show is often followed by 

a disruptive request to attendees to share their 
thoughts (usually on paper) about the vendors or 
speakers. What if AI could 'approach' someone as 
they were leaving a hall or session and ask their 
opinion about their experience? It would be more 
like a conversation with a friend and less stilted 
than a question which reads 'circle the number that 
corresponds with what you think'. This may be the 
closest we come to receiving honest feedback and it 
certainly would be a lot less painful and disruptive 
for the attendee.

48
7 Your attendees are often drowning in choice, so help 

them make the best decisions and serve up the best 
predicted options for them, to make decisions easier.

48
8 Machine-learning algorithms can map what your 

attendees have done at the event, where they 
lingered, which booths they visited and constantly 
update knowledge of the participant to suggest what 
they are most likely to enjoy doing next.

48
9 Review all the questions submitted to chatbots to 

uncover feedback attendees won't usually share.

49
0 Activate chatbots based on location to ask attendees 

questions on their experience at exhbitions, booths 
and speaker feedback.

49
1 Data-driven intelligence from your event app can 

help to shape future events and personalize content, 
in alignment with individual interests and needs.

49
2 Your app can help you to identify who are the biggest 

influencers and most engaged participants at your 
event.

49
3 Use deep learning to get to know your audience and 

help to improve the way queries are answered in the 
future.

49
4 If you use chatbots you can free up a lot of additional 

resources to staff at other areas of your event.
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49
5 If GPS accuracy continues to improve to within feet, 

there will no longer be a reason to publish maps of 
the trade show floor. Attendees will merely request a 
specific vendor or a service/product and will be given 
directions to that location. AI could help them find 
it even if they weren’t exactly sure what they were 
looking for.

49
6 Some concierge apps integrate with maps and 

could provide attendees with a virtual version of an 
interactive map complete with next session overlays, 
so if you were in the vicinity of a session it would 
alert you to it and when it was starting.

49
7 A chatbot can be available through multiple 

channels - a chat box on the event website, a text 
messaging service or Facebook Messenger. The 
attendee should be able to access it through a 
regular channel they can use at any time.

49
8 Chatbots could be useful for taking care of some 

of the simpler information requests that take up 
so much time for event staff. The inclusion of voice 
control and speech recognition allows attendees 
to ask questions in a natural way and get the right 
answer, right away, every time.

49
9 Chatbots already allow customers to book hotel 

rooms by SMS or Facebook Messenger, removing the 
need to make phone calls, or event go to a web page.

50
0 A virtual concierge system can help customers plan 

their trip and also manage travel, food delivery, 
reservations, booking tickets and activities.

50
1 Are your attendees staying in a hotel and want 

to access information about the surroundings? 
Increasing numbers of hotels are using virtual 
concierge services to help answers the questions 
guests have, without having to pick up the phone or 
go down to the desk.

50
2 A matchmaking algorithm can identify the best 

matches and suggests who to meet, giving a 
percentage score to rank the top matches.

50
3 AI powered networking tools can learn from the 

interest and rejections to offer closer matches the 
more you use it.

50
4 Chatbots can be used throughout the event lifecycle. 

Attendees can ask questions and access information 
at any time, add items to their digital calendar, ask 
questions to speakers in a session, give feedback, and 
more.

50
5 By using AI to calculate the top 10 people you should 

meet at a conference, it removes the serendipity and 
gives you the opportunity to go straight to the people 
that you have the highest chance of doing business 
with or likeminded people that you should know.

50
6 Sentiment analysis can determine the emotions of 

your audience based on their facial experessions so 
you can understand the content and moments that 
resonate the most. Use facial sentiment analysis to 
understand what makes individuals tick and give 
them more of what they want.

50
7 Use facial recognition to identify individuals as 

they approach and tailor content notifications and 
suggestions to their preferences. Screens can show 
relevant ads and information based on past choices 
and history.

50
8 Facial recognition technology can be analyzed from 

multiple cameras at once. The software is tolerant 
of changes in lighting and can pinpoint anyone that 
you need to be aware of, even in crowds of tens of 
thousands of people. From a security perspective this 
is huge in terms of identifying serious criminals and 
threats. 

50
9 It is never too early to start building your online 

community and getting people excited about your 
event. This can take time, so the earlier you start the 
better and more effective your relationship building 
can be.

51
0 Effective event marketing needs more than just 

random postings on social media. Set out your goals 
and targets and a calendar of what will happen, 
when. You need a detailed marketing plan that 
ensures all of your actions tie into your ultimate 
business goals and lets you know if you are on target, 
or not. 
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51
1 Set measurable goals, such as increasing attendee 

numbers by 5% above last year, increasing course 
sales at the event by 15% on the first day of the 
conference, improving brand recognition by 10%. The 
important thing is to work out how technology can 
help you measure these goals effectively and hold 
you accountable to achieving it.

51
2 Don’t leave analysis as part of the recap after the 

event, one of the most useful reasons to use event 
technology is that it can give you real time data 
you can act upon immediately. The effectiveness 
of marketing is predicated on your ability to adjust 
things as you’re going. If you wait until the end, you 
don’t have the ability to change something that may 
have helped you reach your goal. Things move too 
quickly to leave it all to a final assessment.

51
3 Determine the budget for event marketing. Many 

aspects of marketing are free, like social media and 
writing an email, however, there are still time costs 
associated with each activity. Plus, even social media 
requires an investment these days with targeted ads. 

51
4 Figure out who your ideal attendee is, what they’re 

like, what they need, where they are and where they 
hang out online. Build personas which can be shared 
with the team. This will help to frame and focus all 
of your marketing activity, both online and offline. 
Put together a plan on how you will reach your ideal 
attendee through digital marketing and implement it. 
Cyber stalking is not a plan.

51
5 Whatever marketing tools you are using, always 

ensure the messaging speaks the language of your 
attendees and the problems they are experiencing. 
Communicate how attending your event can help to 
reduce their stresses. If done well, marketing should 
appear friendly and flawless. People shouldn’t feel 
marketed or blasted to. They should feel like you are 
providing value and want to be a part of it.

51
6 Analyze and reward your most loyal attendees. 

Anyone that have attended 10 events or more could 
be awarded a loyalty card to receive 5% off all future 
event bookings. Let them know you appreciate them!

51
7 An event brings together a community of like-minded 

people or people with shared interest. If you don’t 
capitalize on that, you’re missing an opportunity. Try 
to engage your audience all year-round, for instance 
via an active Facebook group. Although there may 
be a peak of interest and activity around your event 
date, it is important to be active consistently to keep 
people checking for new content and contributing. 

51
8 Create a library of content from past events so that 

it is easy to search and access. This can highlight to 
those thinking about attending this year that value 
of the learning and resources shared from previous 
events.

51
9 Pull together the top five takeaways from every 

presentation and session at the event and share them 
to recap and highlight the learning from the sessions.

52
0 Schedule Twitter chats around your event date to 

build excitment and discuss some of the hot topics 
that will be covered.

52
1 On your website, blog and social media, encourage 

the personalities of your staff to shine through, 
as your ultimate company, brand and event 
ambassadors.

52
2 Even the best technology needs a little help 

getting noticed and being put to use. Ask the event 
vendor about marketing tips for your rollout. Like 
all other types of marketing, the message must 
be communicated several times through multiple 
mediums. You may even consider running an event 
tech adoption blitz or contest.

52
3 Using the Internet to do research on what your ideal 

attendee wants, or better yet polling them, can help 
you offer them exactly what they’re looking for. Best 
of all, it’s free.

52
4 Remember that ideal client list you made and the 

demographics you laid out? Use that to prioritize 
incoming leads or contact forms.

52
5 Whatever you’re trying to accomplish with eventtech, 

make sure it’s measurable and specific. Ideally, you’d 
follow the SMART goal formula, for greater success.

52
6 Every brand activation campaign needs a call to 

action. After all, you’ve just gone to extraordinary 
lengths to reach your ideal audience. Now you have 
their attention you need them to act.

6. Event Marketing and Social Media Tools

115 THE EVENT TECH BIBLE 2018



52
7 Experiment with the size, colors, positioning and 

wording on your call to action buttons. Monitor 
which have the best conversion rates.

52
8 A well thought out call to action is one that is in 

keeping with your goal. For example, if your goal is 
to increase free trials in your sponsor’s software, your 
call to action should invite them to click on the URL 
to start their free trial, or at the very least, ask them 
to watch a video about the software. Don’t assume 
they know that your sponsor is a software company 
and they want people to check out a demo. Ask them 
to. Repeatedly.

52
9 Digital marketing, also known as data-driven 

marketing, is a broad term that refers to any sort 
of online marketing or marketing using digital 
technologies. This includes social media, search 
engine marketing, mobile marketing strategies, 
and email marketing. Use the data to make better 
decisions for your event.

53
0 For some events TV and radio advertising is still very 

effective, if you have the budget for it.

53
1 Even if you’re not spending a lot of money on your 

brand activation or guerilla marketing campaign you 
should spend a lot of resources on data analysis of 
the effects.

53
2 While it’s important to always be running some sort of 

branding or digital marketing campaign, using the same 
one for prolonged periods of time will become tiresome. 
The most effective campaigns come out of nowhere, 
and entertain, educate, and/or inspire, and then they are 
gone leaving people talking about them. Campaigns 
have a shelf-life, otherwise, they lose their effect.

53
3 Use market research and surveys to truly get to know 

your audience better.

53
4 On Instagram Stories, add a location or hashtag 

and others can click to bring up all postings in that 
location.

53
5 Offer rewards for those actively posting on social 

media about your event. When a certain volume 
of posts are sent or key words are used this could 
unlock a badge and be tracked on a leaderboard. 
The winner, or the top ten, could then win various 
sponsored prizes.

53
6 Use social wall technology that combines content 

from multiple social networks.

53
7 Choose a social wall technology that combines 

sponsor's ads within the stream of content from your 
attendees. Some enable pictures, videos or rotating 
banners to be embedded.

53
8 Incorporate fun tech, such as a machine that 

generates bubbles in line with the number of social 
media postings generated using the hashtag.

53
9 Share relevant content using popular weekly 

hashtags, such as #motivationmonday, as well as 
relevant and well-used hashtags for your event niche.

54
0 Facebook Events automatically syncs to your 

attendees' calendars and sends out a reminder that 
the event is coming up, and even potentially what 
time they need to set off.

54
1 Gobos are a fun and often cost effective way to 

incorporate branding into your lighting effects and 
also inject some movement if you go for a moving 
head gobo.

54
2 Allow and encourage comments on your blog posts 

and leave thoughtful comments on relevant content 
posted by others in your industry too.

54
3 Link blog comments to Facebook so people 

automatically comment to Facebook to increase 
engagement there.

54
4 List the top 10 trending posts on your blog to inspire 

people to read more of your content.

54
5 Continue to share popular blog posts from your 

archives as well as new posts, so long as the content 
is still relevant and up to date.

54
6 Repurpose blog posts into different formats, such as 

video, quotes that can be used on social media, and 
infographics.

54
7 Give your attendees a lanyards with a phone charger 

incorporated and keep everyone connected and fully 
charged.
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54
8 Always work inbound leads first. These are people 

who have reached out to you. Most event planners 
understand the priority behind a contact form but 
fail to see that there are other inbound lead types. 
These could be people who stopped by at your booth 
at a show, asked you a question via social media, or 
downloaded material from your website.

54
9 Get the word out through social media. But if you’re 

having an in-person event, unless you expect people 
to fly in for it, keep your messaging, posts, and ads 
very targeted to local invites and search.

55
0 Use an online press release distribution service, to 

get your press release shared with relevant news 
listing sites, journalists and publications. Some 
of these are free, whilst some are paid services. 
Likewise, some focus on specific niches, and others 
accept all news releases.

55
1 Self-service, drag-and-drop websites can be created 

without web design skills using templates and 
website builders. 

55
2 Create a strong website contact form, that tells you 

what you need to know before contacting them. If it’s 
a question, allow them to type it in a notes section. 
If it’s availability prompt them to add a desired 
date and size of the event. If it’s a pricing inquiry 
ask them for all the details that go into your pricing 
analysis. That way you don’t have to contact them to 
get the basic information to answer their question. 
You already have it and can skip right to providing a 
response.

55
3 Post regular, informative, content to your event 

website to improve your visibility in search.

55
4 Create bespoke landing pages for your event by 

using a landing page creation tool.

55
5 Make use of lightboxes and pop ups to grow your 

event mailing list.

55
6 There are so many ways to stay connected with your 

audience, just make sure you allow them to opt in for 
these things. Let them select their preferred method 
of communication or opt out at any time.

55
7 Featuring worthwhile content (according to your 

ideal attendee) on your website allows you to reach 
interested people 24/7. Your content can be feeding 
people and the search engines even when you’re not 
working. You can use your content in social media 
postings, as part of your newsletter, and in your email 
marketing. Plus, your content gives your audience 
something to share with their tribe.

55
8 Ask your speakers to write a blog post in advance of 

the event, tackling some of the issues they will be 
discussing in their presentation.

55
9 Create playlists with the top tunes for all of the 

artists confirmed to perform at your music festival. 
56

0 Some ticketing platforms distribute events to music 
streaming software, so that targeted ads can be 
delivered to fans. They can then purchase a ticket 
without leaving the music streaming service.

56
1 Venues and clubs can easily get verified on music 

streaming services, and can use it as a marketing tool 
to highlight playlists, artistes and forthcoming events.

56
2 Music streaming services can recommend events to 

listeners based on their music preferences and email 
an artist’s followers when new tour dates are posted.

56
3 Discovery tabs on music streaming platforms can not 

only suggest new music to listen to, but also concerts 
and festivals that the listener should attend.

56
4 Adopt a theme tune or sound byte for your event and 

use it on video content, playlists and even on your 
website if you wish. Also make use of it during the 
day as different speakers or performers make their 
way to the stage.

56
5 A podcast may help you to appeal to a different 

audience than you are currently reaching and spark 
interest for them to attend in the future.

56
6 If you can produce a podcast and keep it up 

throughout the year, it will help with event retention.
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56
7 Set up a YouTube channel and start posting regular, 

interesting video content to grow subscribers 
interested in the topic of your event. 

56
8 Why recreate the wheel when conference vendors 

may already have created great resources that can 
be shared on a public drive or scheduled out through 
scheduling software. Ask session leaders to share an 
article in your online public space or create a deep 
dive file library and offer access as a special perk for 
early-bird registrants. 

56
9 Launch a report ahead of your event and reveal 

interesting research findings to encourage 
downloads and interest.

57
0 Issue a press release detailing some interesting 

findings to gain some media coverage.

57
1 Create slides, using bold graphics and fonts and 

detailing key findings and shareable content from 
recent research you have undertaken.

57
2 Even if you don't have design skills, online tools 

exist to help you create simple infographics, which 
can be a great way to visualise concepts, stats and 
comparisons.  

57
3 Use technology to run digital campaigns on behalf of 

sponsors to create a new source of revenue for your 
event.

57
4 Personalization is key and that involves personalizing the 

communication as well as who receives it. For instance. If 
you have a list of attendees from last year that you want 
to reach out to again, cull that list and pull out anyone 
who has already signed up for your event (ideally use 
tech that does this for you to avoid human error).

57
5 You need to spend as much time on your subject 

line as you do the content of the email. Most people 
decide whether your email gets opened based on the 
'from' and the subject line. This decision takes only 
seconds, especially when there are countless other 
unopened emails in the inbox.

57
6 Some email marketing tools allow you to send emails 

to suit the time zone of the recipient, for a better 
chance of getting attention and improving open 
rates. 

57
7 Analyze your clicks. No one clicks out of kindness. 

If they click, they have some interest in you, your 
services, or your content. Ideally, you will have 
technology in place that could keep track of their 
activity history and you could analyze it for patterns. 
For instance, do they seem to click on a particular 
topic, like corporate events? If so, consider touching 
base and offering them your corporate events guide.

57
8 Email can be used for drip marketing. Create a drip 

marketing campaign for those who have signed up to 
attend. Send them information about the event and 
the host city every week or so. Not only will they get 
excited, but they’ll also be likely to talk about it on 
social media.

57
9 Take the time to do some A/B testing on your event 

emails to ensure the most conversions.

58
0 Do you ever need to follow up on emails if you 

haven't received a response by a specific date? 
Email extensions exist which allow you to schedule a 
reminder if you haven't heard back. At the scheduled 
time the email will appear at the top of your inbox 
so you know to send a follow up message or you can 
automate a follow up message to be sent if the email 
hasn't been opened/read/clicked. 

58
1 If you are working late at night but would prefer your 

client or colleague not to know, you can schedule 
your emails to send out during office hours the 
following day.

58
2 Some email tools enable you to track exactly when 

your emails are opened by the respondent, and their 
device and location. Some will also let you know 
when an attachment has been opened and if the 
whole or part of the document has been read.

58
3 Create automatic reminders for follow ups with 

customers. If your sales team need to follow up with 
someone after a week, make sure a reminder task 
pops up for them.

58
4 If your CRM and event registration site sync, it can 

share their complete event history - including events 
registered for and attended - and help your sales 
and marketing teams get a complete picture of their 
history.

58
5 Find out which platforms your attendees are active 

on and focus content on those networks.
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58
6 Create active groups and communities to let your 

audience connect and discuss the issues that are 
important to them. 

58
7 Self-service, drag-and-drop features have replaced 

a lot of the software precision designers use making 
it easy for the rest of us to create impressive visuals 
using templates and web-based tools. 

58
8 Photo editing apps can allow anyone to enhance 

their pictures, without expensive photo editing 
software. Filters and special effects can make an 
average picture look outstanding.

58
9 Understand the social sentiment around your 

event. There’s technology that lets event planners 
understand and respond automatically to emojis 
and GIFs in the same way you would 'listen' to social 
media.

59
0 Digital flyers are easy to send out, without having to 

commit to large and expensive print runs. They also 
have a lot less impact on the environment. 

59
1 Reappearing in front of someone who visited your 

site but didn’t register for the event or buy a ticket 
can increase sales.

59
2 Digital event swag can be used for pre-event 

marketing, by highlighting some of the deals which 
are available to those that buy a ticket for the event.

59
3 Virtual event swag can give the same perks as a 

traditional goody bag but without forcing attendees 
to lug an extra bag around with them.

59
4 Digital event bags can offer vouchers which can be 

claimed, ready to be exchanged in person at the 
event.

59
5 Virtual swag enables codes to be issued and gifts 

obtained when the attendee is back at home or at 
the office, making it more convenient to redeem.

59
6 Digital event bags mean that less unwanted swag 

ends up dumped in the trash.

59
7 Every interaction with virtual event swag can be 

measured. Unlike with tradional promotional items, 
digital event bags can record every view, click and 
interaction, which can be reported back to the 
companies involved.

59
8 Virtual swag can enable attendees to access the 

sponsor information and deals when they can act on 
it – not in the middle of a busy event.

59
9 Sponsors can track purchases made by new 

customers acquired as a result of interactions with 
digital event bags through the use of cookies. 

60
0 Ask local bartenders to create an artisanal cocktail 

as part of a conference cocktail contest. Your 
attendees can vote for their favorite at the welcome 
reception through your app or on social media. The 
winner of the competition is designated your official 
conference cocktail. You can do this with mocktails 
or hors d'oeuvres as well.

60
1 Create a competition among the vendors with Minute 

to Win It or family picnic type games like tug of 
war and potato sack races. Let attendees cheer on 
their favorite vendors. You might consider allowing 
vendors to 'draft' customers to get in on the action 
as well. You can award ribbons for the competitions 
that they can hang on their booths. Encourage social 
sharing.

60
2 Use a tool to manage your social media contests and 

to fairly generate and select competition winners.  

60
3 Combine multiple data sources into a single platform 

that can help you to understand your fans better, 
so that you can start to sell more tickets, run more 
effective campaigns and get more sponsors on board.

60
4 Personalize your event with the data you already 

have, by compiling information from multiple tools 
and documents.

60
5 Set up affiliate links for influencers, staff and event 

stakeholders and track who generates the most 
interest and revenue.

60
6 Incentivize attendees to sign up their friends and 

colleagues by offering part of their event ticket 
price to be refunded for every additional sign up. Let 
people know that if they can encourage bookings 
through their affiliate link, they could potentially 
earn back the cost of their event fee.

6. Event Marketing and Social Media Tools

  EVENT PROMOTION AND DIGITAL TOOLS

119 THE EVENT TECH BIBLE 2018



60
7 Create an online ad campaign to promote your event.

60
8 Embed clickable links and content by annotating 

pictures and video.

60
9 Social schedulers save you time and resources while 

they help you engage your audience. Set a series of 
tweets or posts to occur during your event. Many of 
them are free and can help you stoke conversation, 
invite people to pop-ups, and engage without you 
being 'available' at that moment.

61
0 To ensure your event information receives the best 

exposure on social media, make sure your hashtag is 
well-known to all attendees and potential attendees. 
Some tech that has social media tie-ins will allow 
you to create a default template for tweets so that 
all the tweets automatically have the event hashtag, 
unless manually removed.

61
1 In addition to the awesome content you’ve created 

and posted to social media, you also want to have 
conversations with people on these platforms and 
listen for mentions about your event. Join them in a 
natural way. Make helpful suggestions when you can 
and look to be of value. Do not sell to anyone.

61
2 Listen on social media both through hashtags and 

keywords. Create a Twitter list of attendees and scan 
it periodically to ensure everyone is content and 
satisfied. If not, escalate the issue appropriately.

61
3 Visual content performs much better in terms of 

engagement, sharing and helping to catch the eye 
in feeds, so when posting a status update or a post 
within a group include a vibrant and relevant image.

61
4 Audiences differ according to the platform. Make 

sure the content you share and visuals attached 
are customized for each platform so the reach and 
engagement can be maximized. Images that cut off 
the punchline will just be skipped over in most cases.

61
5 Create custom filters or frames for Instagram, 

Facebook and Snapchat for your event to maximize 
engagement and help promote your event.

61
6 Ask for testimonials and recommendations to be 

recorded on your LinkedIn profile.

61
7 LinkedIn works well as a digital portfolio and resume. 

Add projects and achievements, as well as your skills 
and job history.

61
8 Be active in groups on LinkedIn. Show your expertise, 

share content and contribute to discussions on 
interesting topics. 

61
9 Create your own group on LinkedIn and share 

content with your members.

62
0 Write thought-provoking Pulse articles on LinkedIn.

62
1 Check out the people that have viewed your 

profile on LinkedIn and reach out to any interesting 
prospects.

62
2 Investigate the contacts of people in your network 

and request introductions to those that you are 
interested in working with.

62
3 Instagram Stories, Facebok Stories and Snapchat 

increase the sense of urgency for people to view your 
posts before they disappear forever.

62
4 Create a Snapchat filter for your event.

62
5 Create Pinterest boards for each of your areas of 

expertise and add interesting content, including 
content back to your own website.

62
6 Contribute to public boards on Pinterest in your 

niche.

62
7 Set up private Pinterest boards and share only with 

other team members and clients. Share some of your 
vision, inspiration and ideas to get a feel for what the 
client is looking for.

62
8 Share real-life event projects you are particularly 

proud of on Pinterest to promote your skills and 
business. Use relevant hashtags, a full description 
and link to your website.
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62
9 Encourage your event attendees to contribute to a 

shared Pinterest board, sharing resources, hints and 
tips on specific topics covered during your event.

63
0 Pinterest is a gold mine for creative event ideas, 

particularly if you are working on a budget and 
happy to get crafty. 

63
1 Share your blog posts to Pinterest and create a large 

oversized image designed to attract more interest 
when shown in the Pinterest feed and search results.

63
2 Don't forget social media is about the conversations. 

Don't just post content; listen and respond too.

63
3 Share exclusive behind the scenes footage of your 

event on your social media channels.

63
4 Social media is the best place to connect with 

influencers. Check out their following and real 
engagement levels, start conversations with them, 
share their content and start to build up a rapport 
and get reconized. 

63
5 Set up a Twitter or Facebook poll and see the 

feedback received. This can be a good teaser in the 
lead up to your event and to guauge opinions.

63
6 Add up to four pictures to every tweet.

63
7 Make use of the GIF library on Twitter to add funny 

animations to your content.

63
8 Create living images to cut through the noise on 

social media.

63
9 Use Boomerang to make and share mini videos and 

bursts of movement to Instagram.

64
0 On Instagram, archive posts that you no longer want 

to be visible on your feed but don't want to delete 
completely.

64
1 Instagram pictures don't always have to be square. 

The layout option enables you to collage up to four 
pictures together and flip, mirror and manipulate 
images. 

64
2 To improve the quality of the images you capture 

via your smartphone, download one of the many 
photo editing apps to give a more polished finish and 
experiment with filters, effects and enhancements.

64
3 Posting your public event to Facebook means 

that it will show up in location based feeds and as 
attendees select that they are interested or attending 
it will notify their network too.

64
4 Make the most of existing content by resharing 

images from one or several years ago. This can be 
a nice way to share pictures from previous events 
and get attendees reminiscing and trying to spot 
themselves and their friends and colleagues.

64
5 Share an image per day or week from your 

most recent event and encourage people to tag 
themselves on social media.

64
6 Create your own personalized emojis.

64
7 The Snapchat heatmap can show where a lot of 

content is being generated, so that others can click 
and explore your event too, creating ultimate FOMO. 

64
8 A broadcast message on WhatsApp allows group 

messages to be sent without sharing any details of 
other group members with the recipient. In essence it 
acts like a blind copied email so the recipient thinks 
the message has just come through to them.

64
9 Install Whatsapp on your desktop PC or laptop to 

send and manage replies and mirror the app on your 
phone.

65
0 Check that noone has used your hashtag, before you 

'claim' it.

65
1 Have one hashtag, stick to it and share it widely. Also 

ensure that your event host is well briefed to mention 
the hashtag and WiFi details at the start of the day, 
and give reminders throughout.

65
2 Tag people in the picture to encourage sharing/

retweets/re-posts.
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65
3 Create bespoke graphics which can be shared on 

social media, with the event logo and hashtag. Use 
an app quote generator to create a template and 
generate live quotes from the speakers.

65
4 Dedicate a member of staff to social media, so they 

can tweet pictures, quotes, videos and updates about 
what is happening at the event and be the voice of 
authority for anyone that can't be there. They can 
also listen, respond and RT content from others.

65
5 Play games on social media, for instance, take 

pictures of common objects relevant to the industry 
your event serves. Use close ups and strange angles 
to make it difficult and then ask people to guess the 
object.

65
6 Start a Facebook Messenger group for your event 

and share daily inspiration and interesting content 
from your event niche.

65
7 On Instagram, paste a banner picture - one image, 

split across 3, 6 or 9 squares.

65
8 On event days use Instagram Stories to share pictures 

and videos and build up the action throughout the 
day.

65
9 Generate a giant branded mosaic using Instagram 

posts from your event.

66
0 Build an experiential marketing campaign which 

could go viral on social media. 

66
1 Utilize easy sharing technology like pinable images, 

tweetable quotes or QR codes that create auto posts 
for the audience.

66
2 Pay attention to capturing the fun people are having 

at your event. After all, fun is contagious. People 
want to to be entertained, educated, and inspired. 
Look for ways to give them that and you’ll get more 
shares and likes, and general interaction with your 
content.

66
3 Provide share-worthy experiences that your 

attendees are desperate to post on social media for 
their peers to see.

66
4 Promote the guest speakers or presenters that are 

being featured by asking them to submit video clips 
or photos to include within your promotional video

66
5 Do you know that you can add music to Instagram 

Stories? Share your event playlist or themetune and 
get everyone hyped for your event.

66
6 Add subtitles to your videos as many people watch 

on social media and the sound is automatically 
muted. Use subtitles to get their attention so they 
turn up the volume and listen.

66
7 Create a video highlights reel with some of the best 

bits from your event. A 3 minute video is perfect to 
keep peoples attention is a fast punchy show reel. 
This will be useful to use in marketing for next year, 
as well as continue the high from this year's event.

66
8 Create a timelapse of your event - from the empty 

hall, through the set up, to the live event.
66

9 Use tools to help you analyze and get the most out 
of your YouTube channel, including the best times to 
publish, suggested tags and how your competitors 
are performing.

67
0 Start some fun discussions on your social media 

channels, such as 'Tell us who you are... using only 
emojis' or 'Describe what you do in three words'. 
Light entertainment can work as a great ice breaker 
ahead of your event that everyone can get involved 
with.

67
1 In your Facebook group, ask people to pin on the 

map where they are from. This can help people from 
the same area connect, or perhaps even travel to 
your event together.

67
2 If you have a multi-day event, consider adopting a 

local non-profit and encouraging attendees to give 
back through a service project. These projects not 
only make attendees feel good but they serve as 
excellent ways to get to know one another. It also 
provides great social media shares of people giving 
back. If you’re not sure what non-profit to help with, 
allow different teams to go to different locations or 
use tech to crowdsource and vote on the non-profit 
that receives your assistance.
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67
3 No matter how someone approached you, the 

follow-up is critical. Check in with them periodically 
to see if you can be of service. Use drip marketing or 
a newsletter to stay in touch and remain top of mind 
so that when they need an event planner, they think 
of you.

67
4 If you send out any sort of cold messaging via email 

or a newsletter, monitor and follow up with those 
who have clicked on any of these materials. If the 
person is someone who started as an inbound lead 
where they contacted you and were then added 
to a list, they take priority. Otherwise, anyone who 
clicks on your email or newsletter content deserves 
a polite, "how can I help you?" or "would you like any 
additional information?" contact.

67
5 Help your attendees to help you promote your 

event by incorporating social sharing buttons 
at meaningful places throughout your website 
(registration confirmation, schedule, blog posts, etc.)

67
6 Automate your workflow by connecting your tools. 

Save interesting content so your social feed can 
automatically share content you have pre-selected at 
optimum times.

67
7 Need a daily update on your registration numbers? 

By connecting your tools you can automatically 
receive an email or text with the information you 
need.

67
8 Cut out the noise from your general Twitter feed by 

creating lists of selected accounts. You can now read 
your feed by 'topic' or 'interest'.

67
9 Some tools can help identify the most influencing 

accounts in your niche. Identify and watch the 
competition.

68
0 Whatever marketing tools you use, make sure 

they allow you to personalize communications 
to your audience effectively. Use their names in 
communications and mention past activities or guest 
history to make them feel like they will be missed if 
they’re not in attendance.

68
1 Give discount codes to people to share and refer 

their friends or offer discounted tickets for people 
who have attended in the past. This is your strongest 
base of attendees so playing up to their loyalty is a 
good move.

68
2 Use A/B testing to determine the most effective 

social media campaign for your business.

68
3 Use innovative ad formats (like Canvas on Facebook) 

to differentiate yourself from the competition.

68
4 Use behaviors in Facebook Ads to reach the most 

relevant target for your business.

68
5 Upload a list of emails to Facebook Ads to match 

your customer profiles in Facebook and target them 
when needed.

68
6 In terms of segmentation, the smaller and more 

precise the target selection for social media ads, the 
better the response is likely to be.

68
7 Geofilter targeting means that you can set 

geographical limits so that only people in a 
particular area are notified. This is particularly useful 
if you are running a local event.

68
8 A Facebook Pixel is an analytics tool to measure the 

effectiveness of your ads. Use pixels to understand 
the actions people are taking on your website and 
reach audiences you care about.

68
9 Social schedulers save you time and resources and 

help you to engage your audience but get work done 
too!

69
0 Social media scheduling tools help you link all 

channels together and reply easily from one 
dashboard. You can schedule posts, reply to users 
and interact from one place to save logging in and 
out of accounts. View analytics of how your posts or 
channels are doing, save time and streamline your 
social media activity.

69
1 Help your attendees share their stories. Tell yours 

and don’t forget your sponsors. Storytelling is highly 
effective in motivating people to perform an action, 
like buying a ticket. Use a mix of videos, blog posts, 
quotes, images, case studies and any other formats 
which will appeal to your target audience.

69
2 Start a fun discussion on your Facebook page and 

ask people to share emojis and GIFs to explain their 
experience of the event.

6. Event Marketing and Social Media Tools

123 THE EVENT TECH BIBLE 2018



69
3 Have a fear factor contest. The idea is to have 

contestants face their fears or do something gross for 
a prize. For example, blindfold them and ask them 
if they’d be willing to eat two forkfuls of worms. Just 
make sure they don’t have any food allergies and 
don’t actually give them worms. This type of show is 
very entertaining and makes for good social media 
shares and live video.

69
4 Create a digital wall of messages. Attendees could 

be asked to share something they’re proud of, 
something they love, something they wish they had 
a chance to say, their favorite tip, whatever you’d 
like. The key is that you would want people to feel 
inclined to share and to read what others have 
shared. 

69
5 Prompt conversation starters as a way to get 

feedback on social media. Invite your audience to 
finish a sentences about the event, for example, I 
loved ____, I learned ____, etc. An added bonus to 
this type of input is that it requires people to think 
about the value they got out of it.

69
6 Keep track of who’s sharing what at your event and 

publish your top social sharers each day or at the end 
of your event. Make sure everyone knows that only 
those using the event hashtag will be eligible.

69
7 Another interactive idea using social is showing 

posts from attendees in public spots on monitors or 
projected onto walls. People love to see themselves 
and their quotes in a public setting. You can also ask 
questions on social or on your event app and share 
answers or survey results as people are waiting for 
sessions to begin. These questions needn’t be about 
the event. They can be fun “Have you ever...?” or “get 
to know you” style questions like “What fictional 
character are you most like?” and then provide 
multiple choices for answers. These polls can be 
highly entertaining and serve as great conversation 
starters.

69
8 Creating and sharing valuable content will position 

you as an industry expert, understanding of your 
client's needs, helpful, and a resource to turn to for 
assistance. All of these things will help to bring them 
back when it is time for them to make a decision 
about their event.

69
9 Some tools can help you organize your content 
sources and help save time when navigating through 
feeds by allowing you to sort them by categories.

70
0 No one likes to wait for an event. If you have people 

assembling before a program or event use tech to 
broadcast their posts or tweets on a screen. They’ll 
be entertained and vanity will give attendees an 
increased interest in posting.

70
1 Provide interactive displays to enable attendees to 

seek the information they need, using familiar touch 
screen technology.

70
2 With always-changing room configurations, and 

potential for itinerary changes during an event, 
ensure digital signage can be updated regularly and 
on the fly with minimal effort.

70
3 Interactive signage can provide information on local 

attractions, flight information, weather updates and 
event details, to name a few.

70
4 If you are using a free livestreaming tool you 

probably want to limit these live engagements to 20-
30 minutes at the longest, due to audience attention 
spans. If you want to stream for longer, Facebook 
Live now allows for 4-hours of streaming at a time.

70
5 Create a digital file which your event attendees can 

contribute to. Collaboration tools can allow, text, 
images, videos, links, documents and more to be 
added and explored.

70
6 Drone footage can give an exciting and fresh angle 
to your event, to make people sit up and take notice. 
Consider creating drone footage over the area 
around your event venue, capturing sunrise and 
sunset shots. 

70
7 Digital sponsorship ideas enable you to measure the 

number of views, clicks, and possibly purchases as a 
direct result of the evemt

70
8 Buy a Poloroid camera or smartphone printer to 

generate and distribute some snapshots from the 
event floor.

70
9 Charging points can be in high demand at your event 

and an appealing idea for sponsors. Consider renting 
branded charging solutions.

71
0 Use projection mapping to create stunning table 

centerpieces that don’t block guests from seeing 
one another, or to create an elaborate projection 
mapped cake.
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71
1 Projection mapping onto the outside of your venue is 

a surprise welcome for your guests and also captures 
the attention of passers-by.

71
2 There are free analytics tools out there that can 

help you see what your most popular content is, how 
many people are coming to your page, and more. You 
can save money by eliminating what isn’t working for 
you.

71
3 Track how visitors use your website. Where do they 

look, click and scroll? Put the most enticing content 
above the fold.

71
4 Assuming someone has downloaded content from 

you in the past or are on your email list, you can 
track every time they visit your site (if you’ve invested 
in the technology to do so). Pay particular interest 
in what they’re downloading and the pages they’re 
visiting.

71
5 When you contact a potential client to see if you can 

be of service, share a piece of content that is in line 
with their interests. Just make sure it’s not something 
they’ve already downloaded.

71
6 However you decide to do your own cold calling (or 

approaching), make sure you have your ideal client 
information at your fingertips. Make sure they are 
targeted contacts to people who would make good 
clients. Research them on the web and their social 
media presence. Otherwise, you are wasting your 
time and theirs.

71
7 Check out which posts perform best on each social 

platform so you can repost them at a later time 
when you need a boost in traffic or to repurpose old 
content.

71
8 When sharing a video multiple times, consider 

embedding and cross-post to it, so that the total 
number of views can be counted on a single video.

71
9 Use custom tags to easily track traffic coming from 

your campaigns using the Google URL builder.

72
0 Constantly work at growing your email list. Email 

marketing is a powerful marketing tool but it needs 
to be reaching the right people.

72
1 Post staff near the exits and ask each person leaving 

(or as many as they can get to) to use one word to 
describe what they thought of the event. Record 
responses and create a word cloud of the answers.

72
2 As people are leaving your event, ask them if they 

are happy to be filmed giving a 10-second depiction 
of their experience that day. This can be shared on 
social media and used in the promotion of the event 
for next year.

72
3 Sometimes it’s not about having a brand new event 

idea, using techology can breathe new life into a 
well-established event. Think about how you can 
incorporate tech into your event and make it fun and 
engaging for your attendees.

72
4 Encourage speakers at your event to ditch the 

PowerPoint and consider using other methods of 
engagement, such as video, no slides or creating an 
interactive session with live polls and Q&A.

72
5 If your MC needs notes, consider putting them onto 

an iPad or tablet. This looks smarter than having 
sheets of paper or prompt cards to refer to.

72
6 Always ensure your speakers can see a comfort 
monitor on the stage, so they don't have to twist 
around to look at what is showing on the screen 
behind them. This is particularly important when 
using live polling or live Q&A too.

72
7 Ban bullet points and too much text and information 

on slides. Create a slide template and outline to 
speakers well in advance that you expect them to 
use strong images and minimal text throughout their 
presentation.

72
8 Session leaders can share their slide decks with 

your audience via their phones. No more squinting 
to read a screen again. But the best part of slide 
sharing technology is that every interaction with the 
material is captured and it can be downloaded into a 
CRM giving you insights into your attendees’ activity, 
which you can then use to create a better experience 
and a more targeted marketing campaign.

6. Event Marketing and Social Media Tools

  TRACKING AND REPORTING

  INTERACTION AND ENGAGEMENT
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72
9 Slide sharing tech can allow your attendees to share 

specific slides on social media, if you want them to 
be able to do so.

73
0 A short time before the event, issue a short electronic 

survey via your event app or preferred survey 
platform. Ask attendees to rate their knowledge and 
experience on different topics that will be covered 
at the event. Afterwards, issue the same survey again 
and analyze how the responses have changed and 
improved.

73
1 Run an 'Ask Me Anything' session with one of your 

speakers, with questions submitted via an app.

73
2 When you want attendees to submit questions via 

the app, for instance during a Q&A session, panel 
discussion or Ask Me Anything session, push the 
question screen so that it is easy to quickly type and 
submit a question and there is no need to hunt for 
the right tab.

73
3 If you are the show caller or stage manager and 

want to get a message to the host on stage, send 
the message as a question so they will see it from 
the moderation panel but it won't be live for the 
audience to see. For instance, if you need to ask 
them to fill for a few extra minutes you can send 
the request this way and they can pick it up whilst 
presenting.

73
4 Capture the live poll responses from your event and 

as well as sharing them on social media, consider 
writing a press release around them. If your event 
brings together a group of experts and some of the 
results are surprising or controversial, this could be 
particularly newsworthy.

73
5 Invite your attendees to share their talents as a social 

element of your event program. Get your audience 
involved in voting using technology to determine the 
winners.

73
6 Test, test, test! If you are using technology test it 

thoroughly ahead of your guests arriving.

73
7 Brief your speakers, facilitators and performers early 

in the process about the live interaction technology 
you will be using at the event, so that they can plan 
and incorporate the tech within their sessions.

73
8 Add in plenty of rehearsal time so that anyone using 

the event technology within their session has the 
chance to simulate and test it out before they are in 
front of a live audience.

73
9 Ensure that the host or presenter gives plenty of 

warning before a live poll is about to take place. 
Otherwise, the audience could be scrambling for 
their device and miss the chance to respond.

74
0 Start with a test poll or a simple question to get your 

audience used to the technology.

74
1 Plan in advance how you want live polling results to 

be displayed. Do you want to display the numbers of 
people that responded or a percentage? Would a pie 
chart or bar graph work best? Match the colors to 
your event branding.

74
2 Change the course of your event based on the 

responses for added excitement. This idea can be 
used to create pop-up topic sessions.

74
3 Make it clear to your audience exactly how long they 

have left to submit their response. Have a countdown 
timer and some music to highlight the last few 
seconds of voting time.

74
4 If you need a secure voting and balloting platform, 

there’s specific technology for that. Awards shows to 
associations, don’t let human error cost you money.

74
5 Get introverts to participate by submitting their 

questions via an app, instead of having to speak out 
publicly or use a microphone.

74
6 Use tech to crowdsource audience questions. Allow 

people to vote them up or down to reveal the most 
popular items.

74
7 Have a dedicated moderator to approve questions 

submitted via the app and delete any that are 
inappropriate.

74
8 Notes taken within your app can automatically be 

emailed to the attendee afterwards. This keeps them 
using and coming back to your app.

74
9 Make everyone feel like a million bucks with a 

minimal investment. There’s tech that works through 
a smartphone to project information on a screen that 
is tailored to the smartphone owner. It uses beacon 
technology but can make guests feel like they’re 
walking the red carpet.

7. Engagement and Live Interaction Tools
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75
0 Increase engagement and create a memorable 

experiences by using video beacons to make 
magical happenings take place on the event floor as 
attendees pass. 

75
1 3D printing is used at Gulliver's Gate tourist 

attraction in New York. Visitors can have a 3D body 
scanned image taken and made into a miniature 
version of themselves. This can then be added to 
the miniature world and they also receive a tiny 
model to keep as a souvenir. Using a similar idea at 
events, where an attendee can contibute to a bigger 
picture project and also keep something as a special 
momento is a powerful idea.

75
2 If you’re surveying people electronically, let them 

see an instantaneous list of how others answered in 
graph form. This sparks a natural curiosity and will 
get them to complete the other questions as well. If 
you’re using other indicators of sentiment, find a way 
to post those either to a monitor or by updating a 
poster with results. People are naturally curious and 
it builds community. Plus, visitors are more apt to 
agree to provide their opinions if they know others 
are doing it as well.

75
3 Be different with your audio visual and stage set up. 

Instead of having everyone facing forward to the 
stage, put the stage in the middle of the room for a 
360-degree vantage.

75
4 Use actions to unlock different elements of your 

event or performance. For instance, the crowd needs 
to make some noise, to a particular level before the 
next act will be revealed.

75
5 Use wearable tech to measure things like movement 

and dancing, and pitch a leaderboard battle between 
the boys and girls.

75
6 Wearable sensors could even be used in a conference 

environment, so track the parts of the event and 
specific parts of the presentation that gets the 
audience most fired up.

75
7 Hire an iPad DJ for your next social or evening event.

75
8 Tech exists to create a giant mural art design, using 

post-it notes. Get your attendees to build the image, 
following the instructions generated, in a fun and 
light-hearted bonding activity.

75
9 Use eye dropper software to pick out the exact 

colors from your logo and branding and match it 
to different elements of your design, such as call to 
action buttons and links.

76
0 Sports brands are already selling web-enabled, team 

jerseys, which build on the affinity between fans and 
players. By tapping their phone to an NFC chip in 
the tag they can access bonus footage, interviews, 
training tips, playlists, game updates and replays. For 
ultimate fans, this is a cool way that tech can allow 
them to get closer. 

76
1 Touchscreens can recognize your attendees and 

tailor content to them as they go past.

76
2 Using tech, staff can greet attendees by name as they 

approach for the personal touch.

76
3 RFID technology can enable you to place a product 

onto a smart surface and to view and interact with 
product information on a screen above.

76
4 Encourage exhibitors to explore touch screen 

technology on their stand to ask visitors specific 
information about their preferences and find the 
products that match their precise requirements.

76
5 Well known brands are already experimenting with 

delivery by drones. How long will it be until you 
receiv drone-powered deliveries too?

76
6 Use tagged URLs and trackable short links to track 

clicks effectively.

76
7 Use props such as picture frames and oversized 

props and lettering to encourage more pictures to be 
taken and shared on social media.

76
8 Experiment with slow motion camera shots of your 

event in action.

76
9 Have a vending machine at your event, which 

unlocks rewards for every social media post shared, 
using a specific hashtag.

77
0 Use motion sensors to make sounds and actions 

when attendees walk past.

7. Engagement and Live Interaction Tools
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77
1 Robots can be programmed to hand out resources 

and collateral and engage with attendees.

77
2 Technology exists to lock away mobile phones in 

pouches, so that no pictures or recording can be 
taken during performances or highly confidential or 
controlled moments. The attendee keeps their phone 
with them, but they can only get access to their device 
outside of the lock down area or after the show. 

77
3 Add a silent disco to energize your event and let two 

DJs battle it out. Attendees can choose the channel 
playing the music they love.

77
4 Cutting edge tech that your guests can interact 

with will always attract attention. Robots, tech that 
responds to sound or behaviors and touchable tech 
are sure to gather a crowd and add a wow factor.

77
5 It can be revealing and a great discussion point to 

use a collaborative tool to get people to plot their 
answer on a scale and then reveal all of the answers 
received by the group. People can see where their 
answer sat against everyone elses responses and the 
reasons behind those ideas can be discussed.

77
6 Slack is a great tool for communicating between 

event attendees, as well as team members. Use it for 
deeper dives and conversations before, during and 
after the event.

77
7 Take deeper dives into content and discussion points 

after the conference by creating documents that 
everyone can contribute to. Ask them to contribute 
the key points they took away from the session, 
further questions it raised, useful reading and other 
resources people can refer to. 

77
8 Free note taking apps are perfect for jotting down 

quick notes and allowing you to log in from any 
of your devices. Simply download the app on your 
phone or tablet and access via the web browser and 
you can save and share links or have access to your 
ideas from anywhere. 

77
9 Use a digital graffiti wall to encourage your 

attendees to get creative. Their designs could be 
printed onto bags, t-shirts or hats and be a fun, 
personalized and branded gift to take away.

78
0 On event days, run a challenge and leaderboard, 

involving your event staff, volunteers, and vendors to 
see who racks up the highest step count during the 
set up, live event and de-rig.

78
1 Set interactive challenges for individuals or teams at 

your event, and get them to tweet their answers or 
photographic evidence that they have completed the 
task. The first to complete each challenge can win a 
lucrative prize.

78
2 Ask your speakers to use the app to create a short 

quiz at the end of their workshop session. This can 
test understanding of some of the key points covered 
and highlight anything that didsn't resonate as 
strongly.

78
3 Give a different twist to gamification by having a 

swag scavenger hunt, where you have to find the 
vendor who has each item.

78
4 Make your own event carpool karaoke. Fashion the 

inside of a car, rig it with a karaoke machine (in case 
someone doesn’t know the words, although that’s 
funny too), invite pairs of attendees to enter and use 
a dynamic MC to host. Broadcast it live outside of 
the car as well so that passersby can enjoy the show. 
You might even consider adding a mic outside so 
that people outside of the car could join in on the 
fun. This is a hysterical addition to an exhibit hall but 
probably works best in the evening when people are 
a little more interested in cutting loose.

78
5 If you don't have an app, consider a photo-taking 

scavenger hunt instead. Instead of collecting 
treasure, you take a picture and share it on social 
media using a hashtag. This gives a public timestamp 
for when all the challenges have been completed.

78
6 Use a photo app that automatically adds your event 

logo and hashtag onto every image for maximum 
brand visibility.

78
7 Make sure your photobooth is online too. It should 

include instantaneous ways to share pictures or 
videos on social networks, automatically assigning 
hashtags. 

78
8 Photo booths and backdrops can be branded for 

maximum marketing power.
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78
9 Some WiFi enabled cameras ask for the email 

address of the individual to be recorded and then 
a copy of the photo can be automatically issued to 
them.

79
0 Add digital photo effects such as filters, emojis, text 

and frames to attract more attention on your event 
marketing images.

79
1 Set up a green screen photo area at your event, to 

be sure to attract attention. The image can then 
be superimposed onto an event backdrop of their 
choice.

79
2 Provide life-sized cut outs of the stars of your 

event. If they are popular celebrities this will be an 
appealing opportunity to take photos and share to 
social media.

79
3 Hang several pictures in your exit area or an area 

where people congregate, using emojis or characters 
and personas that fit your event theme. The pictures 
should be large enough to serve as a backdrop for a 
selfie and each of them should convey an emotion. 
For instance, you might have a picture of a smiling, 
indifferent and sad face. Ask guests to take a selfie 
with the one that best describes their experience of 
your event. Give them the hashtag and encourage 
them to share it on social media. You may not be 
able to run deep analytics on this but it’s a fun, 
engaging way to get visitors to participate and give 
feedback. 

79
4 Choose an app that uses state of art facial 

recognition system. After you upload your photos, 
they get distributed to their owners’ phones. In other 
words, only Jack’s photos will go to Jack’s phone. 
And Rebecca will receive all of her photos that 
were taken in the event. Voila - photo distribution 
problem solved. You are able to distribute thousands 
of photos (with your logo) to their owners within 
minutes without the hassle.

79
5 Events generally generate a lot of photos. Host a 

contest for the best one. Offer prizes in creative 
categories like funniest, most creative use of a filter, 
etc. Then let attendees vote for them via your event 
app. You could also open voting up on social media 
to non-attendees in order to expand your reach. 
Those in the contest are likely share their pics with 
friends, family, and connections.

79
6 Image montages can be incredibly moving. Use 

technology to put together an image montage of 
attendee-shot images from each day. Set it to music 
and have it playing in areas where you might have 
waits. It will distract people from the lines they’re 
standing in.

79
7 Ensure attendees use your app by using beacons to 

create a treasure hunt within the event perimeter.

79
8 Use beacons to share special offers at your event as 

attendees pass nearby.

79
9 Don't overuse beacon technology - limit the number 

of messages issued and make them personalized 
to what that person is interested in or risk them 
switching off notifications altogether.

80
0 Use RFID bracelets to power interactive displays and 

entertainment on site. If a wristband touches a sensor 
it can bring an exhibit to life, such as powering a 
special feature. An example could be a water effect, 
light show or mechanized spectacle.

80
1 Beacons can be used to push a quick survey onto 

a phone at the time when your guest is leaving the 
area. This can be done for specific sessions and 
presentations since the beacon uses technology to 
know where someone is and can match the message 
accordingly, like when someone is exiting a room.

80
2 Host a live webinar and make the content available 

on demand afterwards for anyone who wants to sign 
up and watch.

80
3 Ask someone prominent from the event to serve as 

your pre-event webinar host, and have a panel of 
past speakers. Your registered attendees or potential 
attendees could ask questions and frame some of the 
content that will be discussed at the upcoming event.

80
4 Shortly after guests have left your establishment, 

send them a text thanking them for visiting and 
ask them to text you back with 1-3 words that best 
indicate their experience with you.

7. Engagement and Live Interaction Tools
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80
5 Broadcast interviews with session speakers or road 

crew or anyone with a unique perspective on your 
event.

80
6 Is the capacity of your plenary room limited but 

you want more people to hear it? Simultaneously 
broadcast the content from the main room to 
additional rooms so that everyone gets to hear and 
see it on screen, even if from a different room.

80
7 If your performance has sold out, consider creating 

and selling tickets for an outdoor broadcast too and 
encourage people to bring picnics and watch in the 
open air.

80
8 If you want to ensure high quality output or 

broadcast for longer periods, invest in professional 
livestreaming technology, instead of relying on a free 
social media livestream. As well as a professional 
output you will often also be able to access more 
detailed analytics.

80
9 Think about how your virtual audience will access 

the livestream. Do they need to register in advance? 
Is it free or is there a cost involved? What details do 
you need from them to grant access? Is the sign up 
and logging on process quick? Have you tested it 
from different devices?

81
0 Ensure that your livestream will be recorded and 

when/how you will receive the video files post-event. 
Giving clear advance instructions will save time on 
editing the recording later. For example, instruct the 
livestreaming company to break the recording after 
each session or speaker. This means they can change 
battery packs in the changeover and means that the 
footage doesn't need editing together or cutting if 
you don't want to pay for lots of video editing time. 

81
1 Consider what will happen to the recordings after 

the event. Do you want them to be available freely 
and uploaded to your youtube channel? Do you want 
access to be granted for a fee, to generate some 
additional revenue? If so will they be hosted and 
acessed via your website?

81
2 If you are running a hybrid event, ensure that you 

make the online audience feel included and valued 
too. Make sure they can participate in any live 
audience interaction, such as polls and questions to 
the speakers. 

81
3 If you are running a hybrid event, as well as the live 

event MC also have a host dedicated to the online 
audience. This host can record additional content, 
introductions, interviews and commentary to make 
the virtual audience feel valued. For instance, when 
your event breaks for refreshments the online host 
can keep the content going for the virtual audience.

81
4 Seek written agreement from your speakers if you 

wish to livestream or publish video recordings of 
their presentation after the event. This is particularly 
true if you are looking to charge people for access to 
the content.

81
5 If you are livestreaming your event don't leave your 

online audience looking at an empty room. Instead 
program content around the downtime or at least 
prepare a message counting down to when the 
livestream will continue.

81
6 If you have an international audience, investigate live 

translation solutions that transmit via an attendees 
smartphone over the WiFi network. This can remove 
the cost of hiring expensive hardware and infrared 
headsets.

81
7 Interpreters can now use video livestreaming 

technology to translate your event remotely and 
slash the costs of simultaneous translation.

81
8 Technology can allow audio streaming of any 

speaker via the attendees own WiFi enabled device. 
As long as they stay within the same WiFi network 
they can tune into a presentation whilst exploring 
the exhibition floor.

81
9 Gather your attendees in one room and position 

several keynote speakers on the stage. The audience 
connect to an app, which lists all of the presenters. 
Participants can then choose which speaker they 
want to listen to and swap between them freely, all 
within the same room.

82
0 At your music festival, broadcast performances from 

one of the stages into the catering village so that 
those eating can still enjoy the music.

82
1 You can transform a room with lighting for a lot 

less than what you can do with real objects and 
materials. LED lighting offers very intense colors that 
easily evoke emotion. Plus, there’s the technology to 
make it intelligent and responsive.

7. Engagement and Live Interaction Tools
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82
2 Wristbands can be fitted with responsive LED lights 

which can flash and change color in time to the 
music for a surreal experience at festivals and 
concerts.

82
3 Collect real-time data analytics from wristbands, 

including motion, reactions, audio, heart rate and 
body temperature and understand the science 
behind creating an amazing experience.

82
4 Use wearable tech to track and reward positive 

behavior with prizes and special effects to really get 
your crowd fired up. 

82
5 Wearables come in all shapes and sizes – from 

medallions, to badges, to a watch-like bands or rings.

82
6 Add energy to breakout sessions and Q&As by using 

throwable mics.

82
7 Use an online fundraising tool to boost the amount 

raised of money raised by your campaign, with the 
event acting as the pinnacle. 

82
8 Boost your mobile site and technology use. 

Donations are emotional actions. You want people 
to be able to pay the moment they are grabbed to do 
so. Most of us have our phones within arm’s reach at 
all times, even when we don’t have our wallets.

82
9 At your gala dinner, use a silent auction tool so 

people can bid on the amazing items that have been 
donated.

83
0 Use a CRM to keep track of all of your supporters 

and donors, so that you can thank them effectively, 
manage the history of support and communications 
and also reach out to them in times of need.

83
1 Mobile allows you to create buttons with suggested 

donations, one that makes it easy to select a one-
time donation or a monthly one. If you create a user-
friendly mobile site, you can expect donations will be 
higher than one that is cumbersome to navigate.

83
2 Know your fundraising donors. Researching your 

event donors can help you connect and speak their 
language, in the same way you research your target 
event attendees.

83
3 Saving your fundraising pleas for the two-hour event 

places you at a deficit. Instead, use technology and 
social media to get attendees involved ahead of 
time and stay in contact afterward. Make donors 
feel a part of a caring community. You want them 
to get to know you and your organization. They’ll 
be more likely to give larger donations if they feel a 
connection with you and what you’re doing.

83
4 Facebook ads has a special segment for fundraising 

efforts.

83
5 Some registration providers have fundraising 

integration which enable groups and individuals to 
sign up to your initiative and raise monetary support.

83
6 Apps can combine the ease of mobile and the fun 

of gamification to help you increase your event 
donations but adoption does require marketing. 
Since most of us already use tons of apps, you need 
to give your audience a good reason to use yours and 
it has to be something that is valuable to them.

83
7 In your event app provide donors with their own 

donor pages or profiles that they can share with 
others.

83
8 Pledges and messages of support for your fundraising 

campaign can be motivationing and touching for all 
involved.

83
9 Show a leaderboard of the top individual and group 
fundraisers to encourage a bit of healthy rivalry for 
your fundraising event.

84
0 Show a graph highlighting the financial target for 

your fundraising campaign and how much has been 
raised so far.

84
1 Add video stories of those helped by your fundraising 

efforts as a thank you and update to everyone who 
supported your fundraising campaign and to put a 
name and a face to your cause. Tell ‘Jack’s’ story and 
then ask people to help ‘Jack’.

84
2 Don't just ask for money for your fundraising efforts, 

ask for support too. Likes and shares can go a 
long way too and help you to reach new people 
potentially interested in your event or your efforts. 
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84
3 Strengthen your relationships and connections with 

your donors through the Internet. Connect with those 
on your donor list and be a good social media friend 
to them. Follow them. Share appropriate content. 
Comment on their shares and ask questions. Take an 
interest in them on social media the same way you 
would in person.

84
4 Gamification and motivation theory finds that 

in public situations we are apt to give more. 
Gamification can help increase interest because it’s 
fun to play, motivating, and rewarding. It adds energy 
to your event and takes giving (a somewhat passive 
activity of handing over money) into an active one of 
can we beat the number from last year?

84
5 Ensure your fundraising platform takes care of your 

tax declarations and liabilities, including gift aid, if 
relevant to they country you are working in.

84
6 Virtual reality allows you to visualize the setup of 

your event rooms, cutting travel costs for site visits 
and costly mistakes.

84
7 Video conferencing can save money on travel. Is it 

really necessary to visit the site three times or can 
some of those trips and meetings with the venue 
team be done virtually?

84
8 Some venues have developed virtual tour apps 

which can work to demonstrate different event room 
layouts even when you are on site, through the use 
of VR or AR. During a walk round, point the iPad 
around the venue to look at the spaces with different 
set ups and production from previous events. The 
360-degree rendering can look so real it is easier to 
envisage your own event set up clearly, even if you 
are standing in an empty hall. See through walls and 
imagine the possibilities.

84
9 Looking for a presentation that will capture the 

imagination of your attendees? Ask your venue tech 
team if they can offer 3D presentation capabilities 
and make data jump off the screen with other special 
effects.

85
0 Imagine how local excursions for your group could 

be enhanced by the use of VR headsets. It could 
bring history to life and transport your guests back to 
another era, giving a much better understanding of 
the area.

85
1 Using augmented reality to create a treasure hunt 

for attendees is engaging and becoming more 
approachable from a cost perspective. There is tech 
that allows planners to offer virtual treasure chests 
from the event, much like the Pokemon Go game.

85
2 Save on booth travel costs. AR can help exhibitors 

and sponsors to show off their products in ways 
previously impossible from a physical or economic 
perspective.

85
3 Run a virtual tradeshow alongside your actual 

tradeshow for those that cannot make it.

85
4 Wearing a full body suit and telepresence it can 

seem like a speaker is in the same room, even if they 
are on the other side of the world.

85
5 If you can't make it to an event in person, some 

events allow you to remotely control a robot present 
at the venue so that you still have the opportunity 
to explore the event, talk to people and listen to 
presentations.

85
6 Use virtual reality to give remote attendees the 

opportunity to attend the event, as if they were there 
themselves and closer to the action than ever.

85
7 Exhibitors can use VR headsets to demonstrate 

products that are to difficult or expensive to 
transport.

85
8 The virtual event space also brings with it plenty of 

opportunity for partnerships and co-branding.

85
9 Use VR to bring a custom environment right to your 

event. Exhibitors can show off their offices, factory or 
show room via the power of virtual reality.

86
0 Demand is likely to outstrip supply for VR headsets. 

Consider sharing a screen of what is being seen 
through the headset. Although it doesn't offer the 
same 360-degree immersive experience it is still 
something interesting to focus on whilst queuing up. 
Also ensure sales staff use this time to talk to people 
and capture contact details.
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86
1 Offer short demos of your product using virtual 

reality. Event attendees will be queuing up to try it 
out.

86
2 One brand created a virtual reality themepark for an 

experiential marketing campaign. What can you do 
to stand out?

86
3 Using virtual reality is definitely an experience which 

people will want to tell their friends about, which 
guarantees plenty of word of mouth promotion.

86
4 Create an immersive world for fans via VR, that 

is much less expensive and labor intensive than 
erecting it. You can populate it with their favorite 
stars or sports legends without paying the enormous 
fee for a live appearance.

86
5 Give attendees a way of experiencing an event live 

with a 360° immersive video experience, which can 
even be enjoyed from their smartphone and give 
major FOMO.

86
6 For VR or immersive experiences you need to select 

a placement with plenty going on around you so that 
when they click around or turn their head there is 
more to explore rather than the same viewpoint they 
could have seen with a panoramic shot.

86
7 By combining 360-degree video with VR, it is possible 

to interact in a virtual environment – wander around, 
move, sometimes touch things.

86
8 Invest In a Stick or Tripod - It helps to add the extra 

length away from your hands and in many cases 360 
cameras are spherical or long so don’t stand up very 
well on their own.

86
9 Speakers will be able to add more depth to their 

presentation by effectively changing the world 
around them to better suit the topic they are 
presenting. This could range from simple things 
like manipulating images and text in the space 
around them to completely changing the room and 
environment they’re presenting in.

87
0 Offer sponsors the opportunity to add AR generated 

content within the event app. This will get the 
attention of attendees who will be keen to view it 
and share with others.

87
1 Spectators at future sports events or concerts will be 

able to see things as the never have before. Staging 
could also be easily changed in the virtual world to 
better suit the mood of the performance.

87
2 Events can attract the top speakers and performers, 

even those who have been dead for centuries, by 
incorporating hologram technologies.

87
3 If your keynote or CEO can't make it in person, 

use hologram technology so they can deliver their 
speech or teach a session from the other side of the 
globe.

87
4 Create a virtual treasure hunt, in which users have 

to go to a physical location to unlock the chance to 
access a perk, such as being able to buy a limited 
edition pair of trainers from an exhibitor.

87
5 A virtual networking room is a good opportunity for 

remote attendees to network with people from the 
same industry.

87
6 Use VR headsets in conference presentations to 

add a new dimension and provide a shared and 
memorable experience for all audience members.

87
7 Use VR to include activations and simulations at 

your exhibition booth and guarantee a queue to try 
them out. The VR experience could be off the shelf or 
custom-designed.

87
8 Integrating VR with a simulator or chair adds extra 

movement and make the experience much more 
real.

87
9 Create VR high-adrenaline experiences for thrill 

seekers, such as a zombie attack, mental asylum 
examination or bungee jump. Get the blood pumping 
and raise excitment levels so that attendees 
remember and talk about your brand.

88
0 Create an AR scavenger hunt. Attendees hunt 

for clues and hover their phone over it to find 
the answers they need. The bonus is that anyone 
outside of your group can't access the information, 
augmented reality keeps everything private and only 
accessible to those that you want to see it.

8. Augmented, Mixed and Virtual Reality
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88
1 Getting to know people is critical to enjoyment and 

engagement at your event so if you work hard at 
improving the amount of worthwhile connections 
people make it is likely to have a positive effect on 
event feedback.

88
2 There are apps now that work like dating apps but 

for networkers, removing clients and event planners 
from making introductions but still facilitating them. 
An attendee reaches out to another attendee, and 
the networking prospect can swipe to show interest. 
If both parties are interested, the introduction is 
made and conversation can flow through the app 
until the parties feel comfortable exchanging contact 
info.

88
3 LinkedIn can be a powerful tool to help you connect 

to potential clients, customers, partners or industry 
experts. Before anything else, fully complete your 
account profile and get an all-star rating. 

88
4 Your LinkedIn professional profile headline should 

be relevant but enticing and urge potential leads to 
spend more time on your profile. Since your headline 
is searchable and affects your profile SEO, you could 
add keywords, industry relevant terminology and 
snippets of information to make it stand out against 
industry competition.

88
5 For business events, make sure your app integrates 

with LinkedIn so it can quickly capture the attendee's 
profile information and pre-fill his networking profile. 
Bonus points if it can also match LinkedIn contacts 
that are attending the event.

88
6 Give attendees access to the matchmaking app early 

so they can start preparing for the event and identify 
who to meet in person onsite.

88
7 Prompt your attendees to share with their network 

that they are attending your event.

88
8 Matchmaking is impossible without finding out 

demographic information and what people (both 
attendees and exhibitors) are looking for. It’s easiest 
and most beneficial if you ask for this information 
during online registration in advance of the event.

88
9 Event matchmaking doesn't work very well with 

uninterested parties, so give people an option as to 
whether they participate or not.

89
0 Most event matchmaking tech can send out 

automated invitations to attendees and exhibitors 
whose needs and business desires match. This 
automation makes things easier and keeps 
everything in a central location. 

89
1 It’s easy to use matchmaking for attendees who are 

seeking specific services or interests but it’s equally 
important to find out from your exhibitors and 
sponsors as to who is their ideal client. The more 
you can narrow down the interests on both sides, the 
better match you can make.

89
2 Another tech component you want in your event 

matchmaking is the ability to message within an app. 
If the attendee has questions or schedules need to be 
changed, giving them easy access to contacting the 
people they’re meeting with is a much more pleasant 
experience than trying to fish through a swag bag of 
business cards.

89
3 Your exhibitors will base their desire to return to 

your event next year on their return on investment 
of attending. Yet, if they don’t follow up on the leads 
they are given how will you know what’s on them 
and what’s on you? With matchmaking software or 
lead retrieval technology, you can run reports on the 
networking and messaging taking place to give you 
better insights into the networking activity.

89
4 Use tech that gives attendees and exhibitors an 

easy way to see all of their appointments with quick 
clicks to individual records. Having an area where 
the person can take private notes and details of any 
follow up required to help everyone get the most out 
of the opportunity.

89
5 Before your event, attendees are excited about it 

and often have more time than they will once they 
are there. Use this time by employing matchmaking 
technology that allows interested attendees and 
exhibitors to make connections before they’re “on 
campus.” This helps them to get to know one another 
better and ask any questions and specifics they have 
while they’re still at the office and not in the moment 
of the live event.

  NETWORKING
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89
6 If you host similar types of events over and over, 

there’s matchmaking software that can clone your 
setup so that you don’t have to start anew each time.

89
7 Give attendees access to exhibitors with sorting and 

filtering features that make it easy to figure out who 
they want to meet.

89
8 Matchmaking apps cut down on the back and forth 

of scheduling meetings. Just select the person with 
whom you’d like to meet and see their availability. 
No more emails or texts back and forth asking if a 
certain time slot is free. This technology updates in 
real time so everyone can see what time spots work 
and which are taken.

89
9 Not only do some matchmaking apps include profiles 

of the people you’re meeting with, some contain file 
repositories for things like brochures. This cuts down 
on paper waste at events and keeps everything at 
attendees’ fingertips. No more looking for that scrap 
of paper with that guy’s number on it. The tech also 
allows attendees to comment on brochures or ask 
questions of certain materials they’re reading.

90
0 If you want people to linger and get to know one 

another create a game lounge consisting of both 
electronic, 2-player (video) games and old-fashioned 
ones like ping-pong and air hockey. You can organize 
competitions around it or make the atmosphere 
a relaxing one. Giving people fun things to do and 
providing them a relaxed place to do it among other 
attendees will help them get acquainted naturally.

90
1 Your matchmaking technology should be branded 

to you. Not only does that create a seamless look 
for your event but it also ensures that those days 
afterward when exhibitors and attendees are still 
accessing the software, that they are reminded of 
you and your event because your branding “allows” 
for their communication. Sure, they’ll eventually 
continue the conversation outside of the platform 
but in the beginning of the relationship when it’s 
most crucial, your name will be there.

90
2 One very high energy approach to matchmaking is 

the pitch session where people are invited to lay 
down exactly what they’re looking for on a public 
stage. For instance, this could be funding for a 
project and you could allow panel pitches like in 
the television show Shark Tank. Or you could give 
everyone 3 minutes to pitch the crowd. Whatever 
you do, make the sessions short so they stay exciting 
and rotate through quickly. People can submit their 
request to ask questions via a mobile app that turns 
the attendees' smartphones into microphones. 

90
3 Instead of just arranging meetings between those 

who are a good match, you could create team 
opportunities for vendors and attendees to work 
together. For instance, you can place 3 attendees 
and 3 exhibitors selling a product or service the 
attendees are interested in together in an escape 
room. By working together to get out, they may gain 
a very exciting appreciation for what it would be like 
to work with them for their business needs. This type 
of activity reveals things about the participants that 
may take months to realize otherwise. Plus, they’re 
tons of fun.

90
4 If you’ve ever watched the television show The 

Bachelor, you know there are one-on-one dates 
and group dates where the contestant takes out a 
group of people. You can do the same in your event 
matchmaking as they yield different results. One-on-
ones are great for establishing very direct exchanges 
but groups allow for all of the same questions to be 
asked in the same forum. The advantage to this is 
that if one vendor brings up a solution or comment 
about their product or service, the attendee can 
verify with the competition at that moment whether 
they have the same thing or not. It offers a much 
stronger comparison platform. Plus, it’s always fun 
to make the competition work hard in front of your 
attendees.

90
5 There’s a certain sort of thrill when you get a text from 

someone you’ve been waiting for. That’s why it’s fun to 
offer instant notifications on messages from exhibitors 
and attendees via your app. Bonus if you can create a 
funny ringtone or messaging sound for them.

90
6 Surpassing the needs of your attendees, sponsors, 

and exhibitors means they will see the value of 
attending in the future. They will also be pleased 
with their experience and share it with others. 
Retention and referrals are an elixir most event 
planners crave and successful matchmaking 
produces it in high quantities.
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90
7 Events can be quite large and often people get 

lost in their agendas and don’t meet everyone they 
wanted to. When you use tech to make matchmaking 
a priority and let people connect before the 
conference, you help them get more of their to-do 
list done. And who doesn’t want help with that?

90
8 Using technology to improve networking and 

connections can achieve results that would be 
impossible to manage manually, and save hours of 
staff time. If previously you have tried to manage this 
without the use of tech, when weighing up the cost of 
investing in eventtech, quantify how much time you 
expect to save from associated staff wage costs for 
undertaking that specific task.  

90
9 Most event planners expect to use some form of 

matchmaking at trade shows and other conferences 
with an exhibitor floor but those aren’t the only types 
of events that could use some matchmaking help. 
Think of the potential of using matchmaking tech for 
career, recruiting and startup events.

91
0 You can even make entertainment out of 

your matchmaking by creating a dating game 
arrangement. Use an attendee to ask three 
unbranded exhibitors their questions on stage. Allow 
for the audience to feed the attendee their own 
questions as well for the exhibitors, using the live 
Q&A feature on your app. Place one fun stipulation 
on them - the questions can’t be business related. 
Now watch the attendee try to ask questions to get 
business information without directly asking it. You 
can even use quotes from the humorous exchange as 
tweets and other fun phrases shared completely out 
of context.

91
1 Matchmaking software should match on business/

conference needs. After all, you want people to find 
what they’re looking for. However, it doesn’t have to 
stop there. You can also match on business category, 
diversity codes, women-owned businesses, and more. 
Get as granular as your industry requires.

91
2 If your event is on the smaller side, you can have 

some fun with a more “romantic” (and humorous) 
side of event matchmaking. Instead of merely 
matching on services, ask people to share something 
funny or some of their personal likes. Get creative by 
asking them to write old-fashioned “personal” posts 
and match accordingly. The cheesier the better.

91
3 Don’t turn off your matchmaking software the minute 

the trade show floor or conference shuts down. Make 
sure your attendees and exhibitors can follow up 
with one another and keep in touch. Select software 
that allows follow-ups to be scheduled outside 
of your event. This may seem like a drain on your 
resources but it keeps you involved as an integral 
part of their introduction thus reminding them of 
your event’s value.

91
4 Quality matches and connections mean that 

attendees have a better event experience and 
exhibitors find the return on investment that 
they’re looking for in order to justify the expense 
of attending next year. Gather true case studies, 
testimonials and, if you can, monetary figures to 
illustrate how effective your event was at bringing 
people together.

91
5 Matchmaking isn’t always about attendee to 

exhibitor. Most attendees want to meet other like-
minded attendees and some exhibitors may have 
business needs with other exhibitors. Make it easy 
for them to connect before the event with your 
matchmaking software. Once they get to the event, 
it’s harder to coordinate schedules. Letting them 
set up things ahead of time will give them more 
structure in their schedule. They’ll be less likely to 
lose control and let the days slip away.

91
6 List your public events on Facebook so that people 

can specify if they are attending or interested. This 
then notifies their network of their intentions and can 
often inspire other people to check out the event or 
say they are going too.

91
7 Some networking apps use LinkedIn integration and 

notify when you are in the vicinity of one of your 
network, or someone that has similar skills and 
attributes to your own profile.

91
8 Some event networking apps allow attendees to 

swipe anonymously, to chose exactly who they 
are interested in meeting, and only shows mutual 
matches.

91
9 To reduce worries about being inundated with spam 

and hundreds of messages, chose a technology 
where you have to approve contact before someone 
messages you or sees your email address and other 
contact details.
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92
0 Build communities within your event app to enable 

conversations between those with specific interests 
and allow attendees to establish their own special 
niche interest groups.

92
1 Let the tech handle the networking connections, but 

make sure the food and drinks and the space you are 
using are also conducive to networking. It your tech 
needs attendees to view an app on their phone, and 
move around, they need items that are easy to eat 
with one hand.

92
2 All attendees can benefit from networking apps, 

however introverts (which are often up to 50% of 
your audience) can particularly appreciate them as 
it can reduce the awkwardness of approaching and 
striking up conversations with strangers.

92
3 Ask what sort of learning attendees crave, as this can 

go a long way towards helping them connect with 
others with similar learning goals.

92
4 Most networking apps use an algorithm to calculates 

a “match” score between pairs of attendees, showing 
the percentage of similarity between them. The 
process is not dissimilar to online dating profiles that 
calculate romantic compatibility based on specific 
criteria. For B2B events though, your questions will 
likely be geared towards professional development, 
interests, specialisms, and career goals.

92
5 Networking is a major goal for most attendees at 

corporate events, so providing ways for attendees 
to maximize their ability to network will greatly 
improve satisfaction levels with your event.

92
6 Networking technology can help attendees make 

deeper connections throughout the event that are 
more likely to span beyond the initial meeting and 
conversation and encourage them to follow up with 
further discussions.

92
7 If your networking technology creates a successful 

match that leads to a business deal or working 
relationship it can justify the cost of attending the 
event several times over. Try to capture these cases, 
ideally with the monetary value of the business, or 
at least a testimonial explaining your your event 
enabled the deal to come about.

92
8 Sometimes the power of the connection can come 

about as two attendees have other people in their 
networks that will benefit from being connected. 

92
9 Ensure attendee profiles complete the information 

that is most key to successful matches and 
networking. For instance, geographical location, 
level of seniority, what they are searching for, length 
of time in the current position, etc.

93
0 Networking technology can force attendees to think 

more carefully about what they want from the event 
and who they want to connect with. If your guests 
know better what they are looking for, it is much 
easier to help them achieve it.

93
1 Organize a tweet up and bring together attendees 

both virtually on social media and in person to 
network. It can be easier to strike up a conversation 
with people you have already been tweeting with.

93
2 Do everything you can to ensure that profiles, 

particularly photos, are completed by attendees. 
Networking is easier when people can recognize 
those they would like to chat to.

93
3 Arrange a get-together aimed at those attending 

the event for the first time. This could happen over 
breakfast before the first session starts and gives 
everyone some familiar faces in case they are feeling 
a little apprehensive.

93
4 Celebrate your loyal attendees and host a fringe 

event open to those who have attended the event 
two or more times before. This can bring together 
some familiar faces to network and catch up, and act 
as a thank you for their continued support.

93
5 Sell ad space in your event app to generate revenue. 

Some apps offer rotating banners and placements 
within the most high-traffic areas of the event app to 
maximize advertising income.

93
6 The event organizer can set rules for specific 

attendee types, for instance hosted buyers cannot 
set appointments with other hosted buyers and only 
attendees can request meetings with exhibitors, not 
vice versa.

93
7 Measure clicks to banner ads in your event app.

93
8 Check with your speakers if they want people to 

connect with them and be able to message them via 
the app, or not.
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93
9 If the networking tool you have selected relies on 

tags to match people, consider whether you will limit 
these to a set number of pre-set key words, allow 
people to set their own, or perhaps you are looking 
for a little of both to ensure the best matches.

94
0 Allow attendees to set their mission for networking 

at the event. For example, 'I am looking to talk to 
website designers about the options and costs of 
updating my website'.

94
1 Use LinkedIn to support your networking efforts at 

the event. Follow up with interesting connections 
straight away, by sending a connection request and 
personalized message.

94
2 Support your attendees on how to get the most out of 

your networking technology. From completing their 
profile to using the matchmaking technology to find 
interesting contacts, provide support and resources 
for those that need it.

94
3 Within your networking app, suggest some suitable 

locations to meet, or provide a dedicated networking 
lounge.

94
4 Find a sponsor for your networking technology and 

networking lounge.

94
5 Award points and have a leaderboard which takes 

into account networking activity. For instance, 
25 points for completing your profile, 15 points 
for adding your interest tags, 5 points for sending 
connection requests, 10 points for setting up 
meetings, etc.

94
6 Promote your networking technology in your pre-

event marketing. Potential attendees can see how 
important networking is to the event and it can 
encourage them to register, certain that they will 
gain useful contacts.

94
7 The use of networking technology at an event can 

be a big selling point when attendees are getting 
authorization from their boss to attend.

94
8 If you are confident in your networking technology, 

consider creating a money back guarantee. 
Guarantee that those that opt in and embrace the 
tool will make useful connections, otherwise they 
will get their money back.

94
9 If you pick up any gaps in terms of those registering 

for the event and what they are looking for, you 
might have time to target people ahead of the event, 
for example through targeted social ads, and redress 
the balance.

95
0 If a lot of attendees are interested in the same things, 

this could inspire additional session content ideas or 
a dedicated networking event for everyone who has 
highlighted a specific interest. Spin-offs such as these 
could also be worthwhile sponsorship opportunities 
for sponsors looking to meet people with specific 
interests or facing specific problems.

95
1 Meetups happen on every topic imaginable. Make 

sure your events are listed on relevant sites and 
search engines so that people know about them. 

95
2 If people have made connections and appointments 

ahead of your event they are less likely to drop out.

95
3 Self-edit links can be issued to attendees, sponsors 

and exhibitors to quickly and easily update their 
profile and get the most out of the networking 
opportunities from the event.

95
4 Confirmed appointments can be automatically added 

in to the attendee's preferred personal schedule.

95
5 A bulletin board within the app can be a great place 

for attendees to share jobs they are recruiting for, 
offers for lift-sharing, giveaways, and so forth.

95
6 Exhibitors can scan attendee badges so they know 

who they have chatted to at the event. Some lead 
retrieval apps allow notes to be added and detailed 
information noted to prioritize the lead and the 
information they want to receive post event.

95
7 Remind exhibitors and attendees to follow up with 

the contacts that they have made at the event. It is 
in everyone's best interests that further meetings 
and information sharing takes place but many fail to 
reach out after the event.

95
8 Within your app, create a table plan highlighting 

different table numbers and statements, such as 
Table 1 - introverts, Table 2 - loves eventtech, Table 
3 - international attendees. This creates easy ice-
breaking topics and gathers together people with 
commonalities.
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95
9 Using networking technology to bring together 

startups and investors can be a very savvy way to 
make deals happen at your event.

96
0 Far from limiting face-to-face interaction, technology 

can actually enhance the real-life experience, 
by creating more efficient use of time and better 
interactions.

96
1 Technology can analyze your closest matches 

and see which sessions and activities like-minded 
attendees have signed up for. This can prompt 
tailored suggestions for others too.

96
2 Make sure your event program leaves plenty of time 

for networking and that this doesn't get squeezed if 
you get behind time. When technology is increasing 
the efficiency of networking, plenty of time needs to 
be given to ensure attendees can make the most of 
conversing with their matches.

96
3 Networking doesn't have to be between two 

attendees exclusively. Instead, match small groups 
of up to 25 attendees and set them a challenge that 
enables them to chat and get to know each other, 
while participating in the activity.

96
4 Draw up a seating plan for your gala dinner and seat 

matches next to each other. You could even change 
the seating plan after each course, so every attendee 
gets to meet more of their matched targets.

96
5 Ensure your attendee list is fully searchable by job 

title, company, first name, surname, interests and 
location.

96
6 Using LinkedIn integration, highlight mutual contacts 

your attendees share with other people at the event. 
This can strike up interesting conversations and 
connections.

96
7 If you are running a trade show, match attendees 

with the products available at the show, so they can 
highlight the booths they need to visit.

96
8 Delivering a list of attendees who have directly 

or indirectly indicated an interest in an exhibitor’s 
products and services can make it easier for 
exhibitors to start networking with interested buyers, 
thus boosting their ROI.

96
9 Showing recommended suppliers based on an 

attendee’s past searches, page visits and activity can 
save them considerable time, and impress them with 
the value your event is delivering to them.

97
0 Ease of use will boost task completion. Attendees 

should be able to request and accept appointments 
with the click of a button, on any device of their 
choice and from anywhere in the world. Complicated 
navigation, interfaces and approval processes will 
limit adoption.

97
1 To keep buyers coming back, event organizers need 

to leverage the power of user-generated content. 
Rich content in exhibitor eBooth listings acts like a 
digital storefront for attendees, who find value in 
exploring exhibitors’ products, videos, show specials 
and press releases to learn as much about them in 
advance as possible. This has an indirect but deep 
impact in the quality of business networking that 
your event can deliver to attendees.

97
2 Inform and update your event participants on the 

matchmaking and networking resources available 
to them. Education is necessary not just for the 
first timers, but for all participants. Even seasoned 
veterans may need to be made aware of the 
capabilities and advantages of a new technology 
or process. Using every means of communication 
possible, on every popular channel available, can 
considerably increase the adoption and usage of 
their networking features.

97
3 If your event is organizing a hosted buyer or speed 

networking program, intensive concentration and 
participation will be required for each meeting, so 
ensure there is a suitable place within the booth for 
these appointments to take place.

97
4 Overall stats for the numbers of connections made, 

private messages sent, appointments scheduled, 
searches, profile views, etc. can provide persuasive 
data for future potential sponsors and exhibitors to 
sign up for the event.

97
5 Apps with ice-breaking prompts exist, to help take 

the pressure off talking to someone for the first time.
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97
6 Use your front-facing camera to film yourself 

introducing yourself and giving your elevator pitch 
(a 30-second introduction to your business and what 
you do). Speaking it out loud and watching it back 
can enable you to perfect it and grow in confidence 
so that you get over the difficulties of striking up 
conversation with someone new. 

97
7 Use your networking app and location tracking to locate 

your speakers if they disappear when you need them!

97
8 Analyze the tags without any matches within your 

networking tool. This can give a clear signal for 
people to target to attend next year. For example, if 
there are numerous people looking for jobs but no 
recruiters attending, this is a powerful incentive to 
get more recruitment firms to come along next time.

97
9 Analyzing data from matchmaking tools can help 

measure ROI in terms of user usage, satisfaction and 
connections made

98
0 Even for B2B events, matchmaking doesn't have 

to focus only on professional traits. Ask a personal 
question to determine personality matches and 
shared interests too to help build rapport.

98
1 Crowd differentiation can help event planners gather 

and sort information about attendees quickly by 
attaching it to them through a wearable device. 
The wearable can be color coded for different 
classifications for quick reference, such as speakers, 
press and VIPs.

98
2 RFID wristbands, linked to the attendee's Facebook 

profile, can enable friends requests to be issued via 
UHF radio frequencies. 

98
3 Think about the power of offering smart 

recommendations to your exhibitors, detailing who 
they should meet on the show floor, particularly 
useful if you have tens of thousands of attendees.

98
4 RFID technology can enable attendees to capture 

information and record where they’ve been and 
who they’ve connected with and serve up a handy 
summary at the end of the day.

98
5 Invest in a digital business card. These cards can 

include brochures, ebooks, schedules and more. The 
information is accessed by tapping the card to your 
phone. This can save large amounts of money on 
printing and is a lot less cumbersome to carry around 
than a tote bag full of paper.

98
6 Gone are the countless hours spent entering data 

from your business cards into your database. 
Business card scanners save time by neatly entering 
all the data in a spreadsheet so you can easily use 
the information afterwards.  

98
7 Integrating a business card reader within your 

networking app help attendees make the most of 
their investments by syncing data with their CRM 
system

98
8 Lead retrieval technology such as QR code scanning 

help collect leads so you can provide exhibitors with 
meaningful information, helping them calculate their 
ROI.

98
9 Giving your sponsors and exhibitors access to lead 

retrieval tools makes connections easier and avoids 
any lost contacts.

99
0 Offering private messaging capability via your event 

app is a great way to keep attendees checking 
back to it. Check how the app notifies attendees of 
messages. Some apps send push notifications, others 
follow up with an email reminding them to check the 
new messages and respond.

99
1 Give hosted buyers a dedicated access on your 

website and/or app so they can easily organise their 
schedule and make appointments with exhibitors.

99
2 If you are running a hosted buyer program which 

requires attendance at a specific number of meetings 
each day, tech can enable check-in for each 
appointment and send reminders or flag any issues if 
appointments are missed.

99
3 Ensure your appointment scheduling technology 

integrates with the most popular calendars (Google, 
Apple) so buyers can sync their calendars and ensure 
no meeetings are missed or double booked.

99
4 Some appointment scheduling tools enable hosted 

buyers to sync with the exhibitor's own schedule to 
show matching available time slots.
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99
5 Ensure the tool you use can be set up to send 

reminder notifications a set time before the meeting 
happens. 

99
6 Use tools at each point at which attendees interact 

with your event — from registration to follow-up 
surveys — and view them as an opportunity to learn 
about your attendees’ expectations, and to then 
exceed them.

99
7 Some tools automatically create and share a digital 

daily report of all event activity. This is not only a 
useful reminder for the attendee, it is also a helpful 
summary to share with their boss.

99
8 If you use smart badges, the number of successful 

matches and connections made can be powerful 
data to share with your potential sponsors and 
attendees ahead of the next event.

99
9 An important element of using networking 

technology is that it can also suggest where there 
are gaps - people who were looking to connect with 
others but weren't successful. You can then actively 
recruit more of this type of person for the future. 

1,0
00

Maximize ways to get your audience talking to each 
other in advance of the event, through networking 
opportunities and social media. Invite them to share 
on social media or provide share-worthy experiences.

1,0
01

Networking apps and proximity based techology 
can allow you to view the profiles of attendees that 
are around you, to help you target and strike up 
conversations more effectively.

  ATTENDEE JOURNEY
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